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A line that is bringing good profits 
to every jeweler who stocks it—and 
pride of ownership to everyone who 
buys it. 





George 
Washington 
Pattern 


George Washington and Molly Stark 


patterns become more popular 


The demand for the George Wash- 
ington and Molly Stark patterns has 
outgrown all expectations. These two 
patterns are the “best sellers’ of the 
Alvin line. Their fast turnover is 
bringing good profits to jewelers many 
times during the year. 


Stock Alvin Silver. Display and 
recommend the George Washington 
and Molly Stark patterns in your store. 





Molly 


Stark ALVIN SILVER COMPANY 
saa SAG HARBOR, NEW YORK 
NEW YORK CHICAGO 
2. Maiden Lar 1) So. Wabash Ave 
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Jewelry and Other Show Windows as Seen in London 





By Lady Beatrice 
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[‘ this letter | am supposed to tell you 
the London shop windows and _ their 
trimming, but if | ramble from my osub- 
ject you must forgive me, for there is 
always so much of interest in the streets 
of London, and in my roaming I have jot- 
ted down notes of all sorts of things. 

Of course I have been paying particular 
attention to the windows of the jewelry 
shops, but as these are not confined to a 
single district in London, but are scattered 
over miles and miles of London streets ana 
squares, I passed many other interesting 
shop windows in my wanderings. 

Each section or quarter, as it is called 
here, and, in fact, each street, has its own 
distinct atmosphere, and when at the street 
corner one turns suddenly from an avenue 
bright with colors and crowds to look down 
a quiet little alley deep in shadow, the ef- 
fect is more striking than anything I ever 
saw in New York. 

I think there is this striking contrast in 
the effect of sun and shadow in London 
because the streets are so often extremely 
narrow. When facing east, for instance, 
during the morning hours, going down Ox- 
ford St., with the sun full in the face, if 
you turn suddenly to the north or south, 
you are likely to walk directly into what 
appears at first as an almost dark alley. 
The effect is gained through the contrast 
of the brilliant sunlight and the over- 
shadowed roadway and walk of the side 
streets. All of this has its direct influence 
on the windows and their trimmings, for 
it is discouraging to brighten up the pret- 
tiest of windows if its position in shadow 
is going to nullify the result. Artificial 
lighting is often used, and it must be used 
in the arcades and under the domes where 
two arcades may meet, but otherwise little 
attempt is made to light up either window 
or store if the natural lighting is not good. 
Fleeting clouds, the famous London fog 
and shadows also control more or less the 
positions and decorations of shop windows, 
for again, it is useless to spend time and 
energy in window dressing when weather 
conditions will so often prevent their being 
seen. 

When conditions are perfect, however, 
there is nothing more interesting than the 
. London shop windows, for in no matter 
how restricted a space, samples from the 
entire contents of the shop are displayed 
within its dimensions. A famous jeweler 
on old Bond St. keeps to this tradition of 
displaving complete samples of his stock 
within his two shallow, rounded windows 
and they contain everything from fitted 


bags to diamond and platinum tiaras, with 
utility pieces, toilet articles, and smokers’ 
things, mixed without rhyme or reason, on 
tiers of shelves behind the rounded glass 
of the window fronts. These windows slant 
on either side ‘of the narrow doorway, 
making two bow windows, with decided 
curves in their plate glass. At best they 
are awkward in shape and in themselves 
inartistic, and their dressing does not help 
matters very much. It is the pieces them- 
selves which hold the attention. Last week 
the principal articles in these windows, bal- 
anced on either side with gold urns placed 
at the corners, and a pyramid-like building 
up of smaller objects to the apex, topped 
by a complete set of diamond jewelry, was 
displayed on a hanging velvet ground of 
pale green. 

A handsome diamond-mounted necklace, 
a pair of earrings and a large corsage or- 
nament were fastened to this draped 
ground, and their open-work patterns and 
great gleaming stones showed up to ad- 
vantage in this position. The lower edge 
of this soft, folded velvet rested on a 
swing glass shelf, which held in individual 
satin-lined velvet boxes other personal or- 
naments, some diamond-set and _ others 
mounted with pearls and colored gems, 

Below this shelf stood a row of the 
small clocks that London has just now 
accepted with such a hearty greeting. ‘Here 
there were clocks for boudoir and den, 
others to carry in the traveling case, in the 
plainer leathers, and some very tiny and 
ornate affairs for the bedside. The gold 
urns which I have said were standing in 
the window corners were copies, more or 
less exact of brasswork from the Orient, 
carried out entirely in gold. They stood 
anywhere from 15 to 18 inches in height, 
one bowl-like in its contour and the other 
after the form of a rather thick and heavy 
vase. Running from side to side of the 
window between these two and filling the 
convex curve of the window front were 
ever so many utility pieces, enameled arti- 
cles, and dainty little gold and platinum 
jewels. Altogether, the selection seemed 
to have been made without regard to the 
grouping effect and entirely with the idea 
of displaying something suitable to either 
the taste or the purse of every passerby. 

The buildings, as you know, are not high, 
the tallest average business building in 
the West End being not over eight floors 
in height, but except on the wider streets 
aad in the open squares and places the pro- 
portion is almost the same as where a 10- 
or 12-story building stands in a street in 


‘New York, for here the roadways are so 


much narrower. On these short and also 
comparatively small buildings a large win- 
dow would be but half the size of what one 
would call a large shop window on the 
other side, and yet I have found none of 
those very tall but narrow and shallow 
windows seen on Fifth Ave., where the dis- 
play seems particularly intimate and the 
arrangement cosy. 

White paint used over brick gives a re- 
lief to London’s smokiness and proverbial 
gloom. Liberty silks are shown in win- 
dows, surrounded by this glaring white 
paint, and the reflected light is particularly 
good. Jewels, too; show up to advantage 
in this peculiar light, and all together, 
white-painted buildings lend themselves to 
picturesque decoration that it would seem 
an excellent idea for use even in more 
sunshiny cities.. The only business building, 
outside of London and Paris, that I can 
remember to have seen copied after this 
white painting is Thorley’s on Fifth Ave., 
and this little green and white oasis has 
a decided London air. 

When Sir Thomas Bond built the first 
fotindations for Bond St. houses, and even 
later, when a site was chosen for the col- 
lection of painting and art objects belonging 
to Lady Wallace, there was no idea in any- 
one’s mind that a new, as well as an old, 
Bond St. would appear in London, or that 
they would be entirely businéss thorough- 
fares. Nowadays both of these streets are 
noted for their jewelry ‘shops, which are 
now so close together that in order to see 
all the jewelry shop windows one would 
have to cross and re-cross the street every 
few feet, or else make two..trips of each 
street, going down on one side and up on 
the other. In either case the trip would 
not be very long, for thé streets are short 
as well as narrow. - 

Oxford St. is the only one in all of the 
shopping streets in the West End that has 
any great length, and even this compared 
with. the principal avenues of a dozen 
American cities would not seem very long. 

On Old. Bond St., near Piccadilly, 1 no- 
ticed an interesting windowful of silver- 
ware. In this unity had been aimed at, 
at least, in the choice of material, for noth- 
ing but silver was shown. Even here there 
was overcrowding, for from top to bottom 
the whole window was a mass of silver ob- 
jects. These were placed on tiers of shelves, 
running from the window base at the front 
to the shop ceiling at the back of this four- 
foot deep window. Some remarkable pieces 
were on view on these shelves; antiques 
and heirlooms intermingle with the newest 
that English silversmiths had to offer. 

As an example, in a wonderful old piece 
of silver there was a great bowl, to be 
used nowadays as a centerpiece, or a 
punchbowl, with a glass lining, but in the 
old days it held all manner of sweetmeats 
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and its lining was of green glass. 
Candlesticks in entirely new form were 
also to be seen 1n this window, and then 
again there were those little clocks for 
poudoir and den. The candlesticks were 
four-sided and sharply turned at the cor- 
ners. They ran from a small square top 
to a wide flare at the base and each corner 
was reinforced and finished with some 
handsome repousse carving. For the clocks 
there were open-work frames to the cases, 
or solid cases were chased or hand-en- 


and cakes, 


graved. ; ; 
From Oxford Circus to Whitehall Runs 


the great shopping quarter of London, a 
shopping quarter famous throughout the 

world. Here is Regent St., the Great Pic- 
cadilly and Piccadilly Circus and Burling- 

ton Arcade, “sacred,” it is said, “to hosiers, 
boot makers and jewelers.” In this single 
arcade all of London is repeated in its 
shops and everything can be found here, 

“from parasols to pineapples,” and looking 
down toward one end, framed by the arch 
and columns of the arcade entrance, one 
gets a glimpse of the famous home of 
Paquin’s London establishment. 

In one of the arcade windows I saw the 
very latest in bags and smaller leather goods, 
and in another were grouped fans and 
personal jewels. The bags were of black 
walrus, or natural alligator, and_ their 
mountings and settings silver frosted in- 
stead of the old highly polished surface 
and with all the smaller fittings to match. 
The linings of these bags were either moire 
silk, in dark blue, brown or violet, or soft 
tan pigskin was used. 

The window of fans and jewels was 
colorful in the extreme and exceedingly 
pretty. Each little fan was held upright 
in a separate holder and fastened to a chain, 
which was hung gracefully over the shelf 
and around the fan handle. Curious Ori- 
ental effects were shown in some of the 
newer styles, and the original fans from 
the Orient were placed beside them to show 
how nearly the original design had been 
copied, 

One of the originals, a sandalwood fan 
direct from India, had a single stick handle 
handsomely carved, and in this was held a 
group of white peacock feathers. Mother- 
of-pearl was used for the handle and king- 
fisher feather for the top in a tiny fan 
from Japan. This with its wonderful color- 
ing was a remarkable work of art. 

The London imitations of these beautiful 
fans appeared in different materials. Os- 
trich plumes were used at the top, in shades 
of emerald green and vivid blue, and carved 
gold made the openwork handle. Uncurled 
ostrich, in a gorgeous orange, was used in 
a handle of ivory, and an all-black fan was 
a combination of onyx and mother-of-pearl 
with black plume for the top. 

The rest of the window trimming was 
made up of flat trays holding wondrous 
jewels. These jewels, like the fan chains, 
were made up of platinum and diamond 
mounted. There was a festoon necklace 
carried out in a conventionalized seaweed 
design, with great clusters of diamonds 
hanging in a flexible mounting. A high- 
standing collar was unusual in its design, 
for instead of upright lines, they ran cross- 
wise on the jewel and were bordered with 
an open-work edging of diamonds and pearls. 
At the window-center there were three 
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Flat Silver Making Shown on the Screen 





By Jerome Lachenbruch 








HERE are few individual elements of 
modern civilization that touch the 
lives of all of us at so many points as the 
motion picture. The varied appeal of the 
screen has satisfied the need for entertain- 
ment by producing drama and: comedy in 
two planes, length and breadth, and has 
brought with it the art of decorating and 
housefurnishing. Moreover, it has devel- 
oped a new school for applying music to 
the moods of the screen play. And with 
the work of arranging scores for particular 
pictures, beautiful compositions that would 





DROP FORGING A KNIFE HANDLE 


otherwise never be heard, are kept alive by 
the musicians who search for new and 
melodious scores to accompany the silent 
drama. 

In the educational field, perhaps, the mo- 
tion picture has less authority than as a 
medium for entertainment. However, dur- 








velvet-lined trays, each containing a group- 
ing of handsome finger-rings. The first 
held rings set only with turquoises and 
combinations of turquoises with diamonds 
and pearls. The second tray held only 
pearls and diamonds in wonderful ring 
mountings, and the third held finger-rings 
set with topazes and diamonds. 

So much for the Burlington Arcade. 
There were many other shops along this 
enclosed walk, but these were the most 
interesting windows among those holding 
jewels. Indeed, there was such a diversity 
of things shown that it might as well have 
been said of this arcade as it was of Bond 
Ste: 

“Where each who wills may suit his wish, 
Here choose a Guido—there a fish.” 

I have tried to give you an inkling of 
the conglomerate mass of new things to 
be seen in the jewelry shop windows on 
some of the principal thoroughfares of this 
great city of London. I have found in my 
wanderings that it is quite possible to glean 
a knowledge of all that is new from these 
interesting little side-shows. My next de- 
scription will be of other shop windows 
besides those of the jewelers, and I am 
going to tell you something of the people 
one meets on these busy streets and of their 
jewels and their clothes. 


ing the past year or two, several concerns 
have begun to realize that widespread in- 
terest attaches to the educational motion 
picture. This has been proved by the great 
demand for subjects dealing with particular 
industries. Various schools, both for vo- 
cational education, are 


and for general 





SILVER PLATING KNIVES 


using motion pictures to help instruct the 
growing generation. 

Another and very interesting adjunct of 
the educational possibilities of the motion 
picture is its use by large industrial con- 
cerns in the instruction of the personnel of 
their plants. Recently, the Ford Educa- 
tional Weekly showed how silverware was 
made. The various processes were detailed 
on the screen, for a cameraman had paid a 
painstaking visit to one of the largest 
manufactories of plated ware in America. 

Not only is a picture of this kind of par- 
ticular value to the men who are employed 
in the making of the product, but also to 





POLISHING 


A KNIFE BLADE 


the general public that buys it. Such gen- 
eral education of the buying public stimu- 
lates its imagination and presents to it some 
idea of the intricate and involved processes 
by means of which the silver on our tables 
is made. It creates a new and almost per- 
sonal interest in our silver and flatware 
possessions. Moreover, it means a more 
enlightened buying public; and consequently 
a more interested one. 

The latest picture of special interest to 
the jewelry and silverware trade shows the 





(Continued on page 69.) 
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OFFICES 
68 Nassau Street, New York 
31 N. State Street, Chicago 
10 Tulp Straat, Amsterdam 


CUTTING WORKS 
Most Modern and Complete 
136-146 W. 52nd St., New York 
Long Island City, New York 
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The Diamond Mining Industry of Southwest Africa 





American Vice-Consul at Cape Town Sends Interesting Facts About This 
Comparatively Unknown Region 
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In a recent issue of the Daily Consular 
and Trade Report published by the Bureau 
of Foreign and Domestic Commerce, Wash- 
ington, D. C., there appeared an interesting 
article on the importance of the diamond 
mining industry in Southwest Africa. The 
item was written by Vice Consul Charles 
Pisar, Cape Town, South Africa, and reads 
as follows: 

“Diamond mining constitutes the princi- 
pal industry. in Southwest Africa. Dia- 
monds were first discovered in 1908, during 
railway construction, in the valley sands of 
the coastal desert and have since been 
recovered over a stretch of 270 miles be; 
tween latitude 28° and 24° South. How- 
ever, there are wide intervals where no 
stones have been found, and none have 
been discovered at a greater distance than 
15 miles from the coast. 

“Various theories have been advanced as 
to the origin of diamonds in Southwest 
Africa, but the theory to which facts ap- 
pear most satisfactorily to lend themselves 
is that the diamonds are of sea origin. It 
is generally believed by geologists that pri- 
mary deposits exist under the sea within 
the area between Possession Island and 
Pomona on the mainland. The stones al- 
ready found by dredging in the sea are be- 
lieved to have been thrown up on the floor 
of the ocean by volcanic action, while the 
stones on the mainland, according to this 
theory, have been washed up and carried by 
the wind in the drifting sand dunes. 

“Another fact which geologists believe 
substantiates their theory is that the larg- 
est stones hitherto found have been picked 
up just south of Pomona, which indicates 
that the center from which the gems were 
distributed is situated in closer proximity 
to the southern part of the Pomona claims 
than to any other section of the fields. 
Taking everything into consideration they 
are led to believe that the Southwest 
African diamonds have been derived from 
primary deposits that lie. buried beneath the 
sea somewhere in the neighborhood, and 
evidently to the south, of Pomona. 

“Experts are agreed that the Southwest 
African diamonds are unlike those of any 

known source of production—primary or 
alluvial—in the Union of South Africa. 
This view is indorsed by the Antwerp and 
Amsterdam cutters, who maintain that the 
stones in hardness and other physical prop- 
erties more closely resemble the product of 
the Brazilian fields. They are characterized 
by great brilliancy, even in the uncut state, 
and the quality is remarkably good. This 
accounts for the fact that, notwithstanding 
their diminutive size, great numbers of 
these stones have been absorbed by the 
world’s markets. In weight the diamonds 
range from 1/20 carat to 34 carats (the 
largest stone found). The average size of 
diamonds produced in 1913 was 1/5 carat. 
The largest stones have been found in the 
Pomona and Ida Tal area. 

“As regards color, diamonds of almost 


every conceivable hue are represented. 
Blue-white stones occur, but are on the 
whole rare. On the other hand, clear 
white crystals are very common and make 
up the bulk of the output. Many yellow, 
pink, dark red, purplish, bluish, green and 
biack stones are also found. 

“Between 1909 and 1913 2,900,000 carats, 
valued at approximately $20,000,000, were 
produced. In 1913, the last full year be- 
fore the war, and while this territory was 
still under German rule, the production 
amounted to 1,284,727 carats, valued at 
$13,132,250. During the war and after the 
British occupation the production was 
greatly reduced, although in 1918 the out- 
put amounted to 372,139 carats, valued at 
$3,645,000. 

“Recently, through the initiative of the 
Anglo-American Corporation (Ltd.), which 
has gold-mining interests in the Union of 
South Africa, nine leading German dia- 
mond-mining companies in Southwest 
Africa were amalgamated into the Con- 
solidated Diamond Mines of Southwest 
Africa (Ltd.)., registered at Cape Town. 
The German companies received a purchase 
consideration of £3,675,000, of which £1,- 
900,000 was in cash and £1,775,000 in stock 
in the new company. They will also have 
four of the nine directors on the board of 
the consolidated company. The companies 
forming the amalgamation are the Pomona 
Diamanten Gesellschaft, Koloniale Bergbau 
Gesellschaft, Deutsche Diamanten Gesell- 
schaft (including an interest in the Halb- 
scheid Gesellschaft), Diamanten Pacht 
Gesellschaft, Diamanten Aktien (including 
Neue Hansa Gesellschaft), Vereinigte Dia- 
manten Aktien Gesellschaft, Bahnfelder 
Diamanten Gesellschaft, and Grubenbahn 
Gesellschaft. 

“The interests held by the Deutsche 
Koloniale Gesellschaft are also included in 
the amalgamated company; but as this is 
one of the concession companies the rights 
and titles of which the Government intends 
to investigate by a concession commission 
shortly to be appointed, the official approval 
as far as this company is concerned is be- 
ing withheld for the present. 

‘“The effect of this transaction will be to 
transfer the control of three very extensive 
diamond fields from Berlin to the Union of 
South Africa. 

Under German control all the diamonds 
produced were sold through the Diamanten 
Regie of Berlin, which was composed of 
the leading German bankers, who exercised 
complete discretion as to the disposal of 
the stones. Beginning with January 1, 
1920, the production will be purchased and 
placed in the world’s markets by the Lor 
don Diamond Syndicate. The principal 
group of producers in Southwest Africa 
has entered into a contract with the South 
African Government and the three leading 
producers in the Union as to the proportion 


each of these four should supply to the’ 


world’s markets. It was decided that the 


69 


amount of diamonds supplied to the market 
should be on the basis of the actual sales in 
the preceding three months, which gave the 
Southwest African producers 21 per cent, 
De Beers 51 per cent, Premier Mine 18 per 
cent, and the Jagersfontein 10 per cent. 

“To make more effective the control of 
the sale of the diamonds and regulate the 
supply to the demand, these four big pro- 
ducers have agreed to dispose of their al- 
lotted output through one channel, namely, 
the London Diamond Syndicate, which acts 
as the purchaser. The agreement is for 
five years, and the price agreed upon is to 
be 5 per cent less than the average price 
obtained during the preceding three months, 
and any profit made on the actual sale over 
the above purchase price will be divided 
between the syndicate and the producers. 
The basic price received by the producers, 
therefore will be fixed every three 
months, 

“The diamond-mining industry provides 
the principal source of revenue for the pub- 
lic exchequer. In 1918 $1,025,000 was 
realized in this way.” 








Flat Silver Making Shown on the 
Screen 





(Continued from page 67.) 





detailed processes in the making of flat 
silver. The cameraman of the Ford Edu- 
cational Weekly is responsible for the ex- 
cellent results obtained. The plated table 
knife is first seen in its rough state, and 
then followed to its smooth and polished 
form. A very interesting phase of the 
process is the drop forging of knife han- 
dies. Later these are stamped with pat- 





STAMPING PATTERNS ON A KNIFE HANDLE 


terns by machinery, and carefully finished 
by another machine. The polishing of the 
knife blade is carefully done by hand, and 
only skilled and experienced workmen are 
qualified to do this part of the work. 

The spoon department of the factory is 
equipped with pressing machinery consist- 
ing of large steel rollers. In these, the 
spoons are shaped, and later finished off 
and sent to the silver plating department. 
Here the flat silver is carefully placed in a 
frame and dipped in the silver solution. 
From the final polishing room, the sparkling 
ware goes to the inspection room, where, if 
it meets with the approval of the inspectors, 
it is set aside ready for packing and ship- 
ment. 
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LOOT MINNEAPOLIS STORE 


ght Robbers Wound Employee, Seize 
ds, Dash Through Crowd and 
Escape in Automobile 


MINNEAPOLIS, Minn., May 19.—Knock- 
1 unconscious with the butt of 


Dayli. 
Diamon 


ing one mal : . 
a revolver after shooting him through the 


right hand when he failed to “Stick ‘em up” 
fast enough, three men at 10.30 :his morn- 
ing robbe W. C. Leber’s jewelry store of 
$10,000 worth of diamonds and made their 
escape in a waiting automobile. 

Three shots were fired, but two of them 
went wild and entered the ceiling after 
frst crashing through a glass partition. 
The men worked with such speed and pre- 
cision that the police declare that they 
must be old hands at the game. After the 
shooting, the man in the front of the store 
called to one of his companions, who was 
guarding a clerk and a customer, “Come 
on, Jimmy, we'd better make our get- 
away.” 

Two men, one tall and one short, first 
entered the store. Both men went toward 
the rear of the room and told Arthur 
Fritz, the clerk, that they wanted to buy a 
collar button. When the clerk turned, 
after getting the button, he looked into 
the muzzle of a revolver in the hands of 
the taller of the two. 

“Just sit down on the floor where you 
are,” said the robber quietly, “and don’t 
yell.” 

In the meantime another man had en- 
tered. He told Axel Peterson, the watch- 
maker, who was in his cage near the en- 
trance, to hold up his hands. 

Peterson hesitated for an instant, and 
received a bullet through his hand. The 
short man had passed up toward the front, 
behind the counter, and struck Peterson 
on the head with the butt of his revolver, 
knocking him unconscious. Before the 
shooting, Clifford Abrahamson had entered 
the store. He had seen the bandits enter, 
he told the police, and followed them in to 
ask where he could find the Jewelers’ Ex- 
change building. He was forced to sit on 
the floor beside Fritz. 

Abrahamson said he believed the short 
man’s revolver was accidentally exploded 
twice when he struck Peterson on the head, 
but the police say this could not have hap- 
pened without the man shooting himself. 

After the shots were fired, the two 
bandits at the front of the store opened 
the glass door to the display window and 
took out a card containing six diamonds, 
each valued at $600, and a handful of 
smaller stones, which they scooped into 
their pockets. 

When the shooting began, a crowd gath- 
ered around the entrance, but the three 
men forced their way through, ran toward 

4th St., where another man, apparently 
their “look-out,” was stationed, and the 
four jumped into a large touring car stand- 
ing on 4th St., near Hennepin Ave., with- 
out opening the doors, and speeded out 
Hennepin Ave. 

None of the robbers were masked. They 
were all well dressed, but aside from their 
size and general appearance, no definite 
description of them was obtained by the 
Police, who were on the scene a few min- 
utes later. The shotgun squads of the 
department pursued the bandits out Hen- 
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nepin Ave., but could find no trace of 
them. The best description of the men 
was. given by Dr. D. W. Quilling, 401 
Northwestern building, who saw’ them 
board the automobile. He said he had 
seen the lookout walk back and forth on 
the corner, with his hand in his side coat 
pocket, in which there appeared to be a 
revolver. 7 

Peterson was taken to the office of Dr. 
Henry Woertzinger, where his wounds 
were dressed, and later to his home. 

At the time of the holdup, W. C. Leber, 
proprietor of the store, had not arrived 
from his Summer home at Spring Park, on 
Lake Minnetonka. He said later that he 
had a stock of diamonds worth $60,000 in 
the store. 

The police say it is possible that the ban- 
dits were the same ones that robbed the 
grocery store of Mrs. J. W. Swanson last 
Saturday night, when her son, Vernon, 
was shot and killed by the lookout as he 
ran across the street to notify the police. 
Two of them seem to answer the descrip- 
tion. 








Convention of the American Federation of 
Arts at the Metropolitan 
Museum of Art 


A good sign of progress in our land is 
the concrete evidence of the work of that 
live, hard-working art organization, the 
American Federation of Arts, which held 
its annual convention in New York at the 
invitation of The Metropolitan Museum of 
Art, which celebrates its own golden anni- 
versary this year. For 11 years this na- 
tional society, consisting of 224 affiliated 
chapters in 40 States, besides thousands of 
individual members, has been building up 
a reputation for solid service along lines 
of great value to the American people. 

This year’s convention, of which all ses- 
sions were public, was held May 19 to 21. 
There were two sessions May 19. In the 
morning President de Forest delivered the 
opening address and reports of the secre- 
tary and treasurer were heard.  Vice- 
President Hutchinson spoke of the exten- 
sion work of the Federation, Francis C. 
Jones led discussion on Traveling Exhibi- 
tions which constitute an important part of 
_the Federation’s work, and Allen Eaton, 
field secretary, discussed the Federation’s 
new venture under the slogan “Art in the 
Home,” now applied to a group of exhibi- 
tions of prints and photographs for home 
decoration, but later to be extended to 
other fields. 

At the afternoon session three phases of 
art museum work were taken up. “How 
to Establish an Art Museum,” by George 
W. Stevens, who has had to solve this 
problem as director of the Toledo Art 
Museum; “Museums as Community Cen- 
ters,” by George W. Eggers, who has done 
considerable along those lines as director 
of the Chicago Art Institute; and “Mu- 
seum and the Industrial World,” by Rich- 
ard F. Bach, who, as Associate in Indus- 
trial Arts at The Metropolitan Museum of 
Art, has the task of making art collections 
useful in the practical field of production 
by maintaining contact with manufacturers 
and designers. 

On Thursday, May 20, Raymond Wyer, 
director of the Worcester Art Museum, 
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spoke on “Transient Exhibitions”; Harold 
Haven Brown, director of the John Herron 
Art Institute, Indianapolis, spoke on “Build- 
ing Up Permanent Collections,” and John 
W. Beatty, director of Fine Arts at Carne- 
gie Institute, Pittsburgh, spoke on “Lend- 
ing Collections.” An interesting feature of 
this session was an address by Mrs. George 
W. Stevens, assistant director of the To- 
ledo Art Museum, on “How to Reach the 
People,” a discussion of various methods 
now used in museums, such as lectures, 
music, moving pictures, instruction service, 
etc, 

Thursday afternoon was devoted to an 
examination of the 50th anniversary ex- 
hibition to be on view at the Metropolitan 
Museum and a demonstration of the Metro- 
politan Museum’s work with children shown 
in the form of a Children’s Hour prepared 
by the Educational Department of the mu- 
seum. 

Friday, May 21, the morning session was 
assigned to the People’s Picture Galleries. 
The afternoon session was given over to 
reports of committees. 

In the evening three Federation dinners 
took place at the same time at the Hotel 
McAlpin: devoted to Industrial Arts, Com- 
munity Art, and the Organization of Pub- 
lic School Art Societies. At the first of 
these Dr. Charles R. Richards, director of 
Cooper Union, presided. 

Saturday, at the invitation of Mr. Tif- 
fany, the delegates visited Laurelton Hall, 
the Louis Comfort Tiffany Foundation for 
art study, at Oyster Bay, Long Island. 

An office has just been established by the 
Federation at The Metropolitan Museum of 
Art, New York City, under the direction 
of Richard F. Bach, extension secretary. 

This Federation has constantly on tour 
some 40 traveling exhibitions of many 
kinds, paintings, sculpture, engravings, in- 
dustrial arts, photography, textiles, wall 
paper, prints for home decoration, etc., etc., 
selected by experts. These reach all parts 
of the country, having made 150 stops this 
year. It also circulates illustrated lectures, 
prepared by authoritative writers, museum 
curators, painters, sculptors, etc. 








The Maine Retail Jewelers’ Association 
has issued a bulletin which calls attention 
to the annual convention of the Maine Re- 
tail Jewelers’ Association which is to be 
held in Portland, June 1 and 2, Among 
the speakers who are expected to be pres- 
ent at the convention are, His Excellency 
Carl E. Milliken, Governor of Maine; 
Charles B. Clarke, Mayor of Portland; 
Col. Cummings, Portland Chamber of Com- 
merce; Mr. Perkins, Portland Chamber of 
Commerce; Arthur Everts, Dallas, Texas, 
President of the National Retail Jewelers’ 
Association; Prof. M. T. Copeland, Har- 
vard University, who is an authority on re- 
search work; Col. Harry L. Brown, 
Waltham, Mass.; Meyer D. Rothschild, 
New York city; Henry R. Arnold, Boston, 
Mass., and Arthur Mansur, Burlington, Vt. 
Every indication points to the best con- 
vention the Maine jewelers have ever held. 
A. E. Garnsey, Sanford, president of the 
association, who is doing a great deal to 
make association work of Maine a success, 
was in Biddeford and Saco recently, and 
the jewelers of these two cities formed a 
local association. 
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I The Latest Jewelry Seen in New York 


Note—The following information is published not only for the benefit of the jeweler, but 
for the benefit of the public, and to give the retail jewelers outside of the large centers in- 
to the very latest articles in jewelry that are shown in the shop windows of big 
metropolis and about such special pieces as have been made for customers, and 
This information is right-up-to-the-minute, and gath- 
ed directly before THE JEWELERS’ CIRCULAR goes to press. ; y be 1 
his local paper for the general information of the people of his district, in order to 
fly, or the information may be used 
in his local journals, as to the latest styles in jewelry. 
without credit to THE JEWELERS’ CIRCULAR, in an Y 
pest for the information of the people of his district, or valuable as a news item on the latest i 
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Gifts for June 
IFTS for June include many others be- 
G side birthday gifts, for there are those 
to be used for graduation presents and 
wedding and anniversary gifts and al- 
though the pearl is popular as the gem to 
be mounted in all of these, when it comes 
to the June birthday gift, there is the moon- 

stone as well to be considered. 

* * xX 

A typical moonstone mounted scarfpin 
‘hat would make an excellent June birth- 
day gift has a square-cut smooth-rounded 
moonstone framed in a rim of gold. 

* * * 

One of the newest oi finger-rings is a 
“pinkie” formed entirely of pearls. These 
pearls are small and round, pink-tinted to 
match, and set close together to make a 
complete circle with a platinum mount that 
is almost invisible. 

* * * 

Mother would like this June gift of a 
moonstone encrusted barpin. The frame is 
pierced platinum in a patiern of parallel 
bars and the milky white gems are set at 
intervals in sizes graduating from a large 
oval stone at the center to small round 
moonstones at either end of the bar. 

a 

One of the newest of the flexible brace- 
lets in a box-set design with square cut 
moonstones faced cat-a-corner in the tiny 
platinum boxes. Each little box is hand 
carved to fill out the corners and they are 
joined by three lines of platinum chain 
links. Another bracelet, a bangle form, has 
moonstones counter-sunk all the way 
around the smooth gold band. 

* * x 


Lockets are coming back into popularity 
with the Summer months and one of the 
latest designs would be appropriate for 
June as it is formed almost completely of 
moonstones. This locket is oval shape 
with the moonstones set like pebbles over 
its entire surface and it hangs from a 
sautoir chain which is made up of a series 
of even sized moonstones. The mounting 
is gold in a very pale tint and the surface 
of the metal has been frosted to give it 
a dull finish to blend it well with the 
gems. 

x ok x 

When it comes to earrings, pearls are 
always the favorite gem. Among the lat- 
est designs we have newly shaped baroque 
studs made new in form by their platinum 
mounts. The platinum is carved to form 
tiny vine leaves and tendrils and it sur- 
rounds each unevenly shaped pearl in an 
artistic framework. Pearls have always 


been used as pear shaped drops in ear 
pendants and now the new ones also appear 
with pearls in a series of hanging pearls 
either round or pear shaped. The round 
ones have large pearls for the stud and 
the. final drop with small ones between, 
while the long pear shaped pearls are 
mounted with a round pearl for the ear 
stud and two pear shaped pearls below. 
+ * 


For Grandmother there is a gift where 
moonstone appears at three inch intervals 
in a long necklace for use with her lor- 
gnette. The chain pattern is built up of 
hand carved platinum links grouped to- 
gether to make a broad chain between the 
moonstones, and where chain and gem meet 
there is again a tiny hand carved link. An- 
other long neckchain which might be used 
with a fanh a cluster of three tiny moon- 
stones set in a hand pierced gold link to 
make up the pattern with plain loop links 
between, and still another long chain has 
four round moonstones dividing large gold 
plaques which are placed on the jewel two 
at the fastening, one on either side, and 
one at the top of the sautoir. 

Carved moonstones are an _ interesting 
item to follow in the season’s fashionable 
jewels. They appear in finger-rings, scarf- 
pins, cuff links and watch fobs for the men 
folks and in finger-rings, brooches and ear 
pendants for women. The brooches are 
medium-sized and shaped according to the 
contour of the stone. An oval, hand-carved 
moonstone is framed with a border of open- 
work platinum and a round moonstone, in- 
taglio cut, has a four-cornered frame that 
keeps to the outline of the stone except 
where four small moonstones are mounted. 
For the ear pendants, the moonstones are 
carved to make both stud and drop. A 
lacelike border has been carved from plat- 
inum for all four stones in a pair of these 
jewels, while in another of the new ear 
pendants the frame has been built up of 
millegrain platinum wire. The cufflinks, 
scarfpins, and finger-rings for men hold 
geometrical carvings mounted in smooth 
polished gold or platinum settings, while 
for the watch fobs, small moonstones are 
set at the corners and the center in oblong 
oval or lozenge shaped flat locket fobs. 

* ke x 


There is hardly a jewel for which the 
pearl would not be an appropriate gem. 
They appear in every possible type and 
kind of jewel and for the Summer season 
they are used in hair ornaments, necklaces, 
finger-rings and brooches in all manner of 
utility mounts and in jewels for the chil- 
dren as well as for men and women. The 
new hair ornaments have pearls strung in 
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lines for fillet or bandeau and as a pendant 
decoration hanging from these on either 
side just behind the ear. They also top 
combs and form barettes for day and eve- 
ning wear, and with diamonds they make 
the mounts for coif ornaments of ostrich 
plumes or aigrettes. The new necklaces 
are formed of double or triple strings, and 
for the latest design in pearl collars make 
the upright lines between bands of dia- 
monds. Pearl mounted finger-rings are a 
proof of the preference for solitaires and 
twin stones. Large round pearls make the 
solitaires and smaller matching pearls or 
pearls of contrasting color, the twin stone 
rings. A pink-tinted pearl is used with one 
of creamy color for a diagonal setting in 
one of these two stoned finger-rings. 
THE RAMBLER. 








HOLD ANNUAL MEETING 


Members of Jewelry Crafts Association Meet 
in New York and Elect Officers 

The annual meeting of the Jewelry 
Crafts Association, Inc., was held last 
Wednesday at the Hotel Astor in New 
York. The session was well attended 
and was presided over by President De- 
Witt A. Davidson. 

Several matters of importance to the 
association were discussed and several 
new members elected. An amendment 
to the constitution and by-laws of the 
association, changing the number of the 
board of directors from 15 to 20 and 
vesting the administrative affairs of the 
organization in the executive committee 
composed of seven directors, was also 
unanimously adopted by the members. 

Since the publication of the list of 
members engaged in the manufacturing 
business, the association has elected 
three new members, including Mendel- 
sohn, Steiner & Co., Inc., Brooklyn; M. 
Ennis & Co., Inc., and Charles Miller & 
Co., both of New York. The associa- 
tion also decided that all members wish- 
ing to take on apprentices should make 
application for assignment of such to the 
office of the organization. The con- 
cluding business of the meeting was the 
election of the board of directors. There 
were 28 nominees presented for the 20 
places on the board and the election 
finally resulted in the selection of the 
following: Henry Agate, Henry Basch- 
kopf, Edward Belais, Chas. B. Byron, 
DeWitt A. Davidson, Edward Donaldson, 
Milton L. Ernst, Mortimer C. Foster, 
Joseph L. Herzog, Frederick Keim, Wal- 
ter P. McTeigue, Frank T. May, Jacob 
Mehrlust, Paul H. Oppenheimer, Meyer 
Robbins, Julius Rosenthal, Frank Schal- 
ler, David Shiman, Albert Shire, Robert 
B. Steele. 

On Monday night, the board of di- 
rectors held a meeting for the purpose 
of electing officers to serve the organ- 
ization during the ensuing year. This 
election resulted in the selecting of the 
following officers: President, De Witt A. 
Davidson; Ist vice-president, Milton L. 
Ernst ; 2nd vice-president, Robert B. Steele; 
treasurer, W. P. McTeigue; secretary, Rob- 
ert S. Tipping; assistant secretary, Arthur 
Essing. 
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2 There is no piece of jewelry that is more generally worn nor whose pos- 

z session causes more joy than a ring. 

2 In itself a graceful symbol, it perpetuates the beautiful custom of ring- 2 
= giving that has survived from an age noted for exquisite craftsmanship in 3 
= ring-making. : 
2 Wheeler-made rings represent the development of years of untiring effort z 
= in the attainment of an ideal—perfection in material, skill and durability. Par = 
. excellence throughout they reflect a charm no less beautiful than the sentiment g 
E underlying the gift. : 
= A wonderful stock of precious stones of our own importation insures you E 
= the very lowest prices. 2 
= With our new factory at 72-78 Spring Street, N. Y., we are fully equipped to 2 
= take care of your special orders with great promptness and at most advantageous 5 
= prices. = 
Z Hayden W. Wheeler & Co., Inc. : 
= 2 
2 2 Maiden Lane New York Z 
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West Virginia Jewelers Meet. at Bluefield 





Members of State Association Elect Officers znd Participate in Business 
Session—Enjoyable Social Features a Part of the Program 











BiueFieLp, W. Va., May 19.—The 15th 
annual convention of the West Virginia 
Retail jewelers’ Association convened here 
Monday and Tuesday. The attendance was 
good, but not up to the expectation of 
the association. The reception and regis- 
tration of the different delegates and 
visitors took place at 10 a. m. Monday. 
At 2 p. M. the convention was officially 
called to order by W. J. Lukens, of 
Wheeling, president of the association. 
The address of welcome was made by Rev. 
Thomas S. Hamilton, pastor of the Bland 
St. Methodist Church, the response being 
made by President Lukens. 

The appointment of the committees was 
then made as follows: Resolutions, Isadore 
Cohen, J. W. Waters and Charles J. 
Kinzer; auditing, J. W. Waters and Henry 
Rodgin. 

W. L. Jones, of Martinsburg, secretary- 
treasurer of thegassociation, was named as 
a committee of one to write Col. John L. 
‘Shepherd, of New York, expressing disap- 
pointment and regret that he was not 
physically able to attend the convention. 

After the appointment of the committees 
the convention went in to business session 
at which the following subjects were dis- 
cussed: Removal of the five per cent tax, 
abuses in repair work, elimination of free 
engraving, fraudulent advertising and the 
remedy, cost of doing business, research 
work. Of these subjects the removal of 
the five per cent tax, abuses in repair work 
and the elimination of free engraving re- 
ceived the most attention, especially the 
first subject mentioned. 

The repeal of the excise tax on jewelry 
and the substitution therefor of a tax on 
sales is urged upon Congress by the West 
Virginia Retail jewelers’ Association in 
resolutions passed by the organization at 
the final session. Copies of the resolution 
are to be sent to the West Virginia repre- 
sentatives who will be asked to submit 
them to the house committee on ways and 
means. 

The abolishing of free engraving and the 
adoption of a uniform price for jewelry 
and watch repairs was favored by the as- 
sociation in a resolution introduced and 
unanimously adopted by the convention. 
The association also thoroughly and fully 
endorsed the policy of national publicity, 
and the raising of the $300,000 national 
advertising fund for three years and the 
continuation of the National Jewelers’ 
Publicity Association’s vigorous and organ- 
ized campaign. The West Virginia Asso- 
ciation pledges its enthusiastic and hearty 
co-operation and support. 

The association unanimously endorsed a 
resolution asking the association to proffer 
to the West Virginia Highways Federa- 
tion its moral and active assistance in 
furthering the campaign for the adoption 
of the proposed constitutional amendment 
which will permit the issuing of $50,000,000 
worth of bonds for the purpose of con- 
structing and maintaining good roads in 
West Virginia. This resolution was sub- 


mitted by J. T. Thornton, vice-president 
of the Bluefield Chamber of Commerce, 
who was one of the guests at an informal 
banquet held Monday evening at the Hotel 
Matz. 

Among other guests of the association 
at the banquet was M. Harrison, of the 
Harrison Jewelry Co., Roanoke, Va., who 
is president of the Virginia Retail Jew- 
elers’ Association. Mr. Harrison ad- 
dressed the association along many lines of 
the jewelry business and laid considerable 
stress on the excise tax on the retail sale 





W. 


J. LUKENS, RE-ELECTED PRESIDENT 


of jewelry. His talk was very interesting 
and beneficial. 

When the convention convened for its 
final session at 9 A. M. Tuesday the report 
of the secretary-treasurer and the reports 
of the committees were read. The unfin- 
ished business was then attended to, after 
which the annual election of officers was 
held. On motion of the association, it was 
decided to eliminate the multiplicity of 
vice-presidents and have officers consisting 
of a president, first and second vice-presi- 
dents and three members of the executive 
committee, thus doing away with five vice- 
presidents which the association had here- 
tofore retained. 

W. L. Lukens, president of the associa- 
tion, gave over his chair to Isadore Cohen, 
who acted as president pro tem. It was 
then voted that a nominating committee of 
two be appointed, and the chair appointed 
W. J. Lukens and Henry Rodgin. The 
committee then submitted their report, 
which was adopted, as follows: President, 
W. J. jenkins, Wheeling; first vice-presi- 
dent, Isadore Cohen, Bluefield; second 
vice-president, Charles Ernest, Charleston; 
secretary-treasurer, W. L. Jones, Martins- 
burg; executive committee, H. L. Hom- 
rick, Huntington; W. T. Watson, Cam- 
eron; Charles J. Zinzer, Mullens. 
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The report of the auditing committee 
showed the association was in good finan- 
cial condition, considering the fact that 
West Virginia is a small State. The com- 
mittee commented favorably on the treas- 
urer’s accounts and-the business-like man- 
ner in which the books were kept. Five 
new members to the association were re- 
ported at the meeting. 

Members of the association were urged 
to attend the next annual convention of 
the American National Retail Jewelers’ 
Association at Louisville, Ky., during the 
last week of August. Mr. Jones, the sec- 
retary, spoke of the importance of this 
meeting, and assured the members of the 
association that they would be greatly ben- 
efited by the sessions. 

Just before adjourning, the convention 
adopted the following resolution: 

“Resolved: That this association extend 
its thanks to the people of Bluefield, and 
especially the Matz Hotel Corporation, the 
Bluefield Rotary Club, Bluefield Chamber 
of Commerce and the home jewelers for 
their uniform kindness, many courtesies, 
and whole-souled hospitality, of which we 
were the recipients during our stay in the 
city.” 

The delegates were the guests of the 
Bluefield Rotary Club at the noon day 
luncheon on Tuesday. Several of the dele- 
gates gave short talks which were much 
enjoyed. 

At 3 o’clock in the afternoon the mem- 
bers of the association and their wives 
were taken on‘an automobile sight-seeing 
trip throughout the countryside; the trip 
included the beautiful Pinnacle Rock dis- 
trict of Mercer county. 








DEATH OF JAMES JUENGLING 
Cleveland Jeweler Passes Away in San Fran- 
cisco Where He Had Been Spending 
the Winter 

CLEvELAND, O., May 19.—In the death of 
James Juengling, member of the Webb C. 
Ball Co., the Cleveland and middle west 
jewelry trade, has lost one of its most 
prominent members. Mr. Juengling died at 
San Francisco, where he had been spending 
the Winter with Mrs. Juengling. He be- 
came ill while planning to return to this 
city. 

Mr. Juengling was 66 years old. He 
was an active member of the Ball firm for 
35 years. He conducted what was practi- 
cally his own manufacturing business, and 
also was in charge of the manufacturing 
and diamond setting departments of the 
Ball company. He had been retired from 
active business for several years, but con- 
tinued as a stockholder in the company. 

Mr. Juengling was with the Ball firm 
when it first started, and became financially 
identified with it upon its incorporation. 
He was noted for his loyalty to his pro- 
fession and for his efficiency in production. 
He held high honor with all members of the 
trade for his dependability in produciny an 
item within the time he agreed to deliver 
it. His funeral, held here May 15, was 
largely attended by members of the dif- 
ferent branches of the jewelry trade. 

Mr. Juengling was born in Bohemia, and 
came to this country when 12 years old. 
He lived in Cleveland almost all that time. 
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“Lone Star” State Jewelers Hold Convention 





Dallas Entertains Members of Texas Retailers’ Association—New Officers 
Elected and Other Business Transacted 














Dattas, Texas, May 19.—At the 14th 
annual convention of the Texas Retail 
ewelers’ Association, held here May 12 
and 13, a plan was adopted to greatly in- 
crease the membership of the Texas asso- 
ciation during the next two years. The 
Texas association now has about 200 mem- 
bers and by the time of the next meeting 
it is planned to increase the membership 
to 700 or 800. The benefits of the organ- 
ization were declared to have been so great 
to the organized jewelers during the last 
few years that no Texas jeweler can afford 
to withhold his membership. 

Arthur A. Everts, president of the 
National Retail Jewelers’ Association, made 
an address on organization, strongly urg- 
ing a 100 per cent membership in the asso- 
ciation. Mr. Everts suggested a letter 
campaign to all jewelers in Texas, urging 
them to join. The first letter will be fol- 
lowed up with a “red ink” letter, and this 
by other letters until the membership is 
worked up to the highest possible number. 
This plan was adopted over the plan pro- 
posed to employ a traveling representative 
to secure membership. 

The new officers of the association went 
into office pledged to do their utmost to 
increase membership. Following are the 
new officers: President, B. T. Burgess, 
Wichita Falls; first vice-president, W. D. 
Armstrong, Brownwood; second vice-pres- 
ident, L. T. Newton, Houston; secretary, 
Marcus Baerwald, Dallas; treasurer, Elbert 
Studer, Waco. 

Every member pledged he would 
organize a local jewelers’ club in his home 
town. 

H. E. Pelz of Marshall, retiring presi- 
dent, has compiled .a list of all jewelers 
in Texas and has furnished the new officers 
the list from which to make the campaign 
for new membership. 

The Texas jewelers voted to hold the 
annual convention in Dallas again next 
year. 

A total of $920 was raised to retain the 
Texas membership in the national associa- 
tion. 

About 50 jewelers attended when the 
convention opened. Many were delayed on 
account of floods, but more than 100 
attended during the second day. The first 
morning session was devoted to registra- 
tion, payment of dues and distribution of 
badges. Charles Saville, secretary of the 
Chamber of Commerce, delivered the ad- 
dress of welcome, and C. B. Pittman, Ennis, 
the response. President Pelz delivered his 
annual address. It was in part as follows: 

ADDRESS BY PRESIDENT PELZ 

We have had many evils to contend with among 
which I will mention the close prices under which 
the jewelers in the leading cities were compelled 
to sell silverware. This naturally reacted to the 
smaller towns throughout the country and we were 
compelled to sell silverware with little or no 
Profit. Now the silverware manufacturers prac- 
tically agree that the retail jeweler is entitled to 
a living profit in handling their goods. 

Next take the item of free engraving. This item 
‘ which was very seldom figured in the cost of 
selling goods has become a regular nightmare, 


but now, thanks to the jewelers’ associations 
throughout the country, we are getting paid for 
the work we do in this line. 

Take the matter of time guarantees on jewelry, 
Our national association has passed resolutions 
abolishing this menace, but we are slow in ac- 
cepting the fact that we don’t have to guarantee 
an article a lifetime to make a sale. If you go 
to a clothier and pay him $75 for a suit of 
clothes, does he guarantee it for a year? No; he 
would laugh at you if you asked him to. Yet 
that same clothier will buy a filled case watch in 
your store for $18 and ask for a guarantee for 20 
years or more. Is it fair? He will sell you at 





H. E. PELZ, RETIRING PRESIDENT 


least two suits a year and you-will sell him one 
watch in a lifetime. 

Another thing. In your repair department, why 
should you guarantee a main spring, a cleaning 
job, or any other work for a year’s time. If 
you take your automobile to a garage, are you 
given a price? No; they charge you so much per 
hour and then add the cost of material used. Is 
this job guaranteed a year to you? Should you 
be so unfortunate as to break a spring several 
weeks after they put it in for you, do they tell 
you they are sorry, and do all their work over 
for nothing? No; you have the same expense over 
again. Then, why should we go further than to 
employ the best workman obtainable and guar- 
antee the work will be done in a thorough, work- 
man-like manner and not make a specific time 
guarantee. 

Through co-operation we come to national co- 
operative advertising. The jewelers in the smallest 
hamlet in the country are now reaping the bene- 
fits of this co-operative advertising, Along this 
line let me state that every jeweler should wake 
up to the fact that to keep abreast of the times it 
is essential that he should advertise at least as 
much as the other progressive businesses of his 
town. Without boasting I will say that through 
persistent hammering through newspaper and other 
legitimate advertising methods, with the same be- 
ing done by our competitors, we have converted 
one of the poorest jewelry buying towns of the 
State into a good jewelry town, and although we 
don’t divide our bills when the first of the month 
comes around, I know that every ad my compet- 
itor puts in the paper advertising jewelry helps 
us and every ad we put in helps their business. 
These daily ads before the people make the reader 
a jewelry buyer when a gift is needed. Jewelry 
advertising makes jewelry and its kindred lines the 
first things thought of. 
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More taxes more than any other one thing have 
taught many of us the necessity of a good set of 
books, in fact, taxes have forced the majority of 
jewelers to know their business in a way they 
never dreamed of before. In fact many a jeweler 
has not only thrown out losing lines, but by 
systematizing has turned his business from an 
uncertain meal ticket to a profitable investment. 
The jewelers’ association now has at its com- 
mand the Harvard Research Bureau, which. is 
working out plans and specifications along the 
most improved lines to show the best way in 
which to handle any sized jewelry business. 

In closing I will repeat that I wrote in the 
last letter to the jewelers of Texas, that organi- 
zation has been the salvation of the jewelry busi- 
ness in the last 10 years. 

The jewelers were the guests of the 
Dallas wholesale jewelers at a _ theatre 
party Wednesday night. 

The payment of federal taxes by citizens 
of the United States helps a man think 
well of his government in the opinion of 
Ben. M. Hammond of San Antonio, chair- 
man of the San Antonio Jewelers’ Club. 

In his address to the convention Mr. 
Hammond discussed taxes of all kinds 
from the jewelers’ viewpoint. 

“T have observed,” he said, “that men 
who never paid a federal tax before, after 
they have paid an income tax have a feel- 
ing of partnership with the government 
that is new to them. Records show that 
jewelers as a class have been among the 
most satisfied taxpayers. The only eva- 
sions on the part of those in any way con- 
nected with the jewelry business are by in- 
stallment concerns, peddlers, operators of 
punch boards, and similar schemes.” 

Mr. Hammond declared the 5 per cent 
tax required of jewelers on the goods they 
sell is discriminatory. He said, instead 
there should be a 2 per cent tax on all 
commodities, except edibles. Dealers in 
other lines who sell watches, alarm clocks 
and other like articles as a side line often 
escape the payment of the required tax, he 
said. 

C. B. Pittman, of Ennis, who delivered 
the response to the address of welcome, an- 
nounced he would retire from the jewelry 
business this week. He is now national 
councillor for the National Chamber of 
Commerce. Mr. Pittman was made an 
honorary vice-president for life. 

The high prices of jewelry were talked 
of during the open discussion. President 
Pelz said the price of diamonds has in- 
creased 200 per cent in the last two years 
and the price of pearls 1,000 per cent in 
the last 10 years. Another reason for high 
prices was the heavy investment by the 
German people in diamonds before the war. 


ADDRESS OF PRES. EVERTS OF THE A.N.R.J.A. 


Speaking of the work done by the Amer- 
ican National Retail Jewelers’ Association, 
Arthur A. Everts of Dallas, its president, 
said that in the last year the association 
enrolled 40 per cent of the number of re- 
tail jewelers in the United States. 

Telling the jewelers about his recent 
trip to Montreal to attend the convention 
of Canadian jewelers, Mr. Everts said re- 
tailers, wholesalers and manufacturers all 
belong to the Canadian association, making 
co-operation the chief aim of the associa- 
tion. 

“Every town should have a club of jew- 
elers,” Mr. Everts declared. “The club 
should always be pulling some publicity 
stunt which will make the public think 
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jewelry. It is possible to get four to five 
times as much business as you are getting. 
Don’t throw your money away. Advertise 
right. If you don’t know how, ask a 
newspaper man. 

“Every jeweler ought to be a walking 
ad. He should be the best dressed man in 
the city, and his wife ought to be the best 
dressed woman. Both should deck them- 
selves with jewelry. A jeweler should fire 
a clerk who does not wear at least a scarf 
pin. If a jeweler and his employes do not 
wear what they sell, how do they expect 
the public to wear it? 

“Why, when I was in New York recently 
I saw the proprietor of a Fifth avenue 
jewelry shop wearing a bone collar but- 
ton!” 

Mr. Everts said that nothing ought to 
come out of a jewelry store that costs less 
than $175 dollars. “Sell good stuff,” said 
Everts. “It pays. A person is always 
proud of a good article. And consequently 
they'll be proud of your store and will not 
hesitate to recommend it as the store from 
which they purchased an article.” 








Treasures of the German Emperor 


Sold in New York 





(TP HERE has been considerable interest 

in art circles recently after the an- 
nouncement in the New York papers of 
the sale at auction of many of the treas- 
ures of the former German Emperor which 
were seized by creditors after his flight to 
Holland. The sale started Saturday at the 
Anderson Galleries, New York. 

Among the many articles which were sent 
to New York to be sold were those shown 
on the front cover of this issue which in- 
clude a mahogany chest with applied deco- 
rations of gilt bronze, an ormolu clock set 
with candelabra in the Louis XV style, and 
a pair of bronze busts showing the em- 
peror’s Caligula and Nero. 

The chest and clock, it is said, were taken 
from the emperor’s palace while the busts 
came from the Royal Castle in Munich. 








LETTER TO THE EDITOR 


Subscriber Says Alaska Lacks Man Power 


Juneau, Alaska, May 10, 1919. 
Editor THE JEWELERS’ CIRCULAR :— 

I am getting THE JEWELERS’ CIRCULAR 
O. K. and enjoy it very much after being 
without it for a time. It has improved a 
great deal the last few years. The jewelry 
business is improving since war matters 
have been more settled. 

In Alaska gold mining has begun more 
extensively. Alaska is short of man 
power, but has plenty of water power and 
gold and only waiting to have it more de- 
veloped. 





(Signed) I. J. Crarick. 





The Bailer Jewelry Mfg. Co., Memphis, 
Tenn., has filed a charter of incorporation. 
The concern is capitalized at $200,000 and 
the charter grants it the right to deal in 
all kinds of jewelry. The incorporators 
are Otto P. Bailer, John R. Bailer, Arthur 
L. Bailer, John Bailer, Jr., and Charles 
Nickel. 


THE JEWELERS’ 
EXPELS CHICAGO FIRM 


National Jewelers’ Board of Trade Drops 
S. Buchsbaum & Co. from Membership 
The National Jewelers’ Board of Trade 

has made to the trade press the following 

official announcement : 

“Charges were presented against S. 
Buchsbaum & Co. of Chicago by members 
cf the National Jewelers’ Board of Trade, 
arising out of the position taken by said 
firm in relation to the Miller-Hoefer Co. 
(Detroit, Mich.) reorganization. The 
trade will recall that the adjustment com- 
mittee of the National Jewelers’ Board of 
Trade investigated the affairs of the Mil- 
ler-Hoefer Co., reporting to the creditors 
such facts as found, and creditors practi- 
cally unanimously agreed to accept the 
offer of settlement of 55 per cent net cash, 
which offer was subsequently accepted by 
all the creditors, except S. Buchsbaum & 
Co. and three other New England creditors, 
not members of this Board, the claims of 
these three other creditors aggregating ap- 
proximately $300. 

“The position taken by S. Buchsbaum & 
Co. resulted in the purchase of the claim 
of S. Buchsbaum & Co. at a sum far in ex- 
cess of 55 cents on the dollar, by one 
of the other creditors, in order to prevent 
impending bankruptcy and the tremendous 
expenses which would follow bankruptcy 
proceedings. 

“Buchsbaum in his defense insisted that 
his position was not antagonistic to that 
of the adjustment committee and that the 
reason for refusing to accept the com- 
promise offer was a belief that the adjust- 
ment was ill advised and that bankruptcy 
would net more to the creditors. 

“The charges were filed by a number of 
members of the National Jewelers’ Board 
of Trade, and notice of the hearing of the 
charges was sent to S. Buchsbaum & Co. 
S. Buchsbaum & Co. presented a written 
answer, and were represented by counsel 
at the hearing. The sole order of business 
at the meeting of the National Board of 
Directors on May 13 was the charges 
against S. Buchsbaum & Co., and after due 
deliberation and consideration the fol- 
lowing motions were made, seconded and 
unanimously carried: 

“Moved, That this Board holds that in 
cases of adjustment or compromise, the 
Board does not expect or wish to compel 
any member of the Board to automati- 
cally agree to any adjustment or com- 
promise presented to creditors, even 
though the great majority of creditors 
have consented to such adjustment or 
compromise, but where the Board is con- 
vinced that any member persists in re- 
fusing to consent to any adjustment or 
compromise offer primarily because of 
selfish or mercenary reasons, it wishes to 
express its opinion that such action 
forms ground for expulsion from mem- 
bership in the Board. 

Moved, That after hearing the charges 
brought against S. Buchsbaum & Com- 
pany, a member, of Chicago, and the 
answer of said company to said charges, 
through its attorney representative, and 
after due deliberation and consideration, 
that said charges be sustained, and that 
S. Buchsbaum & Co. be and hereby are 
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forthwith expelled from membership in 
the National Jewelers’ Board of Trade.” 





JEWELER EXONERATED 


Milwaukee Dealer Cleared by Chicago 
Authorities of Being Implicated in 
Murder Case 
Cuicaco, May 19.—Adolph Luetzow, a 
Milwaukee jeweler, who was brought to 
Chicago last week charged with knowing 
something about the murder of Paul Kaus- 
trup, a chauffeur, who was strangled to 
death in a garage at the rear of the Con- 
rad Seipp home at 3300 S. Michigan Ave. 
a couple weeks ago, has been exonerated. 
After a brief examination at the hands of 
the police, Mr. Luetzow was released with 
apologies, the police becoming convinced 

that he knew nothing of the case. 

It was established that Luetzow and 
Kaustrup had been friends. Miss Mary 
Petersen, fiancée of Kaustrup, caused the 
arrest of the jeweler when she told the 
police she knew where the latter had con- 
cealed diamonds. The spot was said to 
be near the garage where the murder oc- 
curred. It turned out that there was noth- 
ing to the girl’s charges, and that she was 
making them merely on hearsay. 

Nicholas Eckhardt, a Chicago citizen liv- 
ing on the south side and a relative of 
Kaustrup, was instrumental in clearing 
Mr. Luetzow of all connection with the 
case. 








GET HIS $2,500 RING 


Bandits Carefully Plan Hold-Up of Chicago 
Jeweler Near His Home 

Cuicaco, May 20.—A new method of 
holding up jewelers in Chicago was suc- 
cessfully tried out on Samuel P. Eppstein, 
who is in business with his brother at 55 
West Madison St. Mr. Eppstein has for 
some years worn a 4% carat diamond ring 
which he values at more than $2,500. This 
he lost. 

e For three evenings in succession he was 
called on the phone at his store. Each 
time he had left for home but no informa- 
tion could be given as to when he would 
arrive. On the third evening after fail- 
ing to get information at the store, his 
home at 6822 Sheridan Road was called 
and Mrs. Eppstein informed the caller who 
said his business was important, that she 
expected her husband at 9 o'clock. 

On his way home Eppstein stopped for 
ice cream cones for the children and ar- 
rived at the entrance of the apartment a 
few minutes after 9. As he entered three 
men with pistols confronted him and de- 
manded “that ring.” All the time they 
were relieving him of his property they 
cursed and cautioned him to be quiet. In 
addition to this they took a gold cigarette 
case, pearl scarf pin and about $20 in 
money. 

Mr. Eppstein is quite sure he recognized 
one of the men and every effort is being 
made to find this man. 


F. Goodholme, Lindsborg, Kans., is 
closing out his jewelry business at that 
place. 





—— 
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Announces New Canadian Revenue Law 





Minister of Finance Gives Details of Excise Taxes Which Include Sales Tax 
of One Per Cent, Luxury Tax of 10 Per Cent, and Jewelry Tax of 
20 Per Cent.—War Customs Duties Repealed but Business 
Profits Tax Continued 




















Toronto, Can. May 19—Sir Henry 
Drayton, Canadian Minister of Finance, 
yesterday made his annual financial state- 
ment and announced the imposition of new 
taxes on sales and luxuries. The munici- 
pal provisions affecting the jewelry and 
allied trades are as follows: 

Sales tax of one per cent. on the sales 
of all manufacturers, wholesale dealers, 
jobbers or importers (not retailers.) This 
tax does not apply to essential foodstuffs, 
coal or goods* exported. 

Luxury taxes of 10 per cent. on a large 
list of articles including fans, ivory- 
handled cutlery and cut glass ware; 20 
per cent. on jewelry, articles of silver 
adapted for household use; gold, silver, 
ebony and ivory toilet ware ;—also on cigar 
and cigarette holders and pipes costing 
over $2.50. This tax is payable by the pur- 
chaser to the vendor at time of purchase. 

Taxes of 50 per cent. on articles of gold 
for household use, and 10 per cent. on 
plated ware adapted for household use are 
payable at the time of sale by the Canadian 
manufacturer or when imported. All the 
above taxes went into effect today. 

R. W. Breadner, Canadian Commissioner 
of Taxation, on being asked how mechants 
were to proceed in connection with the col- 
lection of the new taxes, stated that each 
merchant would show the price of goods 
on his invoice and also the amount of the 
tax. A copy of the invoice would be given 
to the Inland Revenue Department which 
would collect the money. 

P. W. Ellis of P. W. Ellis & Co., Ltd., 
Toronto, said when interviewed concerning 
the new taxation, “It will be a very great 
relief to the jewelry trade, that the excise 
tax on their goods will be paid by the 
ultimate consumer. This will do away with 
the condition under which we were forced 
to carry large and expensive stocks, on 
which the excise tax had been paid, though 
the tax might be cancelled at any time and 
we would lose the amount paid. The turn- 
over tax will hit very heavily and should 
raise a large revenue. I should have pre- 
ferred to have it apply to the ultimate con- 
sumer too, but I suppose we cannot have 
everything as we want it.” 

The war customs duties of 7% per cent. 
ad valorem are repealed, and the business 
profits war tax continued, but at a reduced 
rate. 


New Taxes Cause Confusion 


Toronto, Can., May 22.—Much confusion 
has arisen in connection with the collection 
of the new taxes on luxuries, and many 
points remain to be cleared up. Jewelers 
are anxious for a more specific definition 
of the words “articles of jewelry” which 
are subject to a tax of 20 per cent. The 
tax resolutions provide for a tax of 10 
per cent. on plated ware, and the question 
arose as to whether this meant silverware 


or any kind of plated ware. Under a rul- 
ing. of the Taxation Commissioner this in- 
cludes any kind of plated ware. 

The tax of 50 per cent. on “articles of 
gold adapted for household or office use” 
will be practically ineffective, as such 
goods are very rarely, if ever, made or 
sold in Canada. 

Check on the payment of luxury taxes 
will be made by a system of licenses, is- 
sued to dealers at a nominal fee of $2 per 
annum, and subject to cancellation for any 
failure to make proper returns or comply 
with the tax regulations. 








SAMUEL PIAN KILLED 





Angry Customer Shoots St. Louis Jeweler 
When He Is Refused Return of Money 
Paid for Repairing a Watch 


St. Louis, Mo., May 22.—Samuel Pian, 
62 years old, president and treasurer of the 
S. Pian Time-Payment Jewelry Co., 920 
Franklin Ave., was shot through the left 
breast and died on his way to the City 
Hospital Thursday at about 6 o’clock, fol- 
lowing an argument with Vito Moreno, an 
Italian, 24 years old. Moreno fled and is 
being sought by the police. 

About a month ago, it seems, Moreno 
brought a watch to be repaired. He came 
back last week and got the watch. The 
next day he returned and said it would 
not run. -It was again repaired, Moreno 
getting it Wednesday night. Thursday 
afternoon he returned and demanded his 
money back, claiming the watch had not 
been fixed. Pian told him he could not 
refund the money, $3, but told the Italian 
to leave the watch again. Moreno refused 
and left the store. At 6 o’clock Moreno 
returned, and stood in the doorway. Pian 
was standing behind the counter. Moreno 
did not say a word but pulled out a re- 
volver and fired one shot, which struck 
Pian. Moreno then fled. 

Mr. Pian is a widower and had been in 
business at the Franklin Ave., address for 
10 years and in the jewelry business for 
40 years. 

On Sept. 5, 1915, Mr. Pian and a son-in- 
law, Edward Gallant, were held up and 
robbed of a $1,000 ring. 

He is survived by five children. 





After breaking the plate glass window 
of the I. J. Sharick jewelry store, Juneau, 
Alaska, recently, thieves took goods from 
the store valued at $175. Several display 
trays were robbed. No one has yet been 
found who heard the breaking window. 
The window glass was very heavy plate 
and was shattered by some very blunt in- 
strument which made a large hole several 
feet in diameter through which the thief 
extracted the goods. 
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ALLEGED THIEVES CAUGHT 


Two Men Charged with Holding Up Clerk 
for Detroit Jeweler Are Now 
Under Arrest 





Detroit, Mich., May 22.—Local jewelers 
are congratulating the members of the de- 
tective department of the Detroit police 
force who captured two men, who are al- 
leged to be the bandits that held up and 
robbed Hugh Finley, chief clerk for Benja- 
min Krell, 73 Woodward Ave., o: $18,000 
worth of loose and set diamonds and 
other jewelry, belonging to Mr. Krell, on 
April 29. 

Sidney Lass and Samuel Gold are the 


‘two suspects under arrest, who are alleged 


by George C. Sayres, assistant Wuyne 
county prosecutor, to have made a confes- 
sion to him Wednesday, following their 
arrest last Tuesday by Detectives McKen- 
zie, O’Grady, Wilson and Snook. The sus- 
pects claimed to have no knowledge of the 
Krell robbery, until they were confronted 
by Finley, the clerk whom they robbed. 
Then they wilted, it is alleged. 

Superintendent of Police William P. Rut- 
ledge said that citations for meritorious 
services would be awarded the four de- 
tectives who made the arrest, and also to 
Detectives Donovan and Creedon, who se- 
cured most of the evidence against the pair. 

Lass is 20 years old, and lives at 496 
Brush St., while Gold is 28 years old and 
lives at 237 E. Kirby Ave. Bloth claiz: to 
be salesmen. Lass and Gold are alleged 
to have planned the robbery, and divided 
the spoils with a third man, who was a 
lookout at the time of the robbery. The 
third man is now sought by the police, who 
have a good clue as to his identity. 

That the trio disposed of their shares of 
loot for $1,200, is the claim of the detectives. 
The owners of the stolen goods assert that 
each bandit must have had at least $6,000 
worth of stones. The detectives say that 
Lass and Gold in their confession to As- 
sistant Prosecutor Sayres placed the value 
of the entire haul at only $5,900. 

As already reported in THe JeweELers’ 
CircuLAR, the store of Benjamin Krell, 
where the robbery took place, was sold to 
Moses Ratner, 104 Woodward Ave., on the 
Monday following the robbery and _ initial 
$1,000 payment on this sale was made on 
the evening of the day the robbery oc- 
curred. 

Detectives Patrick O’Grady and George 
“Hop” Wilson, two of the detectives who 
were mainly instrumental in making the 
notable capture, have been unusually suc- 
cessful in picking up bandits operating in 
Detroit. They worked on the famous 
Ralph Dewey robbery in January, 1918, as 
did also Detectives Snook and McKenzie. 








The jewelers of Seattle, Wash., met re- 
cently at a banquet at the New Washing- 
ton Hotel and had as their guests the mem- 
bers of the Tacoma Jewelers’ Association. 
S. Burnett of the Seattle association was 
toatsmaster. Responses were made by 
John J. Sullivan and Prof. C. P. Bissett 
of the University of Washington. Carl 
Reiter, heralded as the city’s premier story- 
teller, furnished the humor for the occa- 
sion. 
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POWER & ALLAN, Inc. 


CHAS. L. POWER, Prest. 


Importers and Cutters of 


DIAMONDS 


Have removed to 25 West 43rd Street 
NEW YORK 


National Association Building 
Room 1109 
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Watchmakers’ Institute to Be at Milford, Mass. 





New England Jewelers’ Association Acquires Site and Building for Proposed 
Watch and Jewelry Engraving and Optical School Near Draper Park 
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Boston, Mass., May 21.—The Canton 
property, consisting of an unusually large 
house and spacious land, in Milford, has 
peen purchased by the officers of the New 
England Jewelers’ Association, as the site 
for the Watchmakers’ Institute. The build- 
ing is of wood and four stories in height. 

When reconstructed the building will pro- 
yide housing accommodations for 50 stu- 
dents. Work on renovation will begin in 
about six weeks. The property adjoins 
broad spaces of land which may be ac- 
quired for sports and athletics. It is ideally 
situated near Draper Park in the centre of 
the town, which has a population of 17,000. 


The site was chosen after a special com- 
mittee had visited many possible locations 
in various States and in Canada. Several 
reasons induced the officers to decide upon 
the location of the Institute in Milford, 
among them being the accessibility to Bos- 
ton, the lower cost of living and housing, 
the absence of countless attractions of the 
larger city which may divert the students’ 
attention from their studies. 

For the present E. T. Lilley, of Milford, 
former president of the Massachusetts Re- 
tail Jewelers’ Association, will have charge 
of the property and act in the capacity of 
dean. Several instructors are to be chosen 
in the near future. 

Decision to purchase the property was 
made at a meeting of officers in Milford 
two days ago, Arthur Mansur of Burling- 
ton, Vt., president; George Haskins, Mont- 
pelier, Vt.; A. E. Garnsey, Sanford, Me.; 
Frank H. Stearns and Harry J. Whitcomb, 
Lancaster, N. H.; George Lux and J. Bas- 
sett, Hartford, Conn., and E. F. Lilley, Mil- 
ford. 

The Institute will be known as the New 
England Jewelers’ Institute, and will em- 
brace exhaustive instruction in watchmak- 
ing, jewelry repairing, engraving and op- 
tometry. The course is to occupy two 
years, at the expiration of which candidates 
passing examinations will be awarded di- 
plomas of a standard ranking with other 
technical institutions. It is the intention 
of the officers to place the Institute in the 
same plane with such well-known centres 
of technical and mechanical learning as the 
Wentworth Institute and the Massachu- 
setts Institute of Technology. The need 
of a comprehensive and intensive institute 
or college for watchmakers and jewelers 
in Massachusetts has long been recognized, 
and the establishment of the New England 
Jewelers’ Institute is intended to meet just 
this exigency. 

The institute is launched under the most 
favorable auspices. The association has 

been incorporated under the laws of this 
State with a capital of $30,000, and the 
charter has been made as wide as possible 
so that the work may be extended to in- 
clude other branches of the trade when so 
desired. 

The organization campaign was con- 
ducted with a splendid display of enthu- 
siasm and belief in the cause. All officers 





have worked with untiring zeal, and feel 
justifiable pride in the consummation of 
their efforts. To one and all the highest 
praise is due. Everyone feels that a new 
era of progress and development makes 
its debut with the establishment of the 
Institute. 


TRADE IN THE MIDDLE WEST 











Railroad Strike Hampers Delivery of Mer- 
chandise to Some Extent But Jewelers 
Use Parcel Post 


CLEVELAND, O., May 22.—Changing con- 
ditions in industry, commerce and business 
generally, all apparently emanating from 
the strike of operatives in railroad yards 
in different cities of the country, are noted 
in connection with the jewelry trade dur- 
ing the last month in this section. 

The most significant development, from 
the wholesalers point of view, is that while 
there has been some falling off in demand 
from retailers in the bigger cities of this 
section of the country, the smaller town 
jewelers still are eager for merchandise for 
which they have waited a long time. This 
is accounted for by the fact that the manu- 
facturing enterprises in the bigger cities 


have been retarded by the shortage of ma-_ 


terials and fuel due to the rail tieup, while 
the smaller communities are dependent 
largely upon the farming district for their 
outlet of merchandise. Factory establish- 
ments have been forced to lay off much 
labor, and the buying power has dimin- 
ished in proportion, while farmers and 
their associates have more money to spend 
today than they ever had in their lives. 

In the main wholesalers report the big- 
gest five months’ business in their history, 
and the belief still is prevalent in the trade 
about Cleveland that unless some _ sensa- 
tional changes occur this will be the big- 
gest year in the jewelry trade. 

This point of view must be tempered, 
however, by the merchandise situation. 
Principal inquiry still is for the quality 
jewelry of all kinds, and quality merchan- 
dise is scarcest in these parts. Watches 
are wanted more than anything else at the 
moment, and these are conspicuous by 
their absence from stock of leading dis- 
tributors. Clocks also are in as big de- 
mand as ever, but these are in short sup- 
ply largely for lack of receipts of goods 
already shipped. Some clocks on the read 
for months have not arrived in the Cleve- 
land market yet. Pearls are in better sup- 
ply, but there is still an outlet in this dis- 
trict in excess of supply. This condition 
is expected to be alleviated by the receipts 
of French shipments, announced recently 
to the trade here by importers. The trade 
here is still short of silverware, desired at 
this time more than ever in connection with 
June weddings. : 

The shipping conditions in the jewelry 
trade are not as acute here as in ovher 
lines of trade. Practically all shipments 
by wholesalers are being made to the re- 
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tail trade at distant points by way of the 
parcel post, and it is significant that few 
parcels have gone astray, in spite of the 
deluge of mail in the post-office in this 
city. Most of the deliveries to the dis- 
tributors here also are by way of the mails. 

Toward the end of May a smart pick- 
up in trade has been noted by leading re- 
tailers in this district Several trunks of 
silver have been sold to customers from 
distant points from Cleveland, and the Jo- 
cal trade appears to be as keen as ever 
in obtaining this class of merchandise. 
These sales have been supplemented by the 
larger number of lamps, statuary, and art 
work in general, for wedding gifts. Both 
of these lines, however, are in most limited 
supply. 

For graduation purposes much platinum 
merchandise has been taken, and it is be- 
lived the season will end with sales above 
normal in this particular. 


CREDITORS FILE PETITION 


Receiver Appointed for Max Reisner, Bos- 
ton, Mass., in Involuntary Bankruptcy 
Proceedings 
Boston, Mass., May 20.—An involuntary 
petition in bankruptcy has been filed against 
Max Reisner, jeweler, 64 Cross St., by Isa- 
dore Miller, Ike Coven and Samuel Green- 
stein, whose claims aggregate $760. The 
petitioners represent that Max Reisner 
committed an act of bankruptcy in that on 
May 12, 1920, he executed a general assign- 
ment for the benefit of his creditors to 
Morris J. Smith, 534 Old South Colony 

building, this city. 

I. Alberts Sons’ Inc., petitioned for the 
appointment ‘of a receiver, asserting that it 
is absolutely necessary for the preservation 
of the estate that a receiver be appointed 
to take charge of the estate and to protect 
the same until the appointment of a trustee. 
The: petition further states that it is for 
the best interests of the creditors to have 
the stock sold immediately, as otherwise 
it would deteriorate in value which would 
cause great loss to the creditors, and that 
the affairs of the alleged bankrupt be in- 
vestigated immediately and the exact con- 
dition of his business ascertained. 

A similar petition was presented by the 
Metropolitan Jewelry Co., Inc. The court 
subsequently appointed Abner L. Braley, 80 
State St., Boston, as receiver. Intervening 
petition was presented by the Hub Jewelry 
Mfg. Corporation. Other creditors are 
James Solomont Bros., Rosenberg & Gor- 
don, Inc., H. Levitan, M. Halpern, the 
United Jewelry Co. 

A. Kopelman & Sons, 451-3 Washington 
St.. have been named as appraisers. 

To date no statement of liabilities and 
assets has been filed. 














Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the last week: 


Selling Price 
London U. S. Gov't 
Date. Official. Assay Bars. 

ME Rais cise ha cokes 583% 102% 
NI cle otic adevmsaruie 58% 10254 
ON MR ositieedokaies sonar 58% 102% 
jE | Serer 58% 102% 
et Ae Ae meena ay © 59% 103% 
J aah Bei ree Cres Holiday 104% 
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STONE NECKLACES 


AQUAMARINE 
AMETHYST 
LAPIS LAZULI 
CRYSTAL 
TOPAZ 

ROSE QUARTZ 
CARNELIAN 
AGATE, assorted 


STONE 
CAMEOS 


20 to 40 MM 








ESPOSITER, VARNI CO. 


INCORPORATED 


45-49 John St. New York 


























J. MEHRLUST 


Manufacturer of diamond jewelry of the highest class. 
Gems and diamonds and precious stones of every description. 








Main Office and Factory Downtown Office 
6 West48th Street 12&14- John S treet 
TELEPHONE {1332} BRYANT TELEPHONE {338} CORTLAND 
New York City. 
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Oriental Pearl NecKlaces 


Loose Pearls for Additions 
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Fancy Cut DIAMONDS and PRECIOUS STONES 


Frederick W. Rauch 


170 Broadway, New York , 7 
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Seeks Important Data 





Questionnaire Sent to Retail and Jobbing Trade by Terms and Discounts 
Committee of the National Wholesale Jewelers’ Association 
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Cuicaco, May 2—Sidney Y. Ball, of the 
Norris, Alister-Ball Co., as chairman of 
the Trades and Discounts Committee of 
the National Wholesale Jewelers’ Associa- 
tion, is seeking from both the wholesale 
and retail jewelry trade definite informa- 
tion as to conditions on which credit and 
discounts must be based in our trade before 
action is taken by this committee at the 
Atlantic City convention on the subject that 
it may be properly discussed in all its 
phases. The committee has sent out a 
circular letter to wholesale dealers, 
whether members of the national associa- 
tion or not, and, with appropriate word 
changes, to a selected list of 1,000 retail 
jewelers. Each letter is accompanied by a 
questionnaire—one suitable for wholesalers, 
the other for retailers. 

The committee’s desire is simply to ad- 
yance discussion and accelerate interest in 
its work. The letter reads: 


“To THE WHOLESALERS : 

“President Fuller has asked the writer 
to accept the chairmanship of the. Terms 
and Discounts Committee of this associa- 
tion, taking the place of our friend A. G. 
Schwab, who has retired from _ business. 
This commission is accepted cheerfully and 
with the ambition to render some real 
service to the jewelry trade. 

“Now, the question of terms and dis- 
counts should be considered broadly, 
realizing that whatever helps the jewelry 
business, helps every factor in the trade, 
whether manufacturer, wholesaler or re- 
taller. The interests of all three are 
mutual, as against our real competitors, the 
dry goods people, the florists, furniture 
houses and all the other good merchants 
and manufacturers whose wares are just as 
attractive to the public as ours—and whose 
cash is just as effective in the labor and 
raw material markets. 

“Unless our jewelry business is con- 
ducted along financial lines as sound as 
other trades, we are at a disadvantage from 
the start. How can our manufacturers 
compete successfully in the labor and raw 
materials markets unless we assist? All 
of us have heard expressed in private con- 
versation, the opinion that the jewelry 
trade was a sort of second rate business 
financially—several years ago a leading 
commercial agency classifying lines of 
business according to financial experience, 
placed the jewelry trade way down the list 
—next to the barbers. Today everyone 
knows we’re on a sounder basis financially 
than ever before in the history of the 
jewelry business—and everyone wants to 
make this improvement permanent and 
that’s why the terms and discounts question 
has come to the front so strongly. 

“Your committee desires now to advance 
the discussion as to ways and means of 
accomplishing this permanent improvement 
—to accelerate interest in all quarters to a 
degree insuring a solution, and a full and 
fair trial for this solution. 


or discounts should be. 
to hear from one and all; and in order that 


“Some inquiries have already been sent 
out and on May 3 the secretary gave you 
a digest of comments called forth. The 


committee is strictly open-minded—we have 


no preconceived ideas as to what the terms 
We simply want 


the problem may be uniformly presented, 
a questionnaire has been drawn up which 
we would like to have you fill out and 
return immediately—the time between ow 
and convention is very short and there is 
much preparatory work to do. 

“A similar questionnaire will be sent to 
a large and representative list of retail 
jewelers. The manufacturers have alruady 
considered the question—it will be fully 
canvassed by the Credit Men’s Association 
at a jewelry group conference at Atlantic 
City (you are invited to attend) just pre- 
ceding our convention. 

“With replies from all whotesaiers, we 
will be in the finest possible position as an 
association, to consider what is for the best 
interests of the entire jewelry trade on the 
question of terms and discounts. 

“Please consider your questionnaire in a 
real broad gauge way and give sincere 
thought to each repiy. Surely we all want 
the jewelry trade—our business—to occupy 
financially, the honorable and_ respected 
position it deserves; and only the broadest 
and frankest exchange of thought at this 
time will be helpful toward that end. 

“Very sincerely yours, 
(Signed) “Stoney W. Batt. 
Chairman Trades and Discounts Com- 
mittee. 

The questionnaire sent out to wholesalers 

reads: 
1: 
Q. How long do your accounts average to run? 
A. days. 
(Add together amounts due you May 1 from 
customers on open accounts, notes and trade 
acceptances: and say how many days’ busi- 
ness, immediately preceding May 1 is repre- 
sented by the total amount owing you.) 
2 








Q. What per cent. of your business is sold on 
each of the following terms: 





A. 30 days —; 60 days —————-; 90 days 
———; 4 months —————; semi annual 
—-——; “running account” 

Q. How much time do you give on each of the 


following lines? 








' A. Diamonds ; watches - : 
jewelry ————-: clocks ; silver- 
ware ; miscellaneous —, 





4. 
Do you hold customers strictly to time given? 
—_—-. If you are “good natured” 
how much extra time do you permit cus- 
tomers to have? A. ———— 


Po 


~* 


Q. How much time do you receive on purchases 
in each of the following lines? 





A. Diamonds ———————-; watches ; 
jewelry —-————; clocks —; silver- 
ware ; miscellaneous . 


Q. How much time would you like to extend your 
customers on each of the following lines: 

A. Diamonds —— —; watches 
jewelry —— ; silverware 

; miscellaneous 





r clocks 





Q. Do you regard “Cash Discount” as Premium 
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for payment in advance of time allowed; or 
do you consider “discount”? same as Antici- 
pation at current banking rate. 

A. Answer 





What is the average gross profit on merchan- 
dise turnover? 

A. — . Q. Taking into account your 
answer to question (1), how much Premium 
can you afford to offer for shortening by 30 
days the average time taken by your cus- 
tomers? A. 





9. 

Q. If you regard “Cash Discount” same as 
Anticipation, then at what interest rate do 
you want your customers to discount? 

A. Strict banking rates —————; or, A. Bank- 
ing rate plus small premium —————————_. 

1 


Q. State “Cash Discount’ you prefer to give 
your customers. 





this discount for 
taken? A, 





How would you reduce 

each additional 30 days 
Ti. 
Manufacturers recently sent out a terms and 
discount questionnaire—265 replies were re- 
ceived. 148 favored 2% cash discount, 66 
favored either 5%, 6% or 10%, cash dis- 
counts. 

Q. What discount do you recommend the manu- 
facturers to use? 








Name 

Address 

The Questionnaire Sent to the Retail State 
Jeweler Reads: 

TERMS AND Discounts COMMITTEE QUESTIONNAIRE. 


TO RETAIL DEALERS. 
“For the Good of the Jewelry Business.’ 
1 

















Q. What per cent. of your sales are made on each 
of the following terms? 

A. Cash —; 30 to 90 days ————-;; 4 to 
6 mecaths —— “running account” 

, 4. 

Q. What per cent. of your purchases are made 

on each of the following terms? 

A. 30 days ————-; 60 days ; 90 days 
————; 4 months ————-; semi-annual 
———; “running account” 

3. 

Q. How much time do you need on each one of 
the following lines? 

A. Diamonds —————; watches ——————; 


jewelry ————-; clocks ; silver- 


ware ; miscellaneous, 


4. 
Q. Do you hold yourself strictly to time given 
when settling for purchases? Soe, 
your wholesaler is “good-natured,” 
how much extra time do you take, together 
with cash discount allowance? A. 3 





Q. Do you take cash discount en purchases sub- 
ject to 2%? 
A. From manufacturers —————; from whole- 


salers 3; on phonographs ————; 

on “‘side-lines’”’ ——————.. 

Q. Can you manage your purchases on shorter 
terms to assist your wholesaler to meet pres- 
ent day manufacturing needs? 

—— If “yes,” how much 


shorter? A. 
2 
Q. State Cash Discount you prefer to receive 
upon purchases. .—. How much 


should this discount be reduced for each ad- 
ditional 30 days taken? A. ——————. 
8 


Q. Does your local banker assist you in financing 
your business? Se, Will 
he advance you money with which to save 
your cash discounts? A. ——————— 


9. 
Q. Have you made settlement with Trade Ac- 
ceptances? SS , How do 


they work out? A. 


10. 
Q. What “terms and discounts” will you loyally 
support, to help improve the jewelry business 
financially ? 








Name 

Address 

Please fill out and mail this questionnaire 

promptly to the Secretary’s office, 505 Arch St., 
Philadelphia, Pa. 
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Henry E. Oppenheimer & Co. 


1 Maiden Lane, New York 


Pearls 


Pearl Nechiares 























Yo Look over Your Stock 


4 QUICKLY and CAREFULLY 


Our European offices advise us of a considerable advance in quotations on SEMI-PRE- 
CIOUS STONES. It would be wise forethought for YOU to list your orders with US—NOW, 
for your future manufacturing requirements. It will mean good dollars and cents saved to you 
later on. SHIPMENTS NOW ON THE WAY TO US WILL BE RAPIDLY DISPOSED 


OF. First come, first served. 


H. NORDLINGER’S SONS 
PRECIOUS and IMITATION STONES 


New York, 15 Maiden Lane. Paris, 32 Rue Beaurepaire. Gablonz a/N., 16 Steingasse. 
Providence, 63 Washington St. 
7 F 
i 


A. g S ESPOSITER Jobbing Promptly Done at Reasonable Prices. Cutting and Polishing 
27 MAIDEN LANE EXPERT LAPID ARIES . Rubies, Sapphires and 


CORNER OF NASSAU ST, suitable for cutting calebra stones. 


Estimates cheerfully submitted. Emeralds Especially 


Trade-Marks of | the Jewelry and Kindred Trades 


Price, $5.00; Express Paid 
THE JEWELERS’ CIRCULAR PUBLISHING CO., 11 John Street, New York 
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Newark Jewelry Salesmen Victims of Auto Accident 








George H. Wright and William J. Anton Die from Injuries Received When 
Car Hits a Tree in Avoiding Collision with Another Automobile— 
Harry Durand, Jr., Expected to Recover 

















Newark, N. J., May 24.—The jewelry 
trade suffered a double tragedy last week 
when death claimed George Hill Wright, 
secretary of Taylor & Co., manufacturing 
jewelers and William J. Anton of Durand 
& Co. two of the best known traveling men 
in the industry. Both men died as the re- 
sult of injuries sustained in an automobile 
accident which occurred last Monday night, 
on the road between Nutley and Dela- 
wanna. 

Mr. Wright passed away at 5.30 o’clock 
last Wednesday evening, while Mr. Anton 
breathed his last shortly before 7 o’clock 
Friday morning. The death of both men 
occurred in St. Mary’s Hospital, Passaic, 
where they were taken after the accident. 

The body of Mr. Wright was laid at rest 
Saturday afternoon in Mt. Pleasant Ceme- 
tery, Newark. The funeral services were 
officiated over by Rev. W. W. Giles, of 
the Reformed Church of East Orange, and 
were held just prior to the burial which 
took place from the funeral parlors of 
Smith & Smith, this city. 

The interment of the remains of Mr. 
Anton took place in Somerville Cemetery, 
Somerville, N. J., on Sunday afternoon. 
Funeral services were held at the First 
Reformed Dutch Church in Somerville at 
3p, M., after which the body was taken to 
its last resting place. At the grave Kane 
Lodge of Masons, of which Mr. Anton 
was a member, conducted commitment 
services. 

Both the men represented their respec- 
tive houses in the middle west and for 
many years have been inseparable compan- 
ions. News of their deaths spread quickly 
throughout the trade and in every place it 
has been received with deep regret. 

The death of both men came after a 
pleasant day spent at the Arcola golf club, 
where the New York Jewelers Golf Asso- 
ciation staged a tournament. Play ended 
about 6 Pp. M. and after a short delay the 
jewelers and their guests were served with 
a dinner. 

Shortly after 10 p. mM. the paity started 
back to their homes in automobiles. Mr. 
Wright and Mr. Anton, accompanied 
Harry Durand, Jr., also of Durand & Co., 
in his car and were driving along the road 

between Nutley and Delawanna, about 11 
P. M., when they met two other machines at 
the corner of Kingsland St. and River Drive. 
Mr. Durand’s car had the right of way, 
but the other two machines apparently dis- 
regarded this and caused Mr. Durand to 
swerve his machine to the right to avoid 
a collision. It is not known whether Mr. 
Durand’s machine skidded or was hit in 
the rear by one of the other automobiles, 
but at any rate the car “side swiped” a 
tree, causing two of the three occupants 
to be thrown out. The occupants of the 
other cars failed to render any assistance, 
but instead disappeared into the night. 
One of the machines stopped at a nearby 





garage and reported the accident and in a 
few minutes the garage owner had a ma- 
chine on the scene. 

An investigation showed that Mr. Wright 
had been thrown with terrific force from 
the machine and had landed on his shoul- 
der, digging up the ground for some dis- 
tance. In his fall Mr. Wright sustained a 


broken shoulder and four broken ribs, one 
of which pierced his 
caused his death. 

Mr. Anton was thrown against a tree, 
his head hitting first, causing a fracture of 


lung and finally 





GEORGE WRIGHT, ONE OF THE JEWELERS WHO 
DIED AS THE RESULT OF AN AUTOMO- 
BILE ACCIDENT 


the skull. The doctors operated on him 
but he failed to rally and finally passed 
away. 

Both men were rushed to St. Mary’s 
Hospital in Passaic, while Mr. Durand 
was taken to St. Michael’s Hospital in 
Newark. All efforts of the doctors failed 
to save the lives of the former two. An 
examination of Mr. Durand showed that 
he is suffering from internal injuries and a 
wrenched back. He was removed from the 
hospital to his home last week and _ to- 
day was taken to the Summer home of his 
family at Elberon, N. J., to recuperate. 

Probably never in the history of the jew- 
elry trade has the death of two traveling 
men caused such sorrow. Both of the 
men practically grew up in the industry 
and through their long affiliations have 
gained a host of friends. 

George Hill Wright was born in Mt. 
Kisco, N. Y., 44 years ago. He came to 
Newark with his parents when still a child 
and at an early age. entered the local pub- 
lic schools, where he received his education. 
After graduating from the local high 
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school, he entered the employ of Unger 
Bros., silverware manufacturers, Newark. 
He began as an office boy, but at the early 
age of 19 years was sent on the road for 
his firm. His pleasing personality and 
strict attention to business soon gained for 
him an enviable reputation as a successful 
salesman. He was later made a director 
and stock holder in the Unger concern. 

On April 27, 1901, Mr. Wright married 
Miss A. Taylor, daughter and only child 
of Mr. and Mrs. John N. Taylor, the for- 
mer a well known manufacturing jeweler 
of this city. 

In 1909 John N. Taylur, with his son-in- 
law, Mr. Wright, started the business of 
Taylor & Co., manufacturing jewelers, 47 
Chestnut St. Newark. Mr. Wright was 
made secretary and treasurer, but when 
business kept him on the road most of the 
year the office of treasurer was transferred 
to Mr. Taylor. From the time the firm was 
organized, Mr. Wright represented his 
house in the middle west. 

Since they were married Mr. and Mrs. 
Wright have lived with the latter’s parents. 
Until a month ago they resided in Newark, 
but since this they have been living in 
South Orange, where Mr. Taylor pur- 
chased a beautiful home for his daughter 
and son-in-law. The fact that they had 
just moved to their new home and because 
of the distance from Newark, the family 
deemed it more convenient and advisable to 
hold the services in this city. 

Since his death, Mrs. Wright has re- 
ceived communications of condolence from 
friends all over the country as well as a 
great many floral tributes. So voluminous 
have these letters become that Mrs. Wright 
finds it impossible to acknowledge them 
all at this time. For this reason she takes 
the opportunity of using THr JEWELERS’ 
CIRCULAR to express her gratitude. 

Mr. Wright belonged to several travelers’ 
organizations in the trade and was an ex- 
president of the Southern Jewelry Trav- 
elers’ Association. All of these organiza- 
tions sent floral tributes and delegates to 
the funeral. 

Deceased is survived by a widow, one 
brother and his mother-in-law and father- 
in-law. 

William J. Anton, the other victim of 
the fatal accident, was born in Somerville, 
N. J., 36 years ago. He received his early 
éducation in the public schools of Somer- 
ville. He left school at the age of 15 years 
and started in the retail butcher business in 
Newark as a butcher boy. His keenness 
and ability soon attracted the attention of 
H. C. Ward of Durand & Co., who finally 
induced him to enter the jewelry business 
at the age of 18 years. Mr. Anton entered 
Durand & Co. as a shipping clerk and by 
diligent efforts worked himself up to the 
position of traveling salesman. 

Mr. Anton was given the middle west- 
ern territory and for years had traveled 
that part of the country for his concern. 

Mr. Anton never married and when not 
traveling resided with his parents in Som- 
erville. He also owned a 500 acre farm at 
Cambridge, N. Y., and also spent consider- 
able time there. 

He is survived by a mother, father and 
three brothers. 
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DEATH OF H. B. SMITH 


Former Member of | New York Gem Trade 
Dies in His 81st Year After Operation 


Older members of the jewelry and gem 
trade heard with regret yesterday the news 
that Harrison B. Smith, former prominent 
precious stone importer, had died Sunday 
at the Flushing Hospital, Flushing, Long 
Island, N. Y., following an operation. Mr. 
Smith, who was at one time widely known 
4s a member of the old New York house 
of Alfred H. Smith & Co., had not been 
active in the trade for the past 10 years. 
He had been ailing since last December, 
but had gone to the hospital only a few 
days before he passed away. The funeral 
services will be held today (Wednesday) 
at his home in Bayside, Long Island, N. Y. 

Harrison B. Smith was for many years 
a prominent figure in the diamond and gem 
trade in New York, in which he was asso- 
ciated with his brother, the late Alfred H. 
Smith. Born in New York 80 years ago 
he spent his entire career in this city. Hav- 
ing received his education in the New York 
public schools and at the City College, he 
entered a business career first in the ivory 
line, and he was associated with the manu- 
facture of ivory articles and piano keys 
for a number of years. During that time 
his brother, Alfred H. Smith, who had 
been connected with the old house of Will- 
iam H. Crane & Co., had gone into business 
with the late W. S. Hedges, under the 
style of Smith & Hedges, diamond dealers 
at 1 Maiden Lane. They were junior mem- 
bers of the Crane concern and succeeded 
to the old Crane business in 1869. Two 
years later Harrison Smith joined the firm, 
it continuing under the same name until 
its dissolution in 1878, at which time Mr. 
Hedges continued as William S. Hedges 
& Co. at 170 Broadway, and the two Smiths 
continued under the style of Alfred H. 
Simth & Co., taking headquarters first at 
14 John St. and then at 182 Broadway, 
where the concern remained until 1904. 
At that time the house joined the uptown 
movement, going first to 455 Fifth Ave. 
and later to 452 Fifth Ave., where the 
business remained until it was wound up 
in 1910. Since then the deceased had not 
been active in the jewelry business, though 
in recent years he had been interested in 
making a patent top for bottles. 

During his long career in the jewelry 
business, Harrison Smith became widely 
known, both to the jewelers in this coun- 
try and abroad, by whom he was highly 
esteemed and respected, both as a man and 
as an expert in jewels. For his house, in 
his early years, he did considerable travel- 
ing, going as far as the Coast and south- 
west, and later he did a large amount of 
the buying fer his concern in Europe, 
where he met and became intimate with the 
prominent diamond houses of England and 
the continent. 

While in the jewelry trade he was also 
interested in the mining and production of 
Precious stones, and with his brother at 
one time controlled precious stone mining 
property in North Carolina, from which a 
beautiful variety of garnet was obtained. 
They also had a ruby mine, but few rubies 
. commercial quality were produced there- 
rom. 
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In his early life he was prominent in 
many organizations and was a member of 
the old Jewelers’ League (now the Golden 
Seal Insurance Society), with which he 
remained until his death. Among the clubs 
with which he was connected was the 
Union League Club of New York. 

The deceased survived his brother by 
several years, and he in turn is survived 
by his widow and five children. 








DEATH OF GUSTAV LINDER 





Cincinnati Dealer in Jewelers’ Supplies 
Passes Away in His 54th Year 

Cincinnati, O., May 22.—Gustav Lind- 
ner, aged 53, head of Lindner & Co., deal- 
ers in jewelers’ supplies, died at his resi- 
dence, 405 Union St., suddenly Monday, 
May 17. He had been in the jewelry busi- 
ness all his life, being connected with 
Joseph Mehmert before going into business 
for himself. His father, Rudolph Lindner 
was a manufacturing jeweler in this city. 
He also was a member of Avon Masonic 
Lodge and also of Kilminning Lodge. 
Funeral services were held Wednesday with 
interment in the General Protestant Ceme- 
tery. Two sisters survive him, 

The business is being conducted as usual 
by Joseph Kramer, who has been asso- 
ciated with Mr. Lindner since it was 
founded. 


HOLD-UP MEN IN ST. LOUIS 


Three Youthful Bandits Bind Jeweler, a 
Clerk and a Customer and Escape 
with Loot Valued at Over $2,500 


St. Louis, Mo., May 20.—Three young 
men held up the jewelry store of Henry J. 
Kirchoff, 1902 N. Grand Ave., Thursday 
afternoon about 3 o’clock, bound Kirchoff 
and an employe and a customer with ropes 
and took jewelry valued at $2,500 and $140 
from the cash register and got away. 

‘Mr. Kirchoff was repairing a watch when 
two of the men entered. They wore no 
masks but each carried a revolver. Another 
one stood at the door. The two who en- 
tered asked to see some watches. When 
the jeweler started to display the goods, 
they commanded him to throw up his 
hands and each brought up his revolver, 
which had been concealed behind the 
counter. 

D. A. Kusel, employed in the store, and 
Mr. Kirchoff were led to a room in the rear 
of the store. One robber took a rope from 
his pocket and bound the two men. A cus- 
tomer who entered the store was also led 
to the rear and bound. 

The leader then went to the front door, 
called the third man inside and locked the 
door. One of the men went to the safe 
and took 16 diamond rings and rifled the 
cash register. They then left, entered an 
automobile and drove away. 

Mr. Kirchoff said the 12 watches which 
were missing were valued at $500. The 
men were between 21 and 26 years old. 
Two wore overcoats and dark caps. 

















The opening of Steinberg’s Jewelry 
Store in its new location at 516 Lincoln 
Way, LaPorte, Ind., was held May 25. 
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BARNARD & CO. FAIL 





Creditors File Bankruptcy Petition and Re- 
ceiver Is Appointed for Chicago 
Mail Order Jewelers 


Cuicaco, May 22—Barnard & Co., a 
mail order jewelry firm at 36 S. State St., 
has failed for $20,129. An involuntary 
petition in bankruptcy was filed last week 
by F. B. Hovey, of the National Jewelers’ 
Board of Trade, and Michael Gesas, attor- 
ney of record in the case. The Centra! 
Trust Co. has been made receiver. The 
liabilities of the company are given as 
$20,129 and the assets as approximately 
$15,000. The latter consist of stock, fix- 
tures and accounts, subject, of course, to 
the usual shrinkage which comes at a 
forced sale. 

The failure of the firm is said to have 
been brought about, at least in part, be- 
cause some of the stockholders, who agreed 
when the company was founded to invest 
capital, failed to produce the cash when 
it came to the show-down. This made 
the working capital of the company in- 
sufficient. It was thought for a time that 
the company would be able to pull out of 
the hole in spite of the handicap, but this 
proved to be a wrong guess. 

The bankruptcy of the firm was asked on 
a petition based on the claims of M. Kalis, 
a printer, with a bill for $1,000; F. X. Wahl 
& Co., with a claim for $14, and the Bonner 
Mfg. Co., with a claim for $15. The com- 
pany was organized on May 10, 1915, under 
the Illinois laws, with a capital stock of 
$4,000, all paid in cash, so it was claimed. 
Ignatius Barnard, president and treasurer 
of the company, had a number of years’ ex- 
perience in the diamond business prior to 
that time. He had been manager of the 
diamond department of L. Basch & Co. 
and had been associated with other well- 
known firms. Bernard Barnard, the secre- 
tary, is a brother of Ignatius Barnard, and 
although he has been an officer in the 
organization since it was started, he has 
not been actively connected with the busi- 
ness until recently. He served in the army 
during the World War. The company did 
a wholesale business in diamonds and also 
a large business through the mail. 

In a statement telling of the failure of 
the firm being due to the fact people with 
whom he had arranged to take over 90 per 
cent. of the stock and increase the capital 
of the corporation to $100,000 had failed to 
do so Ignatius Barnard said that stock 
certificates representing 90 per cent. of the 
capital stock of Barnard & Co. were turned 
over to a representative of these wealthy 
men and since February their counter 
signature has been necessary on checks and 
notes. “Since February I have been under 
orders from these people and _ without 
authority to decide any major question. 
There is no doubt that since February they 
have owned 90 per cent. of the stock of 
Barnard & Co. As they are financially 
responsible I hope the loss to the creditors 
will be thereby reduced.” 

As under the laws of Illinois directors 
and officers are liable for debts of a cor- 
poration beyond the amount of the capita 
stock, it is believed that creditors will file 
suits against the parties referred . to. 
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Loose Diamonds 
Direct from Holland 


Our Mr. Rudolph Deutsch is there now. We can ship you 
direct from the other side the qualities, shapes and sizes 
that may interest you. 


The Rudolph Deutsch Co. 


746 Euclid Ave. 
en Cleveland, O. on 


Diamond Bourse 42 Vesting St. 
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having us match odd or unusual stones for your cus- 
tomers, you are rendering appreciated service at a 
good profit to yourself. Now is the time to write or phone us. 








Main Office Branch Office | 
51-53 MAIDEN LANE ; 212 UNION ST. 
NEW YORK CITY PROVIDENCE, R. I. 
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Swindler Baum Again at Work in New York 





Notorious Crook T ries to Add Another Metropolitan Jeweler to His List of 
Victims, but Is Recognized from Picture Published in 
“The Jewelers’ Circular” 




















——— 

After an absence of over a_ month, 
Harry Baum, alias “Weiss,” alias, 
“Shaller,” one of the cleverest swindlers 
ng in the jewelry trade, has again 
appeared in New York. Since his release 
from jail last February, this swindler has 
succeeded in swindling many jewelers, but 
never has he come so near to again stand- 
ing behind prison bars as last Friday after- 


operati 


noon. Q 
Although Baum still uses the same 


scheme which has proved so successful in 
the past few months, he has changed his 


that he was dealing with a clever swindler. 
For several weeks this clerk had read the 
warnings and seen the pictures of Baum, 
which have appeared in THE JEWELERS’ Cir- 
CULAR, and recognized the man as soon as 
he entered the store. 

Baum was just about-to leave when Mr. 
Singer returned, and as soon as the jeweler 
spied his “customer” he also recognized 
him as the swindler. Mr. Singer immedi- 
ately engaged Baum in conversation, but 
was unable to reach the telephone. Finally 
when the jeweler was certain of his man 





HARRY BAUM ALIAS “WEISS” WHO IS AGAIN SWINDLING NEW YORK JEWELERS 


name as well as the location of the firm 
he poses as representing. His latest alias 
is “Harry Klein” and on his almost fatal 
visit to the jewelry store of S. Singer, 
1215 Amsterdam Ave., New York, posed 
as the head of a Chicago department 
store. 

According to Mr. Singer, he received 
a telephone call from a friend in the whole- 
sale feather business informing him that 
he had the head of a Chicago firm at his 
store who had just left a large order and 
was desirous of purchasing some cut glass. 
When the jeweler informed his friend that 
he did not handle cut glass, “Klein” came 
to the telephone and asked for a Howard 
watch. Mr. Singer stated that he had sev- 
eral such watches in stock and that “Mr. 
Klein” could come to the store and make 
his selection. 

Shortly afterwards Mr. Singer placed 
the watch in the care of one of his clerks 
and he left the store on an errand. Dur- 
ing the jeweler’s absence, “Klein” came 
to the store and after looking over the 
timepieces finally made a selection. When 
it came time to pay for the watch “Klein” 
tried to dicker, but the clerk refused to 
make any reduction. 

The clerk in reality did not refuse to 
dicker with his “customer” because of the 
absence of his employer, but instead, knew 


he said “Klein, you are a swindler and I 
am going to have you arrested.” The 
visitor uttered a few words and dashed 
from the store. 

He was followed by Mr. Singer and a 
clerk, and as they reached the sidewalk 
the jeweler claims he called to a police- 
man who was standing on the corner. Ac- 
cording to Mr. Singer, the officer refused 
to pursue the swindler, because he was 
serving a summons on a fruit vender. AIl- 
though one of the clerks continued the 
chase, Baum finally eluded his pur- 
suer and made his escape. 

A strange incident of the affair is that 
this is Baum’s second visit to the store of 
Mr. Singer. Back in August, 1916, this 
swindler made an attempt to get some 
jewelry by using a fraudulent draft. 

The trade is again warned to be on the 
lookout for Baum, and the fact that he 
uses the same method of swindle wherever 
he operates, should serve as a warning 
wherever he goes. 








S. C. Simons, jeweler, at Deer Park, 
Wash., after an absence of six months 
during which time he has been in business 
at Wilbur, returned to Deer Park recently 
with his family and will re-engage in busi- 
ness. He is fitting up a room formerly oc- 
cupied by John Neswick. 
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ADMITS ATTEMPTED LARCENY: 


New York Detectives Arrest Man Who At- 
tempts to Hold Up Jeweler and He 
Confesses His Guilt 

The alertness of three detectives last Fri- 
day thwarted a bold attempt to hold up 
Harris Sacks, a retail jeweler, 1936 Third 
Ave., New York. As the result of the de- 
tective’s watchfulness a man giving his 
name as Roy A. Garner is in jail. 

Several days ago automobile thieves shot 
and killed a detective in New York who 
attempted to arrest them. Since that time 
the entire detective for&, has been con- 
ducting a search for the culprits and on 
Friday Detectives McKenna, Kerr and 
Smith were attracted by the actions of 
Garner and several other men as they 
drove along Third Ave. in a motor car. 

At 107th St., just opposite the jewelry 
store of Mr. Sacks, the machine halted 
and immediately, according to the detec- 
tives, Garner alighted. He immediately 
walked into the jewelry store and walking 
up to the counter asked Mr. Sacks to show 
him a ring. When the jeweler questioned 
the man as to how much he wanted to 
spend, Garner, it is claimed, put his hand in 
his pocket presumably to take out his 
money, but instead had his hand on a re- 
volver when the three detectives dashed 
into the store. One of the officers knocked 
the man to the floor by hitting him with a 
“blackjack,” while one of the other detec- 
tives slipped the handcuffs on the prisoner. 

After being given medical attention, 
Garner was taken to the 123rd St. police 
station where, according to the police, he 
declared he was a wireless operator in the 
navy during the war. 

On Saturday Garner was arraigned on 
charges of attempted robbery and with 
carrying a concealed weapon. He pleaded 
guilty to both charges and was held in 
$5,000 bail to await the action of the 
Grand Jury. 











Gold Bars Withdrawn and Ex- 
changed at New York 
Week ended May 22, 1920. 


The United States Assay Office reports: 
Gold bars exchanged for gold coins.. .$3,327,062.41 


Jewelers’ 


Gold bars paid depositors........... 146,975.11 
WED a sens reetenehsssleeiddad $3,474,037.52 


Of this the gold bars exchanged for gold 


coin are reported as follows: 
PEND Aans €o caesesaeeass seeees sane $456,281.58 
ONG oe share. v cs-egaedeaigee wake anaes 572,278.10 
jl. A ee Pee ee. Saray 656,359.15 
PROMO 65. iad leveevssmnesia tutes dane 1,017,441.14 
re iaia oid cua ena. ct Cae ede ees 494,920.92 
I AeA casi nye enone tation Clue war 129,781.52 
THEE 6c i nde kite Ueki verneneees $3,327,062.41 








Patrick J. Phelan, 78 years of age, died 
recently at his home, 353 Hamilton Ave., 
Waterbury, Conn. He had been sick for 
the past two months. Mr. Phelan is a 
native of Ireland, but came to this coun- 
try with his parents when he was an in- 
fant. Up to the time of his illness, he 
was employed at the Rogers & Bro. 
plant, Waterbury, where he had worked 
for more than 15 years. He leaves his 
widow, one son and six daughters. A 
sister and five grandchildren also survive. 





98 THE JEWELERS’ CIRCULAR May 26, 1929, 












































“A necklace of real pearls adds just that touch to feminine a E AL We [ T 
attractiveness that makes a charming woman even more so. 
SHIPMENT JUST ARRIVED 


Orienta Pearls add the same charm, at a fraction of the 
cost; and even you, yourself, will be unable to tell them 


from the genuine. We are headquarters for 


If you do not carry Orientas, write for your copy of our a 
Catalog today. The foremost jewelers in the country 4 4 t 
carry them and consider it a mark of distinction. 


Rich in Quality 
Inexpensive in Price 








They are indestructible and fully guaranteed. 


Descriptive literature on request. 


Necklaces, Longchains, Earrings, Crosses, 
Pendants, Bracelets, Hat Pins 


Look for the “thistle trade-mark.” 
It’s a guarantee of goodness. 





On Account of the scarcity of these goods 
We suggest that buyers call or write at once 


_ eee BORRELLI & VITELL 


o : 
Age 65 Nassau St. New York City 15 West 34th St. New York | 
al J 






































JEWELER’S TRUNK STOLEN 





Jer for 
ay That His Trunk Is Missing 


from Baggage Room 


FyansviLLe, Ind., May 22.—Sometime be- 
tween Friday afternoon, May 14, and Sat- 
urday, May 15, a trunk that contained 
jewelry valued at from $10,000 to $15,000 
was stolen from the traction station at 
Muncie, Ind. The trunk was the property 
of A. G. Schwab & Sons, Cincinnati, ©; 
and was brought to Muncie by H. C. 
Schwab, a traveling salesman and member 
of the firm. Another trunk containing 
jewelry of about the same value, was un- 
disturbed. 

The baggage master said that the trunk 
must have been removed in a vehicle while 
he was putting express aboard a car, leav- 
ing the room unguarded. 

The stolen goods included diamond 
rings, watches, lockets and other jewelry. 
The police have no clue to the theft and 
they have notified many of the police de- 
partments in numerous Indiana cities of 
the robbery. 





CincinNATI, O., May 24.—No trace has 
been found of the red trunk containing 
jewelry valued at $15,000 belonging to the 
A. G. Schwab & Sons, which was stolen 
from a baggage room at Muncie, Ind. The 
trunk had been left in the baggage room 
of the Muncie Traction Co. late Friday 
afternoon by Herbert C. Schwab, with a 
similar trunk. 

The other trunk was not touched, but 
detectives on the case believe the plan was 
to steal both trunks. It is believed the 
trunk was taken out of the room while 
the baggage master was placing other 
trunks on a traction car. 

The trunk bore the white figures S-28. 
The loss is covered by insurance. 

The Jewelers’ Protective Union has the 
case in charge. 








Jewelry Group Conference at the Conven- 
tion of the National Association of 
Credit Men 


There is considerable interest in the 
jewelry trade in the 25th annual conven- 
tion of the National Association of Credit 
Men which will take place in Atlantic City, 
June 1-5, just prior to the convention of 
the National Wholesale Jewelers’ Associa- 
tion, to be held at the same place. A num- 
ber of members of our trade will be in at- 
tendance at the Credit Men’s convention, 
owing to the fact that among the group 
conferences that will take place there will 
be one from the jewelry trade, which will 
have an important part in the program. 

This conference will take place Thurs- 
day afternoon, June 3, and the committee 
afranging it consists of Horace M. Peck, 
secretary of the Manufacturing Jewelers’ 
Board of Trade, chairman; Jonas Koch, 
President of the New York Wholesale 
Jewelers’ Association; Joseph M. Kucera, 
of Norris, Alister-Ball Co., Chicago; Rob- 
ert M. Coates, secretary of the National 
Wholesale Jewelers’ Association; L. P. 
White, of Philadelphia, and P. B. Herrick, 
of Oneida Community, Ltd. 

Among the speakers at this conference 


Cincinnati Wholesale Concern . 
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will be J. V. Day, of the Smith, Patterson 

Co., Boston, Mass.; T. James Ferniey, 

Jonas Koch, Noble R. Fuller, president of 

the National Wholesale Jewelers’ Associa- 

tion, and P. J. Coffey, chairman of the 

Welfare Committee of the National Jewel- 

ers’ Board of Trade. 


GOLF TOURNAMENT 


Members of New York Jewelers’ Golf As- 
sociation Spend Enjoyable Day on Links 


The golf links of the Arcola Country 
Club, Arcola, N. J. were the scene on Mon- 











. day, May 17, of the annual Spring tourna- 


ment of the New York Jewelers’ Golf 
Association. Like all other tournaments 
held by this association, this one was well 
attended and proved an enjoyable affair. 

Shortly before 9 a. M., the members of 
the organization and their guests began to 
arrive in machines at the Country Club and 
as quickly as they appeared, teams were 
selected and the tournament started on its 
way. About 77 members and guests com- 
peted in the tournament which lasted from 
early morning until almost night. 

At the conclusion of the day’s playing, 
the members and their guests were allowed 
a short recreation period after which they 
went to one of the dining rooms of the 
Country Club where they were served with 
a sumptuous meal. To add to the pleasure 
of the dinner, an entertainment program 
was presented. 

During the course of the dinner, the 
prize winners of the tournament were an- 
nounced and as each one stepped to the 
table of the announcer, he was handed an 
award. These winners included: Grant- 
land Rice, C. Sidney Cook, Alexander P. 
Gray, Jr., H. M. Cox, W. J. Anton, Fred- 
erick Lapham, Walter Sheer, Frederick 
Clark, George H. Wrig't, Cassius Bagley, 
Frank Le Bron, E. D. Donaldson, Westley 
Dingee, Frederick Keim, A. E. Allsopp, 
E. W. Gavey, Harry V. Clark, Carleton 
3yrant, Howard Kennedy, Charles E. Wil- 
son, William Donaldson, Charles Coryell, 
Percy Lucas and Robert Neely. 

Each of the winners was presented 
with a handsome prize, including watches, 
rings, silver knives, watch chains, scarf 
pins, gold and silver pencils, loving cups, 
cigarette holders, cuff links, golf balls and 
a golf bag. Only one prize can be won 
by a participant at each tournament. 








Creditors Start Bankruptcy Proceedings 
Against George Zeemans, Norfolk, Va. 


NorFoL_k, Va., May 19.—An involuntary 
petition in bankruptcy was filed in this 
city last Thursday against George Zee- 
mans, a retail jeweler. The action of the 
creditors followed the making of an as- 
signment by Mr. Zeemans. 

According to an attorney representing 
the creditors, the alleged bankrupt has as- 
sets amounting to $5,064 consisting mostly 
of merchandise. The liabilities, it is 
claimed, aggregate about $9,052. 








Friends of William J. MacDonald, for- 
merly of the National. Jewelry Co., Port- 
land, Me., will be interested to learn that 
he is returning to Portland to resume the 
management of that company. 
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KANSAS JEWELERS MEET 


Members of State Association of Retailers 
Hold Annual Convention at Topeka 

ToreKa, Kans., May 19—Members of the 
Kansas Retail Jewelers’ Association held 
their annual State convention here on Mon- 
day, May 10, at which time questions of 
importance to every retail jeweler in the 
State was discussed, officers elected and 
other business transacted. It was decided 
to hold the next State meeting at Hutchin- 
son, 

E. L. McDowell, of Arkansas City, was 
elected president of the association: J. C. 
Merchant, of Iola, vice-president, and Miss 





E., L. 


MCDOWELL, PRESIDENT 


M. I. Addis, of Topeka, secretary-treasurer. 

Although the convention was only a one- 
day affair, much interest was shown in the 
proceedings and a number of interesting 
addresses were delivered. 

Among the speakers was Harry Edward 
Freund, publicity manager of the National 
Jewelers’ Publicity Association, who told 
the delegates of the work which his asso- 
ciation has already done and plans for the 
future. 








Western Ontario Jewelers Organize Stratford 
District Jewelers’ Club 


Toronto, Can., May 22.—About 25 jewel- 
ers from western Cntario attended a meet- 
ing held at Stratford, Ont. and organized 
the Stratford District Branch of the Re- 
tail Jewelers’ Association. The following 
officers were elected: Chairman. N. F. 
Babb, Stratford; vice-chairman, F. S. Sau- 
vage, Seaforth; secretary-treasurer, C.’ L. 
Welsh, Stratford; executive officer, W. A. 
Cameron, Mitchell. 

Addresses were delivered by M. C. Ellis, 
Toronto, president of the Canadian Na- 
tional Jewelers’ Association; M. O. Ross, 
Toronto, secretary of the National Asso- 
ciation, and W. G. Young, of London,. 
president of the Provincial Jewelers’ Asso- 
ciation. 








The Commercial Jewelry Shop at Em- 
poria, Kans., was recently damaged by 
fire. 
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“ute ae } — 
Drabble Bros., retailers, 91 _Main Se, 
Woonsocket, have closed up their business. 
The Pilling Chain Co. has removed its 
factory plant from the second to the fifth 
foor of the. building, 14 Blount St. 
Israel Silverman, of Silverman, Blum & 
Co., is slowly convalescing from a two 


iliness from pneumonia and 





months’ 


leurisy. 
P Herbert S. Palmer, for 42 years in the 


wholesale shipping department of the 
Belcher & Loomis Co., has been retired 
under pension. He is 72 years old. 

The D. & G. Jewelry Co., 279 Weybosset 
St, this city, is owned by William A. 
David, of Seekonk, Mass., according to his 
statement filed at the city clerk’s office. 

At the 130th annual communication of 
the Grand Lodge of Masons of Rhode 
Island held in this city last Monday, Norris 
G. Abbott was elected Junior Grand 
Warden. 

The case of the Pilgrim Novelty Co. 
against Alfonzo Lafazia for alleged bal- 
ance due on book account was heard before 
Judge Wright in the civil session of the 
Sixth District Court on Tuesday. On mo- 
tion judgment was entered for the plaintiff 
for $5 and costs. 

The report of the Master appointed to 
consider disallowed claims in receivership 
proceedings against the George S. Kelley 
Co. has been filed in the Superior Court; 
also the petition of the receiver to pay a 
dividend of 25 per cent. upon certain 
claims that have been allowed. 

A most interesting and instructive fac- 
tory tour was made by the members of the 
Junior Chamber of Commerce of Provi- 
dence last Saturday, when the plant of the 
Gorham Mfg. Co. was inspected. The mem- 
bers were divided into groups and taken 
through the various departments. 

The Waite-Thresher Co. tendered a ban- 
qdet Thursday evening to about 225 em- 
ployes at the Elks’ Auditorium. Herbert 
F. Tourtellot was master of ceremonies 
and conducted an _ entertainment  pro- 
gramme given entirely by employes of the 
company. Henry G. Thresher, of the com- 
pany, was present and spoke. 

On Monday last notice was filed with 
Secretary of State Parker at the State 
House by the Chadbourne Optical Co. of 
this city that in October, 1919, the capital 
stock of the corporation was decreased 
from $50,000 to $10,000, when an old char- 
ter was taken over. At a recent meeting of 
the-stockholders it was voted to increase 
the stock from $10,000 to $25,000 compris- 
ing $10,000 preferred and $15,000 common. 

The Town Criers of Rhode Island are 
making a vigorous protest against the pas- 
sage of the Thompson bill, which proposes 
atax of from 10 to 15 per cent on adver- 
tising and have asked the members of Con- 
gress from Rhode Island to give their sup- 
Port in opposition to the bill. The Town 
Criers is composed of the advertising and 
publicity managers, business men and mer- 
chants of this city, who will be directly af- 
fected by the provisions of this bill. On 
Wednesday, Gordon Schonfarber, Chief 
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Crier, sent a telegram to Congressmen 
Ambrose Kennedy, Clarke Burdick and 
Walter Stiness, protesting the measure. 

Among the jewelry buyers reported in 
this city during the past week were the 
following: P. G, Stanley, of Stanley & Ayl- 
ward, Toronto, Ont.; H. Pichel, of Pichel 
Co., Inc., New York City; Richard Albert 
and Robert Seifert, of Albert Bros., Cin- 
cinnati, Ohio; Miss Cowan and Messrs. 
Riech and Kyser, of Marshall Field & Co., 
Chicago; Ben Lewenthal, of Fred & Ben 
Lewenthal, New York City; Mr. Levy, of 
Aaron Levy Co., New York City; Charles 
Meister, of the Pittsburg Dry Goods Co., 
Pittsburg; Mr. Thompson, of King & 
Eisele Co., Buffalo, N. Y.; Emanuel Maltz, 
Chicago; Mr. Eckstein, of Latner & Eck- 
stein, New York City; Juan Bornn, of 
Bornn Bros., Havana, Cuba; Mr. Barish, 
of Max Barish & Bro., New York City; 
Mr. Rosenblatt, of Cohn & Rosenblatt, New 
York City; Mr. Meyer, of Aaron, Meyer & 
Co., Philadelphia. 

At the monthly meeting of the’ Cranston 
City Council the petition of the W. S. 
Hough, Jr., Co., manufacturer of rolled 
gold plate and wire, whose factory is in 
the Dyer Land building, 91 Peck St., this 
city, for an exemption of taxes on land 
on Narragansett Ave., Cranston, for a 
period of 10 years, was granted. It was 
pointed out that the purpose of requesting 
exemption was not to increase capital by 
the elimination of the tax, but to facilitate 
the erection and equipment of the proposed 
plant. It was stated that the owner of the 
Dyer Land building, B. A. Ballou & Co., 
Inc., was planning to increase its space by 
taking over the space now occupied by the 
S.-S. Hough, Jr., Co., in consequence of 
which the Hough Co. has decided to erect 
a new factory building in Cranston. The 
W. S. Hough, Jr., Co. is planning to start 
building operations early this coming week, 
and it is hoped that the building will be 
ready for occupancy by Sept. 1. The site 
where the plant is to be located is on Nar- 
ragansett Ave. close to the Providence 
city line, and almost opposite the old Roger 
Williams Park railroad station on the west- 
erly side of the main line of the New York, 
New Haven & Hartford Railroad. It is 
stated that the proposed building will cost 
approximately $225,000. 











Funeral services for Edward A. Green, 
buyer for the Charles E. Tribbey Jewelry 
Co., who dropped dead in a barber shop, 


were held Thursday afternoon. Interment 
was in Glenwood cemetery. His only sur- 
viving relative is Thomas T. Green, of Chi- 
cago, a brother. 

Mrs. Mary F. Hines, widow of Edmund 
G. Hines, jeweler, who died Dec. 19, 1919, 
will inherit the bulk of the estate of her 
deceased husband, according to the terms 
of the will which has been filed for pro- 
bate. The estate is valued at $35,000. A 
bequest of $200 is made to Edmund R. 
Hines, a nephew of the testator. The will 
declares the estate consists of a house 
valued at $5,000, personal property, includ- 
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ing funds in bank, and fixtures of the 
jewelry store. The will was dated Sept. 5, 
1908. 








Harry E. Jacobi, wholesale jeweler, 
for many years with headquarters at 
Baltimore St. and Hopkins Pl., is .1ow 
occupying his new showrooms at Lex- 
ington and Liberty Sts. ; 

C. B. Martin, for many years salesman 
with Henry Castelberg, Lexington St. 
and Eutaw St., and later with M. Koenigs- 
berg, Baltimore, near St. Paul St., is 
now a member of the sales staff of Joseph 
Castelberg, Lexington St. and Park Ave. 

George Walter, jeweler and optician, 
7 W. Lexington St., announced last week 
that William Tyler, a well-known local 
optometrist, is now associated with him 
as a partner in the optical business under 
the firm name of the George Walter 
Optical Co. 

Talbott W. Jenkins, silversmith and 
jeweler, who formerly had his store on 
Liberty St. near Clay, has opened a 
pretty little shop at 12 Clay St. Mr. 
Jenkins is making a specialty of silver- 
ware. He was formerly a member of the 
firm of Jenkins & Jenkins. 

The price-cutting wave which began 
two weeks ago in department stores here 
has spread to the jewelry trade. Joseph 
Castelberg, Lexington St. and Park Ave., 
in page newspaper advertisements on 
May 23 announced “a reduction of 20 
per cent. on the million-dollar stock of 
jewelry” in his store. Some other jewel- 
ers have announced a discount on their 
stocks. Just what effect the announce- 
ments will have on the general jewelry 
trade of the city is problematical. The 
wholesalers here are doing a _ steady 
business, but for the past two weeks 
there has been a trend on the part of a 
number of retail jewelers to lessen their 
stocks by offering reasonable reductions. 
The price-cutting, it is said, does not in- 
clude certain standard-priced articles. 

A jewelry salesman, 34 years old, em- 
ployed by Henry Rapp, 2900 E. Balti- 
more St., disappeared’ from his home in 
this city May 19, taking with him, ac- 
cording to Mr. Rapp, a case of jewelry 
valued at approximately $2,500. No one 
seems to know what has become of the 
man, but an investigation of his accounts, 
according to a report made to Head- 
quarters Detective Captain McGovern 
and Detective Vahle, indicates the rec- 
ords of his sales are somewhat tangled. 
An investigation of a number of alleged 
contracts upon which jewelry was sup- 
posedly sold is being made. A report of 
the salesman’s disappearance with the 
jewelry was made by Mr. Rapp three 
days after the jeweler had made an in- 
effectual attempt to find him. Detective 
Vahle was informed that the missing 
man may attempt to obtain. passports 
which would enable him to go to Europe. 
The police have been furnished with a 
list of the jewelry in the salesman’s pos- 
session when he left the Rapp store. 








104 THE JEWELERS’ CIRCULAR May 26, 1929 





° SET oe 








SRI FA Rm 


ot ria 





2A ATA AT Ay ALATA ATATATATATATATATATATATATATATALALATALATATAE 





ALATATALATATA 
a 


ial 


al 





AY ATATATATAYATATAL 

















GORHAM. SILVERWARE 
The Day Before Her Wedding 
ESTERDAY a debutante. Tomorrow a bride. But just 


for this happy hour a lovely child again—alone with her 
treasures of silver. Beautiful candlesticks from Dolly, cheese 


LAYAYATATATATAYATALALA 


(al 


fi 





dish from cousin Tom, cake basket and fruit bowl from 
€ brother Will—“dear old Will.” Tomorrow her wedding day! 

* te A few weeks honeymoon. Then back to her new home and 
her silver—her very own silver—her enduring, lustrous, useful 
os silver. Silver—an everlasting token of the loving thoughts of 
k= those whose gifts will help to keep fresh in memory her 

le “biggest” day—through all the years to come. 
= © ha ling Sil is sold ca) 4 
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THE GORHAM COMPANY Silversmiths & Goldsmiths NEW YORK 
WORKS: PROVIDENCE AND NEW YORK 








UA EU UU TU AU EU AU A UU UU UU UU UU TU UU 


*URURUSUT UR USA OSUA OSU UTUSOTUSULUTUTU UUTOSUSUEY USURU 








This advertisement will appear in prominent space in the following magazines on the date mentioned: Century, Atlantic Monthly, Delineator 
Country Life, (4 colors), {Good Housekeeping, Outlook, Scribner’s, St. Nicholas, Vanity Fair, World’s Work, Harpers, Everybody’s, 
American Hebrew—June, 1920. 


THE GORHAM COMPANY | 


Silversmiths and Goldsmiths 
FIFTH AVENUE AT 36th STREET, NEW YORK 


BRANCHES: NEW YORK: 15, 17, 19 Maiden Lane CHICAGO: 10 South Wabash Avenue WORKS: 
os SAN FRANCISCO: 140 Geary Street LONDON : Ely Place Providence, New York, Birmingham 
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The Drive Against FpUsiIne the past 
the High Prices week the news- 

of Necessities papers of the coun- 
try have given espe- 
cial prominence to the sales by the dry 
goods, clothing, shoe and other houses of 
the country at reduced prices, indicating 
that the campaign started by the public 
some time ago to cut down the cost of 
living has borne fruit. The principal 
fact made prominent by these newspa- 
per accounts as well as by the sales 
which they referred to, seems to be that 
the “peak” of high prices in clothing, 
shoes and wearing apparel of all kinds, 
which was reached a short time ago has 
been passed and that a decline has now set 
in. The treatment of the subject by the 
newspapers, however, has been some- 
what hysterical in the way it has been 
featured—just about as hysterical as the 
way the same papers featured the Sat- 
urnalia of spending and the demand for 
all kinds of goods a few months ago. 
In both cases there has been conscious 
or unconscious exaggeration in “playing 
up” the news end of the story and in 
each case failure to show the conditions 
spoken of were not a spontaneous out- 
burst but a growth (perhaps a rapid one) 
and development that had been going on 
for some time. 

It is more, than probable that long 
before the dry goods and other dealers 
started their reduction of prices, they 
and the manufacturers who supplied 
them had realized that the “peak” had 
been passed, that consumption at present 
prices had stopped and that something 
had to be done to liquidate the amount 
of merchandise carried. For a long time 
the public, at large, at least the intelli- 
gent element, has deplored the present 
conditions and taken such steps as were 
possible to counteract price increases in 
necessities of all kinds. This work has 
taken many forms of which the “old 
clothes” movement, “the overall” move- 
ment, the “don’t eat meat” movement, 
etc. were simply outward manifesta- 
tions. The main thing has been that 
the intelligent people have been refusing 
to buy to an extent that has lessened 
consumption and forced the dealer to 
realize that he not only could no longer 
continue to increase prices but that he 
had to begin to decrease them if he 
wished to move his stock. Coupled with 
this has been the work of the leaders in 
finance and industry who have realized 
the unsoundness of recent business con- 
ditions and have worked to stop specu- 
iation in necessities, particularly food and 
clothing. This has resulted in the banks 
curtailing credit in cases where there has 
been an évidence of speculation or an 
attempt to borrow money for the purpose 
of hoarding stocks of merchandise to 
obtain high prices. 

The merchant has been caught be- 
tween these two movements and realizes 
he is forced to liquidate but has held off 
as long as he could and when the break 
first came had to act precipitately in- 
stead of gradually; hence, the apparent 
suddenness of the movement. But with 
it all the newspaper accounts tend to ex- 
aggerate the actual reductions that have 
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come in prices featuring the question of 
percentage of reduction more than the 
prices themselves. Some houses which 
have lately announced 20 per cent re- 
duction have in their reduced prices of- 
fered goods at little less than other mer- 
chants were asking for the same regu- 
larly, while in some cases temporary ad- 
vances in prices were previously made 
in order to advertise a large reduction 
later. 

Now the jeweler must not get panic 
stricken in any way either by the condi- 
tions surrounding him in the business 
world or by the newspaper accounts of 
general price reduction in apparel but 
must realize that this is essentially a 
movement to cut down the high cost of 
limng—to cut down the cost of those 
things that the people eat, wear and use, 
i. e., the necessities of life as distinguished 
from the luxuries. It has been these ne- 
cessities that have shown the greatest in- 
crease in price and afforded the greatest 
opportunity for profiteering. The move- 
ment is not aimed either at the jeweler 
or at the dealers in other luxuries, al- 
though incidentally both will feel some 
effects of it owing to the fact that depart- 
ment stores which carry their lines as 
well as necessities offer certain general 
percentages of reduction, which the peo- 
ple at large may feel apply to diamonds, 
watches or jewelry and lines outside of 
pure essentials. 

Prices affecting the cost of living must 
come down in all cases where they can 
come down. They will not come down, 
at least permanently, where replacement 
cost will continue to be as high or higher 
than in the past. The retail jeweler who 
is profiteering will be hurt by this pres- 
ent movement and he deserves to be. 
But those who are not profiteering will at 
most suffer some slight inconvenience until 
the public understands exactly what the 
situation is, and there is little chance that 
the principal trade in the fall and holiday 
seasons will be affected seriously there- 
by. 

There are many more buyers of jewel- 
ry in the United States today than there 
have ever been before. The last three 
or four years has introduced the lines of 
our merchants to millions of people who 
never before entered jewelry stores, ex- 
cept for the purpose of having articles 
repaired. These people will remain po- 
tential buyers for years, for the habit of 
purchasing “gifts that last” which give 
constant pleasure and have a value that 
remains for all time, once contracted, 
will not be easily broken. 

The retail jeweler who buys right 
and sells without profiteering will find 
himself in a much better position than 
the merchants in other lines. He will 
also be in the position to show the pub- 
lic that in the era of increased prices 
which we have just gone through the 
jewelry lines have not been subjected 
to anything like the proportion of profits 
which has been made in the lines of ne- 
cessities. 

It is the time for our merchants to 
keep cool, to educate their customers and 
above all to emphasize the position which 
they should hold in their communities 











ALIN CLR EE LONI ET SRT BS et 


106 


THE JEWELERS’ 





CIRCULAR 











-— 








Clipped From N. Y. Times, May 12, 1920 


Rumors Are Going Around | 


About an impending drop in diamonds; the 
above clipping states conditions clearly. In 
addition there is at present a large shortage 
of rough goods and many cutters have closed 
| 
| 





CROSS & BEGUELIN 


) 21-23 Maiden Lane 








Diamond Prices Will Not Break. 


Now that a lull has come in the 

welry business, it is asserted in the 
socal wholesale trade that many of the 
retailers are looking for a recession in 
the price of diamonds and diamond 
§ewelry. Nothing could be. further 
wrong, according to trade authorities; as 
the diamond jewelry that now is being | 
offered to the retail trade, as well as 
that which will be offered in the future, 
fis made with«diamonds bought on the 
sharply advancing market that set in 
a considerable period back. As for the 
diamonds themselves, it was said yes- 
terday that there is no possibility of’a 
eneral recession in values, as the world- 
wide demand for fine stones is far 
procter than the supply. Retailers who’ 

ink that the world diamond market de- 
pends very largely on the American de- 
mand would get something of a shock, it 

is further asserted, if they visited 
London and saw taere the number of 
buyers from othe? countries who are 
competing with American importers for 





fine diamongis of all sizes. 
——— ay ee 





their shops in consequence. We feel present 
prices will be maintained, with a material 
advance in prospect by next Fall. 
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as experts and professional men as dis- 
tinguished from those who are simp! 
purveyers of merchandise at a profit y 





The Time to Be 
Extremely 
Careful 


WE regret to note 

that there has 
been little let-up in 
the epidemic of rob- 
beries throughout the country and particy. 
larly in acts of bandits who hold up and 
assault jewelers, and we therefore again 
caution the trade to be more careful than 
ever before in dealing with strangers and 
on no occasion to take unnecessary risks 
of any kind in the display of goods, either 
in their own stores or at the places desig- 
nated by their would-be customers. The 
clerks and salesmen and the younger em. 
ployes especially should be warned of the 
great danger to which all jewelers are 
subject at the present time and it should 
be pointed out to them that they cannot 
be too careful in every act even though 
they may feel ofttimes that this is done 
at the risk of losing a sale. It might be 
well to have them read carefully the ac- 
counts of the various hold-ups and rob- 
beries which appear in THE JEWELERS’ Cr- 
CULAR from week to week, first, to impress 
the danger vividly on their minds, and 
secondly, to let them become familiar with 
the various tricks and schemes which these 
professional crooks and bandits are trying 
on our trade. 

It is, of course, hard to take proper pre- 
cautions against every attempt that may be 
tried by these robbers without appearing 
timid or overcautious to legitimate cus- 
tomers, but the circumstances at present 
warrant even inviting criticism on such 
lines. In the first place, the jeweler and 
his clerk should try and see to it that 
one person is never alone in the store 
and if goods of value are shown outside, 
the man carrying them should be either 
accompanied or followed by someone else 
on whom he can depend for help in case 
of an emergency. Clerks should also be 
cautioned to give no information to stran- 
gers or to inquirers over the telephone as 
to the habits, whereabouts or destination 
of any one entrusted with the delivery of 
jewelry, and they should never feel that 
the authenticity of an order or the identi- 
fication of a stranger has been established 
simply on the basis of a telephone message 
that they believe to have come from some 
one known to them. 

There never was a time in which the 
members of our industry as a whole were 
in greater danger than at present and 
consequently, there never was a time when 
care and caution.on the part of those han- 
dling jewelry was as essential to the jewel- 
er’s safety. 








A trading company in India desires to 
purchase and secure an agency for the sale 
of glassware, rolled gold jewelry, fountain 
pens, watches, and buttons. Quotations 
should be given c. i. f. India port. Payment 
will be made against drafts, documents at- 
tached. References. For further informa- 


tion communicate with the Bureau of For- 
eign and Domestic Commission at Wash- 
ington, D. C., and refer to file number 
23738. 
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Max Kameras, manufacturer of gold and 
platinum mountings and chains, has moved 
from 66 Nassau St. to 31 W. 125th St. 

W. L. Collin, dealer in diamonds, for- 
merly located at 14 Maiden Lane, has 
moved to new quarters at 347 Fifth Ave. 

Leo Klein, dealer in diamonds and 
jewelry, 71 Nassau St., has moved from 
Room 501 to Room 507 in the same 
building. 

The business of the Blue River Diamond 
Co, cutters and importers of diamonds, 
has been moved from 101 Beekman St. to 
87 Nassau St. 

The business of the Morris Katz Co., 
dealers in diamonds and jewelry, has been 
moved to new and larger quarters in Room 
1301 at 71 Nassau St. 

The office and factory of the Schuler 
Importers & Lapidaries, Inc., importers of 
precious stones, have moved from 50 John 
St. to 61 Beekman St. 

The trade was notified last week that on 
May 1 the firm of Betz, Vollmer & Salve 
moved its office and factory to new quar- 
ters at 61 Beekman St. 

I. Michelson & Sons, manufacturers of 
platinum jewelry, announced last week the 
removal of their business from 45 John St. 
to more commodious quarters at 89 Fulton 
St. 

Wm. I Rosenfeld, Jr., son of Wm. Rosen- 
feld, diamond importer, 1 Maiden Lane, 
returned from Europe recently after spend- 
ing six months at the firm’s offices in Am- 
sterdam. 

Charlton & Co., jewelers, have leased the 
north store in the Hall building, at 634 
Sixth Ave., for a period of 17 years. The 
aggregate rental for this new store is re- 
ported to be about $700,000. 

A. Block, president of the Block, Hirsch 
Co, Inc, manufacturer of white stone 
jewelry novelties, 162 W. 34th St. has 
returned from a business trip through the 
middle west in the interest of his concern. 

A. regular meeting of the Jewelers’ 24- 
Karat Club of New York city was held last 
Wednesday afternoon at the room of the 
organization, 15 Maiden Lane. The meet- 
iig was called to order at 3 p. M. Only 
routine business was transacted. 

The jewelry business of Joseph H. Jacob- 
son was incorporated last week according 
toa charter filed at Albany, N. Y. The 
capital is $15,000 and the incorporators are 
8. J. Paskow, E. Wilner and J. H. Jacob- 
son, 528 Lafayette St., Brooklyn. 

Mr. and Mrs. Harry Rosenwasser of the 
Hotel Majestic, announced last week the 
igagement of their daughter, Theresa, to 
Julius Hochberger, member of the firm of 
I. Hochberger & Sons, cutters and im- 
Porters of diamonds, 180 Broadway. 
According to an announcement made 
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last week, Frank M. Bumiller has taken 
over the business formerly conducted by 
his father under the name of Henry J. 


Bumiller & Son, dealers in diamonds, 
watches and jewelry, 1349 Amsterdam Ave. 

Al. Hayes with the Mount Vernon Co. 
and W. C. Schwenck with the Towle Mfg. 
Co., both members of the Metropolitan 
Rowing Club, are in training for a double 
shell race in a rowing regatta, which will 
take place at Philadelphia, Pa. on July 4. 

The Distinctive Jewelry Co., Inc., 302 W. 
36th St., announced last week that it is 
making a display of novelties on the 19th 
floor in the Bush Terminal building, 130 
W. 42nd St. After July 1 this firm will 
have a permanent display on the 18th floor 
of this building. 

The trustees of Pratt Institute, Brook- 
lyn, announced last week that the 33rd an- 
nual exhibition of the work of the students 
of the School of Fine and Applied Arts 
will be held in the rooms of the Institution 
beginning June 3 at 7 p. M. and ending on 
June 5 at 5 p. M. 

J. R. Hassenplug, for the past 11 years 
traveling representative for a well-known 
fountain pen concern, resigned his position 
on May 1. Mr. Hassenplug is now repre- 
senting Thomas DeLaRue & Co., dealers in 
the Onoto ink pencils, 33 W. 42nd St., in 
the middle-western States. 

I S. Schoenfeld, dealer in diamonds, 
watches and jewelry, 6 Maiden Lane, re- 
turned from Europe last week on the 
Noordam. Mr. Schoenfeld was abroad three 
months during which time he visited Am- 
sterdam, Paris and Gablonz in search of 
pearls and other merchandise for his busi- 
ness. 

Norman Howe, better known to the 
police as Charles F. Fay alias “Parker,” 
who was arrested in this city several weeks 
ago on the charge of stealing a watch from 
Walter & Co., jewelers, 182 Broadway, was 
arraigned last Thursday in Part I in the 
Court of General Sessions on two indict- 
ments, one charging him with forgery in 
the second degree and the other with grand 
larceny in the second degree. The prisoner 
pleaded guilty to both indictments before 
Judge Crain and was re-committed to the 
Tombs for sentence. The indictment charg- 
ing grand larceny asserts that Howe stole 
a watch worth $75 from Walter & Co. on 
Jan. 23, 1919; the other indictment charges 
him with signing the name of “Robert M. 
Burnett” to a check drawn on the Wor- 
cester National Bank, Worcester, Mass., in 
the sum of $400. This check was drawn 
payable to Walter & Co. on Jan. 23, 1919, 
and was presented in part payment for a 
$475 watch which Fay obtained. This 
prisoner has a long criminal record dating 
back to 1885. When arraigned Fay gave 
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his age as 66 years, his place of birth as 
Boston, Mass. According to his own state- 
ment he has lived at an address on Bleecker 
St., this city, for about seven months. Both 
indictments were found against the prisoner 
last Wednesday. 

Among the interesting pieces of metal 
work loaned to the Metropolitan Museum 
of Art, New York, for its 50th Anniversary 
Exhibition, which opened last week, are 
the following: Wedding lace, XIX cen- 
tury—lent by Mrs. Richard Gambrill II, 
Mrs. Clarence C. Pell, the Redmond family, 
Mrs. Herbert L. Satterlee, and Mrs. F. E. 
Webb; five bronzes, Chinese, Chou and Han 
periods—lent by Mr. and Mrs. Eugene 
Meyer, Jr.; bronze-gilt incense burner, Chi- 
nese, Han period—lent by Grenville L. Win- 
throp; pair of silver candelabra, period of 
Louis XV—lent by Mrs. George L. Bliss; 
pair of candlesticks, ormolu, period of Louis 
XVI—lent by Mr. and Mrs. F. Gray Gris- 
wold; 23 silver and silver-gilt spoons, Eu- 
ropean, XVI-XVIII century; silver hot 
water kettle, by Paul Lamerie, English, 
XVIII century—lent by Marsden J. Perry; 
silver punch bowl; maker, Paul Revere, 
American, XVIII century—lent by Mrs. 
Marsden J. Perry; five silver spoons, Eng- 
lish, XVI-XVIII century—lent by Hon. A. 
T. Clearwater; four pieces of silver, by 
Paul Storr, XIX century; three pieces of 
silver, by Paul Lamerie, XVIII century, 
English—lent by Edward S. Harkness; tea- 
board, Sheffield plate, late XVIII century; 
silver tankard; maker, Peter Van Dyke; 
silver bowl; maker, Richard Van Dyke, 
American—lent by R. T. Haines Halsey; 
silver porringer; maker, Peter Van Dyke, 
American, XVIII century—lent by Luke 
Vincent Lockwood; silver teapot; maker, 
Peter Van Dyke, American, XVIII century 
—lent by Pierre Jay. 

The closing exercises and exhibition of 
the New York Evening School of In- 
dustrial Art were held last Thursday eve- 
ning. The work of the class in Jewelry 
Design as usual evoked much favorable 
comment. The Louis C. Tiffany medals 
were awarded as follows: The gold medal 
to Miss Fredericka Haggerty, for a silver 
mayonnaise bowl and ladle, also a finely 
wrought bloodstone ring. The bronze 
medal was awarded to William Gunthner 
for a well proportioned hair ornament set 
with sapphires. The work of Miss Carlotta 
Chaims, a post-graduate student, received 
much praise, notably a ring set with a large 
peridot and pearls. Robert Pelzman showed 
great promise in his work in enamels, the 
designs of which were based on the butter- 
fly. Eugene de Cesare was represented by 
a brooch which is set with turquoise. 
This design was also based on the butter- 
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sour. sxerwooo SOLIDARITY WATCH CASE CO. 


15 Maiden Lane, New York 


OSCAR M. GAMMON 
Vice-President 


SOLIDARITY: 


Mr. Retailer: 


Discriminating jewelers have featured 
Solidarity Gold Cases for OVER 
THIRTY YEARS— 


Could any higher tribute be paid our 
product? 


(ESTABLISHED OVER 
THIRTY YEARS) 


“The Case That Courts 


omparison”’ 


Representative Watch Jobbers 


are Solidarity Jobbers 


LOUIS J. MONTAGNON 
Secretary-Treasurer 


GEORGE SALZGEBER 
st. Secretary-Treasurer 
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Chairman 
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OF THE 
CITY OF NEW YORK, 








We cordially invite you to open an ac- 
count with us at our main office or 
the branch office best located for your 
convenience. 


Branch Offices and Managers 
434 Broadway 
Cor. Howard St. 
Bowery and LS erwr: St. 


. A. Clinkunbroomer, Vice-President 
Max Markel, Vice-President 
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Ninth Ave. and 14th St. H. F. Meehan, Mgr. 
33rd St. and Fifth Ave. A. H. Walsh, Manager 
Third Ave. and 57th St. A. T. Strong, Mer. 
Broadway and 61st St. Jas. V. Boise, Manager 
Lexington Ave. and 86th St. A. J. Nieber, Mgr. 
Broadway and 105th St. H. H. Budleman, Mgr. 
Lenox Ave. and 116th St. F. B. French, Mar. 


67 W. 125th St., near Lenox Ave. 


J. A. Olsen, Manager 
Broadway and 144 3 St. 
Thos. W. Robinson, Manager 


W. H. Zabriskie, Mgr. 
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elicate tracery of line was 
fore cose el On the whole, the 
exhibit was considered one of the most 
uccessitl yet held. The school is located 
sn 04-216 E. 42d St. and all courses are 
ieee The school will re-open for the 
registration of students on Sept. 7; Robert 
Dick who organized the class, is the 


fly, 
char 


jnstructor. 








PAWN TICKET SWINDLE 





Man Arrested by Police Is Accused of 
“Raising” Value of Tickets 

A man, said by the police to have 
swindled more than a dozen New York 
jewelers by the use of “raised” pawn- 
tickets, was arrested several days ago 
by Detective Edward E. Gompers, of the 
Detective Bureau of the 37th Precinct. 
The prisoner, who gave his name as 
Charles Block, was, it is alleged, in the 
act of working his scheme upon Charles 
Kahn, a retail jeweler at 203 W. 125th 
St, Manhattan, when he was placed 
under arrest. Last Wednesday Block 
was arraigned before Judge Van Man- 
cuso in the 12th District Court and 
pleaded guilty to a charge of forgery. 
He was held in $3,000 bail to await the 
action of the grand jury. 

This man, it is charged, has swindled 
many members of the trade. It is alleged 
that on April 21 he appeared at the 
jewelry store of S. Soladar, 2153 Broad- 
way, New York, where he presented a 
pawnticket issued by the Provident Loan 
Society, which purported to represent a 
diamond ring which had been pledged 
for $250. It is claimed he sold the ticket 
to the jeweler for $25, and upon investi- 
gation Mr. Soladar learned the ticket 
only called for a cheap article which had 
been pledged for $2. The change on the 
ticket was cleverly accomplished and not 
the slightest indication of any erasures 
could be found. 

Several days ago, Mr. Soladar called at 
the store of Charles Kahn and upon en- 
tering the establishment, noticed the 
man he claimed had swindled him on 
April 21. Mr. Soladar walked to the 
back of the store and beckoned to Mr. 
Kahn to follow him. When Mr. Soladar 
made certain that the man who was try- 
ing to sell Mr. Kahn a pawnticket was 
the same one that swindled him, he 
rushed to the 123rd St. Police Station, 
where he summoned Detective Gompers. 
They returned to the store and Block 
was placed under arrest. 

According to the police, Block ad- 
mitted he had swindled more than a 
dozen jewelers in New York. Authori- 
ties claim they found some valuable 
memoranda in the pocket of the prisoner. 








Charles Beckman, formerly located at 
Deshler, O., has discontinued business on 
account of ill health. 
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Aspden & Hildebrand, stone setters, are 


now located at Room 601, Richardson 
building, Columbia St. 

Isaac Burack, a member of the jewelry 
manufacturing firm of Burack Bros., 85 
Columbia St., died of pneumonia at the 
home of his parents in Nutley. He was 23 
years old. 

Incorporation papers have been filed for 
the Granite Jewelry Mfg. Co., whose regis- 
tered office is at 207 Market St. The au- 
thorized capital stock is $25,000. The in- 
corporators are Samuel H. Grobman, John 
H. Heitzenroder, Sophie S. Grobman and 
Maria Heitzenroder. 

Incorporation papers have been filed for 
Philip Woolf, Inc., manufacturing jewelers 
at 50 Columbia St., an old concern but new- 
ly incorporated. The statutory agent is 
First & Furst, and the registered office is at 
164 Broad St. The authorized capital stock 
is $30,000. The incorporators are Philip 
Woolf, Michael Pecora and Max Taback. 

The police are seeking the men who held 
up William Ulman, a jeweler, in the hall- 
way of his home at 304 Lafayette St., and 
robbed him of a satchel containing jewelry 
valued at $2,000. Mr. Ulman told the po- 
lice that he was returning from his store 
in Ferry St. with the jewelry and when he 
had reached his rooms on the third floor 
and was about to open the door to his 
apartment, he was seized from behind and 
thrown down the stairs. He says the hall- 
way was dark at the time. He was dazed 
by the fall, but was found by his son, who 
had been awakened by the fall. He found 
that his satchel had been taken. He could 
give no clue to his assailant or assailants, 
except a hat that he found in the hall with 
the initials “G. J. A.” on it. This he turned 
over to the police. 





TRADE CONDITIONS 


June wedding business has opened up with 
most of the Pittsburgh jewelers, although some of 
them do not hope to do as large a business as they 
did last June. However, most merchants report 
better trade to date, than for the same period of 
1919, 





C. Glen Sipe has been serving as a juror 
for the last two weeks in Criminal Court 
and says he knows more about legal ma- 
chinery than he ever thought he could 
learn. 

Out of town buyers in Pittsburgh last 
week making purchases included ‘A. Hor- 
vatch, Farrell; E. Krasik, Monessen; 
Walter Brown, Donora; Earl Douglas, 
Mahonington. 

The I. Ollendorff Co. has changed its 
fixtures and rearranged the store room so 
that entrance is made straight from the 
elevator, instead of from the side hallway 
as in the past. 

Announcement is made that a new firm, 
McClain & Waldron have bought out the 
jewelry store of J. Daly, Butler, Pa. 
Changes have been made in the store and 
new fixtures installed. 
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H. R. Davis, a son of S. Davis, o1 the 
S. Davis Co., has been placed in charge of 
the Americanization League work of the 
Chamber of Commerce, of Pittsburgh, and 
is meeting with big success. 

Light & Landy have opened their new 
store at 705 Liberty Ave. One of their 
main men is Herman Eger, formerly with 
the Fink-Harrison Co., Detroit, and the 
Providence Jewelry Co., Pittsburgh. All 
of the men identified with the concern are 
young and active. 

Jewelers were much pleased that the gov- 
ernor of New York vetoed the bill repeal- 
ing the daylight saving act, as the jewelers 
desire the time between this city and the 
east to remain uniform. The merchants 
generally are much in favor of doing busi- 
ness in accordance with the present plans. 

Many letters congratulating Mr. and 
Mrs. Israel DeRoy on their 50th wedding 
anniversary, which will be celebrated Tues- 
day of next week, are beginning to be re- 
ceived in Pittsburgh. Many of the guests 
from other cities also are arriving here to 
attend the function, which will be held in 
the Concordia Club. 

G. A. Spies, of Pittsburgh, announces 
that his son, A. F., Spies, together with his 
partner, have bought out Henry Bolte, 926- 
928 Atlantic Ave., Atlantic City, and the 
firm name is now Scatting & Spies. Mr. 
Spies is just back from the seashore and 
is planning to go to Europe, having sold 
out his business here early this year. 

A young man of 19, who says his name 
is Eugene C. Monihearn, of Baltimore, has 
been arrested and is accused of having 
robbed the jewelry store of Herman Linde- 
mann, 740 Penn Ave. Wilkinsburg, one 
morning early last week. He is alleged to 
have taken a number of wedding rings, 
most of which, the police report, have been 
recovered. The young man is being held 
in the Central Police Station here for in- 
vestigation. 

The Penn Watch Co. with a capital of 
$150,000 has been organized in Pittsburgh 
for the purpose of manufacturing clocks 
and watches, a building for a factory hav- 
ing been leased in Lacock St., North Side 
and a five year lease taken for offices at 
Webster and Sixth Ave., Pittsburgh. A. 
Ladinsky who is also the head of the Provi- 
dence Jewelry Co. is the president of the 
watch concern. S. P. Ladin of Houston, 
Tex., sole owner of Ladin’s Department 
Store at Houston is the vice president and 
B. E. Platt, formerly of the Light & Platt 
Advertising Co., is the secretary. Alex 
Friedman is the general superintendent and 
manager of the works. He is a man who 
has devoted his entire life to the watch 
business. ‘He obtained his early training 
in Switzerland and the new company has 
a watch which it is hoped to make popular 
as a moderate priced timepiece and which 
is said to have special advantages. The 
company has already contracted for dies, 
machinery, tools and factory equipment to- 
gether with machinery to make 100,000 
complete parts, sufficient to assemble that 
number of watches, the first 100,000 of 
which it is stated already has a purchaser. 
This will be the first industry of its kind so 
far as known, to be started in Pittsburgh. 
The new organization is now at work or- 
ganizing its forces. 
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Announcement to Wholesalers 


We beg to inform you that we are rapidly booking Very Large 
Orders for Fall Deliveries in our Matchless 


MISTIC 


the 14 size lever pocket 
watch, THIN MODEL, 7 


and 15 jewels in nickel, 


( op ) 
-— 
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5 years and plated ra- 


ee 


dium figures and plain. 





The tremendous demand we have experienced in the Mistic 
watch has exceeded our most sanguine expectations and has been 
the Real Proof of Its wonderful Qualities as a Time Keeper and 
smart appearance. 

Get in the Line, Don’t Wait, Place Your Orders Right Now, other- 
wise you might be disappointed. 
Also kindly remember that we always carry a large stock in the following 


sizes: 


5/7” rect. and oval, 7”, 734, 834, 934, 1014, 12 and 16 size. 8 days’ 
Hebdomas pocket watches, 24/30”, Alarm 15 j. radium for leather cases, 


in movements only and complete goods, at PRICES UNEQUALLED. 


Always at Your Disposal 


WILLIAM J. BERNARD & CO. 


The Swiss House 
65 Nassau Street, New York 


Telephone Cortland 5563 
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A new jewelry store has just been op- 
ened at 125 Tremont St. The proprietress 
is Mrs. Eva M. Steves, who will carry a 
smart line of diamonds, watches und 


jewelry. ; 
rs L. Riggs, president of the Standard 


Electric Time Co., Springfield, was in Bos- 
ton last week attending functions of the 
Rotary Club of which he is an enthusiastic 
member. 

Frederick M. Harris, of Harris & Law- 
ton, is at Swan Lake, Me., on a fishing 
trip. Arthur S. Kelley and George E. 
Homer journeyed to Topsfield, Me., on a 
similar excursion. 

Charles C. Dame, 11 Horton St., New- 
buryport, watchmaker, was instantly killed 
May 14 when an automobile in which he 
and four others were riding skidded and 
overturned at Smithtown, N. H. 

Formal opening of the new offices of R. 
D. Gordon & Co., Jewelers’ building, was 
held May 15 when the company was the 
recipient of many floral contributions, The 
president is Mark Abrams, and the treas- 
urer, G. G. Gordon. 

Awards of diplomas have been made by 
the New England Watchmakers’ Club as fol- 
lows: Escapement matching, balancing and 
hair spring truing—Frederick M. Prince, 
Arthur N. Moulton, I. R. Field, Roy C. 
Distel, Ernest D, Plante; balancing and 
hair spring truing—Norman Gutterson, Ed- 
win O. Allen, George H. Allen and Frank 
G. Olin. 

A new supply house for jewelers, watch- 
makers and engravers has been opened at 
37 Jewelers’ building by John P. Goodman 
and Harry J. Haselton to be known as the 
Haselton-Goodman Co. Mr. Goodman, 
who was for 10 years with the E. A. 
Cowan-M. Myers Co., will cover New 
England territory. Mr. Haselton also has 
had considerable experience in the mate- 
rial business with the Cowan-Myers Co. 
and with A. Paul & Co. 

Largely through the instrumentality of 
AE. Garnsey, of Maine, two new local 
retail jewelers’ organizations have just 
been formed. One is the Portland Retail 
and Manufacturing Jewelers’ Association, 
whose president is Edward S. Wait; treas- 
urer, Mr. Tinker, of Carter Bros., Port- 
land, and secretary, Henry Quincy, of the 
Colonial Silver Co. The other organiza- 
tion is the Biddeford and Saco Retail 
Jewelers’ Association. Of this George E. 
Twombly, Saco, is president. Mr. Garnsey, 
who is the “mainspring” of the Maine Re- 
tai! Jewelers’ Association, is a most en- 
thusiastic and efficient organizer, and in 
his missionary work throughout the Pine 
Tree State emphasizes the value of co- 
operation and organization. 

R. O. Hinton, one of the office mana- 
gers of the Chicago branch of the E. How- 
ard Clock Co., visited the trade last week 
for the first time in recent years, and oc- 
cupied a considerable part of his time in 
viewing historical spots in this city, and 
also inspected some of the more elaborate 
work of the company, such as the giant il- 
luminated clock in the Custom House 
. tower and Filene’s chiming system. The 
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company has just installed the first auto- 
matic hour-striking, illuminated dial clock 
in the tower of the town hall in Shaw- 
sheen village, near Andover, built by Will- 
iam W. Wood, the wool “king.” It is a 
model village, with ideal houses for the 
workmen, co-operative stores, post-office 
building, etc. The automatic clock is 
equipped with special attachments for turn- 
ing on and off the electricity, and also a 
special winding apparatus which will pre- 
vent the clock from being wound up at 
the hour of striking. 

A business change of considerable im- 


portance was effected last week when the. 


material department of the E. A. Cowan- 
M. Myers Co. was sold to Harry Mc- 
Gachie, an employe who had been in the 
company’s service 28 years, and Herman 
Vinick, who, before the transfer, had con- 
ducted a wholesale material business on 
the third floor in the same building. The 
business acquired by Messrs. McGachie and 
Vinick was established 66 years ago as 
part of the wholesale business of S. & J. 
Myers, who some years later removed from 
Hanover St. to Washington St., and sub- 
sequently to the Jewelers’ building. An- 
nouncement of the sale resulted in the new 
owners receiving most cordial congratula- 
tions from fellow members of the trade, 
many of whom regard the transaction 
largely in the light of a handsome recog- 
nition of Harry McGachie’s long and ef- 
ficient service. Foremost in this respect is 
the Cowan-M. Myers Co., who, having de- 
cided to dispose of the material depart- 
ment, express sincere gratification that it 
is in the hands of worthy successors, who 
will continue the business at the same lo- 
cation under most favorable auspices and 
good wishes. The name, however, has 
been changed to the M. & V. Co., Inc., 
with a capital of $50,000, the president 
being Harry McGachie, and the treasurer, 
Herman Vinick. Arthur Wright, former- 
ly with A. Paul & Co., will represent the 
M. & V. Co. as traveling salesman. The 
Cowan-M. Myers Co. will now devote its 
time exclusively to the wholesale jewelry 
business which it plans to develop exten- 
sively in the days to come. 











H. L. Becker, western representative of 
the Bay State Optical Company, is a local 
visitor. 

W. H. Saart has been elected president 
of the Twilight league and Charles Man- 
chester secretary. 

Charles P. Kellery, of McRae & Keeler, 
left last week for Chicago to attend the 
wedding of his daughter. 

Ervin V. Sweet, of the C. O. Sweet & 
Son Co., officiated as treasurer of the Sal- 
vation Army drive in Attleboro last week 
which was in charge of the Elks. 

The Frank Mossberg Co. has decided to 
operate 10 hours a day for five days each 
week instead of 8 hours for six days. This 
schedule was requested by all but 19 em- 
ployes of the concern. 

A serious fire was narrowly averted last 
Monday by the quick action of the firemen, 
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when a shed located near the factory of the 
R. F. Simmons Co. on N. Main St. was 
ablaze. It is thought that a cigar tossed 
out of a window from the factory started 
the fire. 

The Superintendents’ and Foremens’ As- 
sociation held a meeting last Thursday 
evening at the Y. M. C. A. J. P. Jordan, 
president of the C. E. Knoeppel, Inc., New 
York, and J. Edward Goss, of the ine 
& Sharpe Mfg. Co., Providence, were the 
speakers. The owners of the shops were 
the invited guests of the evening. 

Plans of jewelry manufacturers of New 
England for the establishment of a training 
school for workmen took form last week 
when the purchase of a large estate in Mil- 
ford was announced. The New England 
Jewelers’ Association, of which Arthur C. 
Mansur is president, and the jewelry trade 
association of each of the New England 
States is back of the movement. It will be 
known as the New England Jewelry Man- 
ufacturers’ Institute. 











John E. Tweedy, chairman of the Y. M. 
C. A. finance committee, finished the drive 
last week. 

The Webster Association, consisting of 
the employees of the Webster Co., last 
week, sold one ton of sugar to its members 
at 18 cents a pound. 

The Scofield, Melcher & Scofield Co., 
Plainville, has been granted a charter of 
incorporation by the secretary of state. The 
capital stock is $10,220. The incorporators 
are Woodbury Melcher, Nina C. L. Melch- 
er and Dorothy M. Sneath of New 
Haven. 

The manufacturing jewelers and jewelry 
employees contributed largely last week to 
the success of the Salvation Army drive 
which was conducted in North Attleboro 
under the direction of the North Attleboro 
Lodge of Elks. The contributions from 
the various firms and their employees were 
as follows: Whiting & Davis Co., $204; 
H. F. Barrows Co., $35; Bishop Co., $32; 
E. I. Franklin & Co., $42.50; W. H. Bell & 
Co., $15.75; Webster Co., $156.50; Robinson 
Bros. Co., $23.65; R. Blackinton & 
Co., $57; Mason Box Co., $64.50; H. D. 
Merritt & Co., $31.50; Mandalian Mfg. Co., 
$44.75; L. E. Freeman Co., $27.50; J. H. 
Peckham & Sons, $27.50; Riley & French, 
$14.50; Scofield, Melcher & Scofield, $22.50; 
Cheever, Tweedy & Co., $30; C. Ray Ran- 
dall & Co., $20; Sturtevant & Whiting, $30; 
Bugbee & Niles Co., $60; John Conefy, 
$15; F. M. Whiting & Co., $38.75; Lezen 
& Reckuett, $10; Paye & Baker Mfg. Co, 
$30.50; Doran, Dagnall & Co., $15.10; O. 
M. Draper Corp., $32; Swift & Fisher, $25; 
J. F. Sturdy’s Sons’ Co., $138.50; Geo. L. 
‘Paine, $60; J. J. Sommer & Co., $37.50; D. 
E. Evans Co., $24; T. G. Frothingham & 
Co., $37.75; LeStage Mfg. Co., $32. 





Some wrist watches and about a dozen 
rings were taken by burglars who recently 
smashed the window of the Swords jewel- 
ry store at Roanoke, Ill. 
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Modern Portable Lamps 
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E manufacture ONLY TABLE LAMPS. 

Hence we are specialists in this line, and it 

stands to reason that our prices are right and our 
product is superlative. 








Just the Line for Jewelers 





~ 


So. 9104. Write for particulars. A post card will do it. 


Attractive Boudoir Lamp. 





The B& K Manufacturing Company 
NEW HAVEN, CONN. 
New York Showroom: Eighth Floor, Grand Central Palace Phone Vanderbilt 8172 
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Flexible Bracelets 


of Sterling Silver or Aluminum 
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Hy ‘THE biggest selling novelty of 

| the season. For perfection of 
workmanship and originality of 
designs, ask your jobber for the 
“Bugli” brand of whitestone 
jewelry novelties. 


TK Fishel-C.A.Bugi 


Jewelers 
45-51 Lispenard St., New York City 
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M. Jacobs, a trade watchmaker of 713 
Sansom St., has recovered from a severe 
Pe teateh, of Borish & Gregory, 949 S. 
4th St. has gone to a sanitarium suffering 
from ill health. 

Dr. and Mrs. George A. Gordon, of 
Minneapolis, Minn., are the guests of Mr. 
and Mrs. M. E. Gordon. 

A. E. Rodgers, of the A. E. Rogers Co.,, 
Scranton, stopped off here on his way to 
Atlantic City for a brief vacation visit. 

Samuel N. Halpert, 725 Sansom St., has 
been elected a director in the new Public 
Bank & Trust Co., 7th and Morris Sts. 

E. C. Morrison, Millville, N. J., who has 
been ill at his home, was sufficiently recov- 
eral to make a buying trip to town this 
week. 

A cablegram received from Joseph 
Fisher, importer of diamonds, 722 Sansom 
St, states that he arrived in Antwerp on 
May 14. 

Paul Schuler, formerly with M. Sickles 
& Sons, has accepted a position with 
Schwartz Bros., retail jewelers, 1019 Hunt- 
ingdon St. 

A cablegram has been received an- 
nouncing the safe arrival in Europe of 
Benjamin Abraham, a diamond merchant 
of 116 S. 8th St. 

George Switt, a pawnbroker, of 740 
South St., has undergone an operation in 
the Lankenau Hospital, and is reported to 
be recovering rapidly. 

Among the nearby jewelers who were 
in the city buying stock during the past 
week were William Beck, Vineland, N. J.; 
George Shindel, Palmerton, Pa.; E. K. 
Bean and daughter, Lansdale; and Jacob 
Leskin, Shenandoah, Pa. 

Sol Levit, a jeweler, of Shenandoah, Pa., 
who is widely known here, announces in a 
recent letter that he will move into a new 
establishment about June 1. It is under- 
stood that the new property represents an 
investment of about $125,000 and is a 
splendidly appointed jewelry store. 

Louis Gwirtz, 954 N. 2nd St., has pur- 
chased the three-story building at 1736 W. 
Columbia Ave. and is now having it thor- 
oughly remodeled for a jewelry store. He 
expected to occupy the place about June 15, 
when he will vacate the present premises 
at 954 N. 2nd St., where he has been in the 
retail jewelry business for the past 31 years. 

A cablegram, supplementing the one re- 
ceived several weeks ago, was received last 
week by N. Nemirofsky, of the firm of 
Zieger & Nemirofsky, 718 Sansom St., and 
announced that Mr. Zieger had lost his leg 
in a railroad accident near Cologne, Ger- 
many. The cablegram added that Mr. 
Zieger, while seriously injured, will re- 
cover. His wife and partner, who had 
made arrangements to go abroad upon re- 
ceipt of the first cablegram, have now de- 
cided to wait further advice. 

Every hotel, diamond merchant and 
pawnbroker in the country has been notified 
of the escape of the diamond thief who 
robbed Herman McDade, trusted employee 
of the Bailey, Banks & Biddle Co., in the 
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Bellevue-Stratford Hotel more than a week 
ago. The country-wide search, however, 
has not turned up a_ single clue which 
would lead to the capture of the man who 
got away with three pieces of jewelry val- 
ued at $10,000. The New Jersey theory, 
which was explained in last week’s issue 
of THE JEWELER’S CIRCULAR, apparently has 
petered out and the police seem completely 
at sea as to the identity of the supposed 
cripple who worked an old game in a new 
manner. in the biggest and most widely 
known hostelry in the city. 

The police early Thursday morning 
stumbled on a pocket edition of the cave 
Ali Baba discovered in the famous Persian 
fable. Four boys in the dugout, which 
contained jewelry, revolvers and_ black- 
jacks, were sent to the House of Detention. 
The loot, which, according to the police, is 
worth $500, was stolen during the night 
from the pawnshop of Benjamin Lorber, 
3013 Kensington Ave. According to the 
confession which the quartet are said to 
have made to the police, they climbed a 
shed in the rear, forced a window and en- 
tered the shop about midnight, taking 
watches, rings, scarfpins, revolvers and 
blackjacks. At 1.30 o’clock Thursday morn- 
ing Patrolman Kennedy, of the Front and 
Westmoreland Sts. Station, was at A St. 
and the Reading Railway when he heard 
boyish voices. He found the lads in a 
cave they had scooped out about 30 feet 
from the railroad tracks. Kennedy listed 
his find as “four boys, 14 watchés, 24 rings, 
16 revolvers, ammunition, pen knives and 


scarf pins.” 








Lancaster, Pa. 





W. W. Appel, of W. W. Appel & Son, 
was in New York last week on business. 

Announcement has been made of the en- 
gagement of David L. Shoffstall, with Ezra 
F. Bowman’s Sons, and Miss Minerva 
Mohn, of Lancaster. The wedding will 
take place early in June. 

The following new students have en- 
rolled in the watchmaking department of 
the Bowman Technical School: T. H. Ma- 
honey, Erie, Pa.; William Wilson, Phila- 
delphia; M. L. Miller, New London, N. C.; 
William D. Evans, Nanticope, Pa., William 
S. Walters, Ephrata. 

The officer in charge of the Lancaster 
army recruiting station was notified on 
May 21 by the War Department that the 
Distinguished Service Cross had been 
awarded to Fred J. Yochim, Erie, Pa., now 
a vocational student of the Bowman Tech- 
nical School, for extraordinary bravery in 
action in France, when he carried numerous 
messages under heavy fire, until severely 
wounded near Cunel on Oct. 21, 1918. The 
cross will be presented to Mr. Yochim the 
latter part of this week. 

The annual meeting of the stockholders 
of the Non-Retailing Company was held 
here on May 19, when the following board 
of directors were elected: Alfred W. 
Moyer, Milo B. Herr, John W. Eshleman, 
Dr. A. G. Bowman, I. H. Weaver, all of 
Lancaster; H. H. Shomo, Reading; M. L. 
Weidman, Ephrata; Willis Musser, Phila- 
delphia. The board organized by electing 
Mr. Moyer, president; Mr. Eshleman, vice 
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president; Mr. Herr, secretary and treas- 
urer, and Dr. Bowman, chairman of the 
board. The usual dividend was declared, 
for the past year was a prosperous one for 
the company. 

The Attorney General’s Department, this 
State, has announced a new ruling for the 
examination of optometrists. It is held 
that a year’s study in the office of a li- 
censed optometrist to qualify for examina- 
tion is not absolutely limited to study with 
one licensed under Pennsylvania law, but 
may be pursued with one licensed under 
the laws of another State whose standard 
is equal to that of Pennsylvania. The new 
ruling is expected to be received with gen- 
eral satisfaction among optometrists. 











Elias Markus, Chicago, was in the city 
recently. 

Robert Keel, of F. H. Logan & Co., was 
in New Orleans for a few days recently. 

The well-known “Billy’ Lamb, famous 
as a disciple of Izaak Walton and a nimrod, 
will be in New Orleans soon for his an- 
nual fishing and hunting trip with W. E. 
Taylor. ' 

Louis Itzkovitch, son of J. Itzkovitch, 
Proprietor of the Eagle Loan & Jewelry 
Co., is now on the road representing the 
Distinctive Jewelry Co., Inc, of 302 W. 
36th St. New York. 

Harry J. Gitlin, of I. & S. Prutinsky & 
Woolf, 71 Nassau St. was in New Or- 
leans recently. He said that he found 
business good in New Orleans, but not so 
good at other points. 

Leonard Krower & Son have established 
the early closing hours for the Summer. 
The establishment now closes at 5 o’clock 
every day, except Saturday, on which day 
it closes at 1 o’clock. 

Coleman E. Adler is receiving hundreds 
of calls daily for the correct time since 
he put in the service and advised the pub- 
lic that all they had to do to get the cor- 
rect time was to “Ring Main 6677.” 

Gabe Hausmann, of Hausmann, Inc.,, 
stated recently that it will probably be 
eight months, at least, before the store will 
be moved to the new location on Canal 
St. He said that it was expected that the 
Christmas holiday trade would probably 
be enjoyed in the old location. 

Officers of the Louisiana State Associa- 
tion of Cptometrists who were elected at 
the recent meeting in Baton Rouge are: 
C. C. Bloomfield, Baton Rouge, president; 
E. W. Ingram, Crowley, La., first vice- 
president; W. H. Bright, Winfield, second 
vice-president; C. B. Pennington, Paton 
Rouge, treasurer; W. F. Cote, New Or- 
leans, secretary. On the board of directors 
were elected M. S. Dunning, Lake Charles, 
and Thomas Forest, Houma. Mr. Cote, 
the New Orleans member, has been for 
many years conducting an establishment on 
Baronn St. Those who successfully passed 
the examination before the Board of State 
Examiners, of which Dr. George A. Beaver, 
of New Orleans, is chairman, are: S. Og- 
den and Mrs. Ogden, A. S. Vaughn, B. 
Heinberg, H. Lasker and E. C. Kuhlo. 
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Direct from Amsterdam 


An unusual assortment of diamonds, direct from 
Amsterdam, have been added to our large stock 
through the return of Mr. W. F. Broer from a 
three-month business trip abroad. Progressive 
dealers will find much to interest them. 


The W. F. Broer Company 


Dime Bank Bldg. ‘*The American Watch House’’ 
Toledo, Ohio Formerly The Merril & Broer Co. 




















Elgins, Walthams, 
Howards, Hamil. 

Ras tons. Watches re 
= = built by skilled 

, watchmakers, every 
watch guaranteed. Ag 
sorted sizes and styles, 
Also assorted cases; 
convince yourself by 
mailing $5.25 for sam- 
. ple Elgin or Waltham, 
Quantity price on re- 
quest. Samples sent 
.. to rated concerns on 
memo, 


THE BUYERS’ DIRECTORY 


. Limp Cloth, 3x61. Over 200 pages, with Map 
of Jewelry District. 





Classified — first, as to Product, and then the , “er 
Manufacturer’s, Importer’s or Jobber’s name and CHAS. J. MacNALLY 
address, geographically arranged. 21 Ann St., New York City 











Attention — Manufacturers! 


Onyx Ring Stones Furnished for any 
Size Diamond, 


A recognized standard and indispensable hand- 
book for all buyers of Jewelry, kindred lines and 

















supplies. Black Onyx, Coral and Amber, 
Onyx Beads— Cameos 
Price, $1.00 The DOUBRAVA CO., 61 Maiden Lane,\.1. 
The Jewelers’ Circular Publishing Company eS ae APPLE C0. 
11 John Street New York Lancaster, Pa. 


College and Fraternity Jewelry. Special order work, 
enameling, engraving, High grade WATCH REPAIRING OF 
ALL KINDS. Special designs and catalogue on re 
quest. Masonic Jewelry a Specialty. All kinds of Gold 
and Silver Plating. 


























LAUTER & EBERLE | DJ AMONDS 
Fancy Watch Crystals a Specialty Bought—Sold—Appraised 
106.108 Fulton Street New York | HOWARD S. KENNEDY 

pinsncsrononsesdoat 170 Broadway : - NEW YORK 











Trade-Marks of the Jewelry and Kindred Trades 


Price, $5.00; Express Paid 
THE JEWELERS’ CIRCULAR PUBLISHING CO., 11 John Street, New York 























L. G. Sartor, of the Sartor & Kroeger 
Jewelry Co., in the Globe Democrat build- 
ing, has gone on a two weeks’ vacation. He 
has gone to Fulton, Mo., his former home, 
to visit his mother. : 

L. E. Gutfreund, of the Eisenstadt Mfg. 
Co., who has been spending the past couple 
of weeks at Mt. Clemens, Mich., with his 
wife, returned home last week. He says he 
is feeling much benefited. 

C. T. Guye, Warrenton, Mo., who was 
here buying goods about two weeks ago, is 
back once more for more goods. His busi- 
ness has been so good during the past 
couple of weeks that he was compelled to 
yisit St. Louis to get more stock. 

Armin Ellerbrake, 26 years old, was 
sentenced to serve five years in the Peni- 
tentiary by the judge in the Circuit Court 
Wednesday on his plea of guilty to a 
charge of robbery in the first degree in con- 
nection with the holdup and attempted rob- 
berry of H. H. Gerhardt, 3324 Olive 
St, Oct. 31 last. The chief of police was 
wounded while pursuing the robbers from 
this store. 

Norbert Somborn, who has traveled for 
many years for eastern houses as their 
salesman, was in St. Louis this week after 
an absence of five years. He is now cover- 
ing this territory for Geo. Borgfeldt & Co., 
New York. He found manychanges since his 
last visit. Many of his old customers have 
died, some have given up business and quite 
a few have moved away. Previous to his 
discontinuing his trips here he came regu- 
larly for 25 years. 

Many buyers from small outside towns 
have been in the city during the past week 
replenishing their stocks and getting sup- 
plies: Among them have been C. H. 
Noeker, Virginia, Ill.; O. H. Berger, from 
Wichita Falls, Texas; L. D. Donaldson, 
Girard, Ill.; C. F. Gardner, Christopher, 
Ill; George Moore, Marion, Ill.; R. N. 
Monaghan, Gillespie; Ill.; M. Schucart, 
Moberly; Robert Gaffner, Olney, Ill., and 
Morris Wasserman, Tulsa, Okla. 

Winton E. Barker, vice-president of the 
Hoyt Jewelry Co., who is a soccer enthu- 
siast and president of the St. Louis Soccer 
League, is attending the convention of the 
National Soccer League, now in session 
here. Mr. Winton is an honorary vice- 
president of the National League. The St. 
Louis Soccer Team, the Ben Millers, won 
the championship of the National League 
a couple of weeks ago and thereby became 
the possessors of the Silver Championship 
cup. 

Leo Braun, vice-president of the Ruby 
Jewelry Co., who recently spent several 


weeks at Hot Springs taking the baths in - 


the hope of benefiting his health and who 
returned two or three weeks ago, appar- 
ently benefited, has been ordered by his 
physicians to go to Kerrville, Texas, about 
8) miles from San Antonio, Texas. His 
health seems to be better but since his re- 
turn he has become worse, hence his trip to 
Texas was necessary. He left last Sunday 
night. 

Residents of the eastern district of Mis- 
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souri, which includes the eastern half of 
the State, paid the Federal government ap- 
proximately $1,261,500 in luxury taxes the 
first four months of this year. The tax on 
jewelry was $181,000 of this amount. This 
was collected from the jewelers after it 
had been collected from their customers. 
It was paid into the internal revenue office. 
The figures by months are: January, $92,- 
000; February, $33,000; March, $26,000; 
April, $77,000. Total, $181,000. 








Minneapolis. 





H. J. Huelberg, Northfield, Minn., spent 
a few days in St. ‘Paul last week. 

Jaul Branyen, son-in-law of J. M. Ben- 
nett, is now associated with the J. M. Ben- 
nett Co., learning the wholesale jewelry 
business. 

Elwin White of Mallery & White, De- 
Smet, S. Dak., visited Minneapolis last 
week on his way to the home of his father 
at River Falls, Wis. 

Guy G. Harper, Delano, was in Minne- 
apolis last week. He says that his business, 
since taking over his father’s store a month 
ago has been very good, 

Mr. and Mrs. C. C. Maxwell, Arlington, 
S. Dak., visited the city last week, on their 
way home from a visit with their daughter, 
Mrs. Floyd Sawyer at Kensington, Kansas. 

R. Gabriel, who recently retired from the 
retail jewelry business at Armstrong, Ia., 
visited Minneapolis on May 18. He says 
that his son, Dick, who is now operating 
the store, is doing finely. 

(Mr. and Mrs. E. E. Spalding, Minne- 
apolis, left for the east a few days ago. 
Mr. Spalding is northwestern representa- 
tive of the Bassett Jewelry Co., and will 
visit the factory at Providence, R. I. 

The father of Mrs. T. G. Mahler, Le- 
Seuer, Minn., Mr. Maynard, died suddenly 
on May 18 of heart disease at his home in 
Minneapolis. Mr. and Mrs. Mahler accom- 
panied the body to Parker, S. Dak., where 
the funeral was held last Thursday. 

Among those successful in passing the 
last North Dakota State optometry exam- 
ination were Harold Sinclair and W. C. 
Vandervort of Marmarth, N. Dak., and 
C. G. Sherdah! of Fargo, N. Dak. The 
three were ranked among the highest in 
the test. 

Recent Minneapolis visitors were O. D. 
Bush, Little Falls; Mrs. Max Schlender, 
St. Peter; Gerald Stiles, Wells.; W. F. 
Hogan, Fergus Falls; F. A. Veingerl, Wa- 
conia; Hugo Eber, Norwood; Anthony 
Rost, St. Peter; Howard Fossberg, Sioux 
Falls, S. Dak. 

Minneapolis Lodge No. 44, B. P. O. E., 
has no more energetic member than Thos. 
B. Wilson of the Thos. B. Wilson & Co., 
who in addition to being one of the leading 
wholesale jewelers of the northwest finds 
time to act as the lodge’s membership com- 
mittee chairman, among the jewelers of the 
city. In a recent membership drive, Mr. 
Wilson, assisted by Ernest Brunat, secured 
applications from practically every jeweler 
in Minneapolis who was not already a 
member of the Elks. 

F. W. Harper and family spent a few 
days in Minneapolis last week on their way 
from their former home in Delano to Ash- 
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land, Wis., where they will live in future. 
The statement previously made in THE 
JEWELER’S CrrcULAR that Mr. Harper and 
son, Irving, had bought the business of 
Guinand Bros. was an error; they pur- 
chased only the building and fixtures, the 
stock having already been sold elsewhere. 
A new front is being built and the store 
remodeled and decorated. 

First reports of the robbery of W. C. 
Leber’s store at 322 Hennepin Ave., Min- 
neapolis, on May 16, greatly exaggerated 
the amount of the loss. The thieves, in 
spite of the speed with which they worked 
were evidently bunglers, for the articles 
they got away with were really of no great 
value. The cards which they seized from 
the window contained inexpensive jewelry 
and several valuable stones were over- 
looked in their haste. In addition, about 
$3,500 worth of diamonds belonging to L. 
J. Wilk, a partner of Mr. Leber, had been 
deposited in the safe by Mr. Wilk previous 
to his departure for St. Paul. On checking 
up after the robbery, Mr. Leber was unable 
to find these and it was thought they had 
been stolen until Mr. Wilk returned. Axel 
Peterson, watchmaker, who was_ shot 
through the hand and then knocked uncon- 
scious with the butt of a revolver, is re- 
covering rapidly from his injuries. 
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Alfred Schwab, son of Julian G. Schwab, 
who was injured in an automobile accident 
recently, has entirely recovered. 

Charles Swigart has leased for five years 
a new location in the Cincinnati Theater 
Co.’s building, 403 Walnut St., at a monthly 
rental of $100. 

Sol Gilsey has been in New York looking 
after the bookings of “Tick Tack Toe,” the 
play in which he and other Cincinnatians 
are financially interested. 

L. E. Gilbert, Oskaloosa, Ia. was the 
guests of Cohn, Hahn & Newstedt for a 
few days during the week. He caught 
Aaron Cohn preparing for a southern trip, 
but missed Nate Hahn, who is now on the 
road. 

Arthur Hirschfield, credit man and office 
manager of D. Jacobs Sons’ Co., has re- 
turned from a pleasure trip in the east. 
Road men of the firm are preparing to 
leave with their Fall line about June 1. 
Frank E. Bacon, North Vernon, Ind., was 
a visitor at their offices during the week. 

An arrest was made shortly after Charles 
Dispecker, jewelry salesman, reported to 
the police that a diamond stickpin valued 
at $500 was missing from his room at the 
Hotel Gibson. Detectives from Cincinnati 
were advised that a negro, who had been 
employed at the hotel as a porter, had been 
arrested at Columbus, O., with a valuable 
pin in his possession. A charge of grand 
larceny was filed against the negro. 

May Greenwald, jeweler, has invested in 
a five-story brick store building, opposite 
to the new court house, just adjoining the 
new downtown boulevard, in the belief that 
when finished the thoroughfare will open 
up new possibilities in the jewelry business. 
The new subway passes close to the prop- 
erty. 
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and What’s More 


You can’t buy a better mainspring 
No matter what you are willing to pay 
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Greatest thing you know—to be mainspring happy, like 
you will find yourself to be with @@ee® manufactured 
from the finest quality of spring steel, and for every make 
of watch movement you will prefer M@Es9 to all others. 


If you want some personal information about Marcos, 
compare them with any mainspring in the world at any 
price. 
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The Most Progressive Jewelers’ Supply House in America 
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Joseph Wisa, jeweler at 3919 W. 26th St., 
has sold out to his watchmaker, and has 
gone to California to live. 

Edson Adams, jobber from San Fran- 
cisco, was in Chicago last week on his 
way to visit eastern markets. 

Harold Green, representing Dowd & Co.’s 
white ivory line, is making a business trip 
through the middle west States. 

Mr. Stone, jewelry buyer for the Boston 
Store, Milwaukee, spent several days here 
last week buying for the company. 

A. Eisenberg, a well known jobber of 
San Francisco, visited in Chicago recently 
as he returned home from the east. 

R. P. Kauer, Belvidere, Ill., made a busi- 
ness trip to Chicago last week by auto. 
He was accompanied by Mrs. Kauer. 

D. A. Forsinger, president of the J. W. 
Forsinger Co., has returned from a three 
weeks’ pleasure trip to Nashville, Tent, 

Emil Braude, of Emil Braude & Bro., 
wholesale jewelers, has been away from 
business several days on account of illness. 

R. Seligman, of the Seligman Jewelry 
Co. Seattle, Wash., spent a few days here 
recently on his way to Providence and 
Attleboro. 

Ted Tracy and Fred Kline, salesmen for 
the Juergens & Andersen Co., left last 
week for a short trip over their respective 
territories, 

Clarence J. Roehr, of the Bassett Jewelry 
Co, is making a short business trip 
through the west and spent last week at 
the Chicago office. 

M. W. Silverberg, traveling representa- 
tive for the Stein & Ellbogen Co., has en- 
tirely recovered from a recent operation 
and is again on the road. 

Ernest Block, representing the Louis 
Stern Co., returned last week from an ex- 
tended western business trip and left Sun- 
day for New York. 

Henry Peters, of the silver department 
at Benjamin Allen & Co., left this week 
to spend his vacation fishing in the lakes 
of northern Wisconsin. 

Albert Brodegaard, Omaha, visited the 
Chicago market last week and took in the 
various amusements here. He was accom- 
pan'ed by Mrs. Brodegaard. 

H. M. Teeple returned last week from a 
business trip to California and the west. 
He was accompanied by his family who 
have spent the Winter in California. 

Eli Gutmann, of L. Gutmann & Sons, Cin- 
cinnati, spent several days in Chicago last 
week and attended the monthly luncheon 





ast week in Chicago. 


Alexander R. Krause, a well known 
salesman through the northwest, spent some 
time here this month finishing his work in 
the Consistory and taking the Shrine de- 
gree. 

H. D. Vognild, 1564 Milwaukee Ave., 
left last week for New York and sails this 
week for a visit to his old home in Nor- 
way. Mr. Vognild is accompanied by his 
mother. 

Joseph M. Cerricione, associated with 
Arthur F. Odell Co., Quincy, Ill., was here 
on business last week. Mr. Cerricione will 
manage their store in Hannibal, Mo., in 
the future. 

Ives L. Lake, general sales manager for 
the Waltham Watch Co., spent a few days 
here last week at the Chicago office. He 
went from here to the factory for a visit 
before returning to New York. 

The C. H. Knights-Thearle Co., Colum- 
bus Memorial building, announced last 
week that the house had purchased for 
cash the entire stock of diamonds oi the 
Robert C. Abt Co., in bankruptcy. 

Joe Goldstone, of the Blauer-Goldstone 
Co., has returned from a business trip to 
New York. His brother, Dave, who trav- 
els for the company in the south and west 
is seriously ill at the Sherman House here. 

Howard C. Rowbotham, manufacturers’ 
representative, left last week for an ex- 
tended business and pleasure trip through 
the west, and will spend considerable time 
in California. He is accompanied by Mrs. 
Rowbotham and his son, Russell. 

A. A, Van Rie, Mishawaka, Ind., spent 
To his friends here 
he explained that his happiness was not 
due entirely to good business, that he was 
not especially interested in buying goods, 
this being merely a honeymoon trip. 

Emil Noel has been appointed a member 
of the Illinois State Constabulary. Mr. 
Noel, who is a_ well-known wholesale 
jeweler, now has the authority to arrest 
automobile thieves, horse-beaters, wife- 
beaters and any person who looks sus- 
picious. 

Mr. Merrill, of Merrill & Boughmann, 
Jaenette, Pa.; Julius Grunt, retail jeweler 
of Lewiston, Ida.; O. D. Emerick, of 
Emerick & Ringer Co., Freeport, Ill., and 
R. J. Slagle, secretary of the Houston 
Watch Co., Houston, Tex., were in this 
city last week. 

Maurice Schwartz has sold his interest 
in the business of -the Commonwealth 
Watch & Jewelry Co., 325 W. Madison St., 
to his associates and is no longer con- 


the future are not definite, but he expects 
soon to engage in business again. 

The W. D. Smith Silver Co. is moving 
its offices from the Mallers building to 
a new factory at Fulton and Kenton Aves. 
The building, which was described recently 
in this paper, is now finished and the ma- 
chinery installed. This factory has been 
pronounced one of the most complete and 
best arranged in the country. 

Ed. Reynolds, who travels in Michigan 
for C. H. Knights-Thearle Co., returned 
to Chicago last week. At Ludington, 
where he took the boat for home, one of 
his sample trunks was badly smashed, but 
the lost of merchandise was small. The 
expressman who delivered the trunk to the 
dock placed it near the railroad track and 
a freight car collided with it. Top, bot- 
tom and one side was badly smashed, but 
only a few watches were damaged. 

Fred C. Thearle, of the C. H. Knights- 
Thearle Co., received last week one of the 
window signs which are to be distributed 
by the National Jewelers Publicity Com- 
mittee. The sign is of etched brass 
mounted on wood easel about three by nine 
inches. It is very attractive and would 
ornament any jeweler’s window, and tells 
the story the committee is trying to im- 
press on the mind of the public, “Gifts 
That Last.” The method of distribution 
has not yet been decided upon. 

Michae! Saxe, who was to have gone on 
trial May 17 on a charge of participating 
in the murder of Louis Lichtenstein, and 
attempting to rob Emil Noel, a wholesale 
jeweler, of $25,000 worth of diamonds on 
Oct. 20, 1916, did not appear before Judge 
Barrett in the Criminal Court when the 
case was called by the clerk. His attorney, 
W. W. O’Brien, explained that he was in 
Detroit. Judge Barrett ordered that he 
be produced in court, and the trial was 
accordingly postponed. 

Quite a number of of retail jewelers 
visited the market here last week and with 
hardly an exception report good normal 
business in their home cities. Among those 
calling on the wholesale houses were: G. F. 
Beach, Valparaiso, Ind.; F. H. House, 
Galva, Ill.; Mr. Ream, of Cornell & Ream, 
Belvidere, Ill.; A. D. Coon, Ada, Okla.; 
C. W. Huckleberry, Albion, Ind.; Andrew 
Anderson, Rankin, Ill.; C. A. C. Morris, 
Newberg, Ore.; C. A. Canfield, St. Louis, 
Mo.;: W. H. Norton, Flint, Mich.; E. C. 
Lay, La Porte, Ind.; C. S. Meyers, Win- 
ner, S, Dak; G. O. Warren, Sycamore, III.; 
Dell F. Beach, Hobart, Ind. 














Theo. Huggins, buyer for A. I. Hall & 
Son, San Francisco, has been here for a 
few days. 

Clem S. Glass, vice president of Brock 
& Co., is on his way to New York on a 
buying trip. 

George F. Hambright, diamond merchan., 
moved May 15 to an office on the eighth 
floor of the Story building. 

J. F. Brannon, formerly in business in 
N. Broadway, has bought the Main St. 
store of J. E. Dunaway & Co. 

A window smasher broke into the store 
of R. W. Rastall, 4507 Moneta Ave., re- 
cently, and got away with goods of an esti- 
mated value of $500. 

Benjamin Lewis, Bingham Canyon, Utah, 
has sold his business there and is now in 
Los Angeles. He may decide to locate here 
if he sees a promising opening. 

L. A. Sherman, of the Sherman Studios, 
window dressers for jewelers, is in San 
Diego superintending some costly decora- 
tions he designed for the Grant Hotel. 

P. D. Walsh, of the P. D. Walsh Co., 
wholesalers, has gone by motor car with 
his family to San Francisco to visit his 
mother. He expects to be away about 
three weeks. 

Almon G. Stone, 706 W. 3rd St., is now 
closing his store at noon every Saturday. 
He found his work and close confinement 
was wearing on his health and felt that he 
must have more rest. 

E. Bastheim and wife left New York May 
5. They are returning via Canada and the 
northwest and are expected home about 
June 1. Theodore Roberts, Pomona, has 
moved into his new store, one of the largest 
and finest in any of the smaller towns of 
California. 

J. Niaman, 516%2 S. Broadway, is having 
a special sale preparatory to vacating his 
present store on May 29. He has sold his 
lease to Hartsook, the photographer, and 
will probably store his unsold goods until 
he can find a satisfactory new location 
unless he finds one before he has to vacate. 

H. V. Jackson, who has been in Pitts- 
burg, Pa., for a few years but returned 
to Los Angeles recently, has taken a posi- 
tion with S. P. Dayton, 514 Title Guar- 
antee building. Salvator Ayala, with Mr. 
Dayton the past three months, has taken 
a position with Jacobson on the third floor 
of the same building. : 

After being in business on the third 
floor of the O. T. Johnson building for 
more than a year, Newton Moore expresses 
his entire satisfaction at the change he 
made when he moved from the street 
floor. While he has lost some casual cus- 
tomers the reduction in his expenses has 
more than compensated him. 

Wm. M. Kinney, 615 S. Broadway, who 
is high in the councils of the optometrists, 
spent several days at San Diego in attend- 
ance at the annual meeting of the Cali- 
fornia State Optometric Association. S. 
B. Bailey, who has just retired from the 
jewelry business to devote his time en- 
tirely to optometry, also attended the 
meeting. 

Moss & Zack, 220 W. Fifth St., have 
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taken a lease of room 515 in the same 
building, and will occupy that room ex- 
clusively for office purposes, while their 
present office rooms will be used for fac- 
tory purposes. Mr. Ramstein, an engraver 
who has occupied room 515, takes room 
301, recently vacated by G. F. Hambright, 
diamond _ broker. 

J. C. Taylor of the diamond department 
of S. Nordlinger & Sons motored down to 
San Diego and Tia Juana for the week 
end, taking with him Arthur N. Chaffee 
of the stationery department of the same 
firm and Mrs. Chaffee. They found Tia 
Juana filled with men and women, most 
of them from the United States, who were 
swarming about the gambling places, all 
of which were in full blast. 

F. C. Plate of the Los Angeles office of 
the International Silver Co. is in Texas, 
but is expected home in a few days. On 
his return, Mr. Bridge, his associate, will 
leave to cover the same territory that Mr. 
Plate has covered. Mr. Plate carries plated 
ware and Mr. Bridge carries sterling silver. 
F. M. Baldwin of the San Francisco office 
of the same company, who represents the 
hotel department, has been spending a 
short time in Los Angeles. 

News has reached here of the high honors 
recently paid to the memory of Lieut. Law- 
rence Muth, Los Banos, brother of J. F. 
Muth. Lieut. Muth, while serving in the 
U. S. Marines in Haiti on April 4 was 
killed in action. His body was recently 
brought home. The funeral was the largest 
ever held in Los Banos. The business 
houses were closed, and there was a gen- 
eral attendance not only of the citizens 
of Los Banos but of others from a dis- 
tance. 

I. H. Treister, 338 S. Broadway, who 
received an order for a solid bronze tablet 
containing an “honor roll” dedicated to 
the 39 men from Westgate Lodge, F. and 
A. M. of this city who served in the recent 
war, had the work completed a few days 
ago and placed the tablet, together with a 
large and notable collection of ° war 
trophies, in his window. Throngs crowded 
about the window attracted by the ex- 
hibit. The tablet measures 20 by 25 inches 
and contains in raised letters the names 
of the 39 men whom it is designed to honor. 

At the last meeting of the Southern Cali- 
fornia Manufacturing Jewelers’ Associa- 
tion the name of the organization was 
changed to Jewelry Crafts Association of 
Los Angeles. Practically all the engravers 
in the city are now members of the asso- 
ciation. A lengthy discussion was held 
on the subject of gold and gold refining. 
Carl Entenmann announced the organiza- 
tion of the Industrial Relations Council 
of the Merchants and Manufacturers Asso- 
ciation of the manufacturing jewelers di- 
vision, of which he had been made chair- 
man. The purpose of the council is to 
devise means to effect satisfactory realign- 
ment between employers and employes. 
The Jewelers’ Association has applied for 
membership in national association of 
jewelry crafts. 

Following are the names of some of 
the out-of-town jewelers who have been 
in Los Angeles recently: Walter Law- 
rence, Burbank; R. B. Wilson, San Ber- 
nardino; Mr. and Mrs. Leonard S. Lee, 
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Pomona; J. H. Padgham, San : 

J. McCormick, Redondo: C FE too 
San Pedro; O. W. Dreyer and Mr. pee 
of the Lewis Jewelry Co., Long Beach: C 
E, Miller, Van Nuys; C. J. McCor- 
mick, Redondo; Walter Lawrence es 
bank; C. E. Perham and R, F. Winslow 
San Pedro; F. P. Yearick, Fillmore: Rich’ 
ard Jessop, San Diego; Carl Summers 
Calexico, and S. F. Hollander, Eureka, 
Mr. Hollander is one of the veteran jewel- 
ers of California and seldom gets time to 
come here. Mr. Summers was formerly 
with D. Miller, when the latter was doing 
a general jewelry business on Broadway, 
this city. 








Pacific Coast Notes. 





Mr. Markheim of Stockton has been 
visiting Los Angeles and talks of opening 
an office there, dealing in high-grade 
diamonds. 

Mrs. L. Maluby, proprietor of the Mis- 
sion Bell Curio Shop, San Diego, is ¢los- 
ing out her stock. It is reported that she 
will discontinue the store. 

William E. Bemis, retail jeweler of Mor- 
gan Hill, died at his home city on May 4, 
Mr. Bemis was well known in the Santa 
Clara valley, having formerly been in busgj- 
ness in Gilroy. 

H. E. Rader, Miami, Ariz., has pur. 
chased the fixtures of the Miami Jewelry 
Co. and has just opened business. Mr. Lee, 
the retiring owncr, disposed of most of 
his stock at public auction. 

Nino Cravello having forfeited the de- 
posit he paid on the Schaufele jewelry 
store at Monterey, the business has now 
been sold to Charles E. Roberts and 
others, who take over the store immedi- 
ately, with all the stock and fixtures. 

At the Berkeley commencement day exer- 
cises, of the University of California, 
Maurice Huggins was the recipient of two 
degrees. He is the son of A. W. Huggins 
of the firm of A. I. Hall & Son and has 
won disiinction throughout his university 
career. 

Stackpole, the San Jose jeweler, is pre- 
paring a handsome new store which he 
expects to open about June 1. It is at 
155 S. 1st St., and is stated to be fitted up 
on a scale that will make it one of the 
finest jewelry establishments on the coast. 
The furnishings are inlaid mahogany. Busi- 
ness has been so good during the past year, 
that the firm felt the need for expansion. 








The establishment of Anderson & Addi- 
son, wholesale jewelers, 53 Yonge St., To- 
ronto, Can., was entered on last Wednes- 
day night and robbed of about 100 gold 
rings, valued at $500. The previous after- 
noon the firm was called on by a well 
dressed man, who stated that he had been 
sent by a retail jewelry firm to look at 
some diamonds. He was shown a number 
of valuable stones and left promising to 
call again. The thief, who is believed to 
have concealed himself in the building and 
re-entered the premises through a transom, 
evidently expected to obtain the diamonds, 
which were valued at $20,000, but was dis- 
appointed as they had been placed in @ 
safety deposit vault. The thief is believed 
to be an Americi.n crook. 
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William Marvin, Santa Rosa, and C., J. 
Noack, Sacramento, are in town. 

Friedman & Shaen have just opened as 
wholesale jewelers, in the Mutual Bank 
building. 

Robert Myers and Harold Friedenbery, 
of the R. & L. Myers Co., journeyed to 
Fresno recently to be initiated into the 
Mystic Shrine. 

Max Abrahams & Co., Inc., are remod- 
elling their offices at 717 Market St., in 
order to be ready to meet the demands of 
more extensive trade. 

On account of poor health, C. Jaccard, 
a Polk St. jeweler, has had his store closed. 
He is now about to return from the coun- 
try and recommence business. 

Max Schoemann, wholesale jeweler in 
the Mutual Bank building, has returned 
from an extended tour of the east on which 
he was accompanied by Mrs. Max Schoe- 
mann. They spent three months in New 
York, ‘Chicago and Kentucky, the last- 
named being Mrs. Schoemann’s childhood 
home. 

J. Smart, a merchant of Redding, is in 
town, purchasing goods for a jewelry store 
he intends to open in June. Hitherto the 
northern California town has not been a 
particularly lavish supporter of the jew- 
elry trade, but the copper mines now being 
developed in the vicinity are making Red- 
ding so prosperous, that Mr. Smart be- 
lieves many members of the populAtion are 
in a position to wear diamonds. 

Lundy’s jewelry store, one of the famil- 
iar landmarks of Market St., has finished 
a sale. Thomas Lundy, the proprietor, 
will retire from business. Instead of the 
location, 718 Market St., being vacated, 
Malcolm Lundy, son of the retiring mer- 
chant, has resolved to take over the store 
and put in his own stock. Another son 
of Thomas Lundy, Arthur Lundy, is soon 
to open a jewelry store in the first block 
on Powell St. 

According to George R. Allen, registered 
at the Palace Hotel from Japan, platinum 
jewelry is now the craze in Japan. Dur- 
ing the war, Mr. Allen helped the plati- 
num situation for the United States manu- 
facturers of munitions by bringing over 
190 pounds of the precious metal from the 
Orient. He states that the Siberian plati- 
num industry was killed by the soviets 
destroying three $600,000 dredgers in the 
Ural mountain district. 

A. B. Tuckey is meeting with gratifying 
success on his automobile tour through 
southern California. Unhampered by train 
schedules, he stops over, wherever a town 
or city shows outward and visible signs of 
prosperity. The result has been a highly 
prosperous trip down the coast to San 
Diego, and up again to Los Angeles, whence 
he will travel home via the San Joaquin 
valley. This is the first time that the firm 
of H. W. Tuckey has sent anyone on the 
road. 

L. Reeves, for 10 years a traveling man 
for the Southern Pacific, has assumed a 
partnership with I. Sugar, of the Mutual 
Bank building. Mr. Reeves has just re- 
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turned from the Orient where he visited 
large cities in India, Burmah, Straits Set- 
tlements, Dutch East Indies and other 
lands in search of rare and antique pieces 
of jewelry, as well as of gems. He hopes 
to send American jewelry to the Orient, 
and import antiques. Mr. Reeves will be 
associated with Mr. Sugar in his Art and 
Antique Jewelry store, 29 Geary St., as 
well as in the shop in the Mutual Bank 
building. He will leave shortly for Eu- 
rope, in search of antiques. 








Omaha. 





F. B. Elliot has opened a new store at 
Gibbons, Neb. 

Sol Bergman sold his residence last week 
for $25,000 cash. 

Del Kipp has bought out the store of 
R. H. Hillhoun at Elliot, Ia. 

Irvin J. Littrell has purchased the inter- 
est of his partner L. C. Binning at Kim- 
ball. 

Alfred Brodegaard has gone to Chicago 
on a business trip. He will be away about 
10 days. 

John Crabill, Plattsmouth, has sold out to 
Maldron Brown, a former empioye of Mr. 
Crabill’s. 

I. C. Thomas, successor to C. C. Tor- 
rance, Tama, Ia., was in Omaha last week 
stocking up. j 

Fred Brodegaard has returned from 
Tulsa, Okla., where he was looking up his 
oil interests. 

Fritz Sandwall and wife have gone to 
Des Moines, Ia., to attend the Methodist 
conference. 

Terry Sullivan, Hamburg, Ia. has re- 
moved to Omaha and taken a position with 
Albert Edholm. 

Fred Brodegaard has gone to Tulsa, Okla., 
to look over his oil properties. He will be 
gone about a week. 

T. L. Combs received a large shipment 
of Ak-Sar-Ben Buttons last week from a 
Cincinnati manufacturer. 

T. J. Bruner will go on the Chamber of 
Commerce Booster Trade Excursion, which 
leaves Omaha May 23 for 10 days. 

Miss Jewell Fanske, Pierce, Neb. daugh- 
ter of State Secretary Ed. Fanske, has 
taken a position with T. L. Combs. 

L. A. Borsheim, who has beéh on the 
sick list for the past four months, has 
entirely recovered and is able to report at 
his store again. 

Mr. and Mrs. John Christensen, Long- 
mont., Colo., are visiting Mr. Christensen’s 
parents in this city. They drove their car 
all the way from Longmont in three days. 

T. L. Combs returned recently from 
Oklahoma City, Okla., and Topeka, Kans., 
where he attended the conventions. He re- 
ports big attendance and very enthusiastic 
meeting. 

C. L. Caliger, with the T. J. Bruner Co., 
has returned from a northwestern trip. 
He reports a big business in that locality. 
C. H. Thomsen, vice-president of the com- 
pany, has gone on a short pleasure trip to 
California. 

Jewelers who visited Omaha last week 
included C. F. Steiner, University Place, 
Nebr.; Mrs. Phil Falsom, Ashland, Nebr.; 
Carl Froemel, Columbus, Nebr.; C. M. 
Krogh, Manilla, Ia.; W. W. Hall, Alma, 
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Nebr.; H. Ollerman, Blair, Nebr.; Claude 
Meyers, Logan, Ia.; Henry Craig, Panama, 
la.; J. H. Riffe, Hastings, Nebr.; George 
Kohles, Earling, Ia.; Charles Clinton, 
North Platte, Nebr.; L. C. Stall, McCook, 
Nebr.; Hiram Anderson, Schuyler, Nebr.; 
C. W. Sawyer, Silver Creek, Ia.; George 
Halderman, Tabor, Ia. 








Evansville, Ind. 





J. Harry Poole, former owner of a pearl- 
button factory at Rockport, Ind., was here 
a few days ago and reported that the but- 
ton factories of his town are looking for 
the most active season in many years. 

L. M. Solans, a retail jeweler at Provi- 
dence, Ky., a live town a few miles scuth 
of Evansville, was here a few days ago on 
a buying trip and reported trade in his 
town very good, with a bright outlook for 
the future. 

The Wabash and White rivers, as well 
as. many of their tributaries, have been 
above flood stages during the past week or 
10 days, and this has greatly interfered 
with mussel camps along those rivers, and 
many of the camps will be idle until the 
rivers fall again or get back into their 
banks, 

In the show window of Basye’s jewelry 
store at Rockport, Ind., is a display of 
watches that has been attracting a great 
deal of attention. A large panel picture 
in the window portrays the beginning of 
keeping time. There is a clock in the win- 
dow that runs without winding, and it is 
quite a novelty for Rockport. 

Herman Vollmer, well-known retail 
jeweler at Princeton, Ind., and formerly 
president of the Indiana Retail Jewelers’ 
Association, was a recent business visitor 
in Evansville and reports that Spring trade 
in his vicinity has been very satisfactory. 
Mr. Vollmer is elated over the fact that 
his two sons, who were in military service 
during the World War, are again with 
him, 

Wabash River pearl hunters in the vi- 
cinity of Lafayette, Ind., are excited over 
several pearls found recently, among which 
was one that is valued at $1,000 or more, 
which was found by Samuel Richardson, 
who lives a short distance north of Lafay- 
ette. Richardson is regularly engaged in 
fishing for mussel shells and found the 
large pearl in a shell. Several mussel dig- 
gers have found pearls in that vicinity this 
season valued at from $400 to $500. The 
shells are sold to pearl-button factories in 
that section of the State. 

A. Bitterman & Son, wholesale jewelers 
of 202-204 Main St., have secured the serv- 
ices of Mr. Heilbronner, formerly of Hen- 
derson, Ky., who will go on the road for 
the local company as a traveling salesman. 
He will represent the firm in Indiana and 
Kentucky in a well-established territory. 
The increase in the business of this com- 
pany made the employment of another 
salesman necessary. Chris Hewig and 
Charles Bogstedt, salesmen for A. Bitter- 
man & Son, are now home, getting their 
trunks ready for their Fall trips, and will 
leave here about the first of July. They 
report that their business has been about 
double that of last year and they are look- 
ing for the Fall trade to beat all records. 
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The Wedding Display 
of Gifts 


Q The pride of glassware in the display of her 
gifts is always very evident. She has been re- 
minded from time to time by her mother’s feel- 
ings regarding her assortment. 


Q The Libbey quality is always referred to asa 
standard when this pre-wedding display is shown 
to admiring friends. The Libbey trade-mark is 
pointed out with an apparent show of respect, 
for the Libbey standard of quality has been ac- 
cepted for three full generations. 


( Have you sold her friends the gifts she will 
receive this June? 
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Trade-Mark 


on every piece 











The Libbey Glass Manufacturing Company 


Toledo, Ohio 130 West 42nd Street 
Established 1818 New York 






































tine 9 


ai ; 
rte of Wh 















STORE 


















=PARTMENT 








That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
Jeweters’ Circular regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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Gift-Giving by Telegraph—An Innovation 
in Jewelry Selling 





Written Expressly for The Jewelers’ Circular. 

















YOUNG business man of a Middle 
Western city rushed into a jewelry 
store. 

“This is my sister’s birthday,” he ex- 
plained to the salesman who came forward 
to meet him, “and I just thought about it. 
There will be trouble in this family of mine 
if I overlook her birthday. She lives in 
San Francisco. Can you wire an order for 
something in jewelry to one of your cor- 
respondents there, and have it delivered 
today ?” 

The salesman shook his head. 

“I don’t believe we know the name of a 
reliable jeweler in San Francisco,” he said. 
“And as far as I know we have never 
wired an order of this kind. I’m afraid 
we can’t help you out.” 

“Well,” said the patron, “I guess I’ll have 
to ‘say it with flowers.’ The florists seem 
to be the only business men aggressive 
enough to provide a service of this kind.” 
And he left the jewelry store to look up 
the nearest florist. 

The proprietor of the jewelry store over- 
heard the conversation, and the incident 
set him to thinking. He has decided that 
jewelers should form an organization of 
some kind to take care of emergency orders 
of this kind. The idea, a bit wild and il- 
logical at first blush, is at least no more so 
than some of those which have profitably 
been put into effect. 

The chances are that when some mem- 
ber of the flower trade advocated the 
formation of an association of florists for 
the purpose of mutual benefit in handling 
telegraph orders, his friends thought se- 
riously of having him committed to some 
insane asylum before he became violent 
and did harm to himself or some one else. 
The idea was absolutely new. Nothing like 
it had ever been done. Therefore, argued 
some of the pessimists, it couldn’t be done. 
However, it was done, and the Florists’ 
Telegraph Delivery Association was the 
upshot. Now, thousands of dollars worth 
of business are placed by telegraph every 
day, a florist in Chicago wiring flowers, 


that is, the order for flowers, to San Fran- 
cisco or New York with equal facility. 
The organization of an association for 
this purpose is not an absolute necessity. 
For instance, before the florists got to- 
gether with an official association, the same 
results were obtained by mutual agreement 
between florists of various cities. A Chi- 
cago member of the trade ascertained the 
names of reliable florists in all of the large 
cities of the country, and made an agree- 
ment with them to send all telegraph 
orders to them provided they would recip- 
rocate. Others did not even take the 


trouble to make an agreement of this kind. 


Live florists ran cards or advertisements in 
the flower trade journals, which: went to 
the trouble of placing the ads in the proper 
order by cities. A florist having a tele- 
graph order for Kalamazoo, Mich., merely 
looked in his trade paper, got the name of 
the florist whose ad was appearing regu- 
larly, and wired the order forthwith. This 
advertising therefore proved to be the most 
profitable kind to be imagined, and the 
flower trade journals are still filled with 
publicity of this kind, which links the mem- 
bers of the trade together and plays an im- 
portant part in the growing popularity of 
flowers. 

As indicated, the idea is a new one to 
the jewelry trade, for some reason or other 
which isn’t quite obvious. It would be a 
simple matter for jewelers to organize a 
formal or informal association for the 
transmittal of telegraph orders. One of 
the requisites would be absolute integrity 
of all of the members, but this fact would 
offer no obstacles. A jeweler in Chicago 
could wire his correspondent in San Fran- 
cisco to deliver a $25 bar pin to a young 
woman in that city, the name and address 
being given. A _ slight charge would be 
made to the buyer for this service, just. as 
the proposition is handled by florists. 
There is no reason why this method would 
not prove highly satisfactory to all con- 
cerned. The San Francisco jeweler could 
use his own judgment as to the kind of pin 


to be delivered, and the recipient could 
change it later if she wished. A monthly 
settlement between jewelers who thus ex- 
changed business could be effected. The 
jeweler who wired an order would of 
course be responsible for its payment. The 
trade could be apprised of the names of 
jewelers who wished to handle telegraph 
business by reading the trade paper ad- 
vertisements. Small space could be util- 
ized by these retail ads, an inch being suffi- 
cient as a rule. 

It does not follow that simply because 
jewelers made such arrangements for the 
transmittal of telegraph orders that the 
orders would be immediately forthcoming. 
The man in the street would of course not 
know of these facilities unless he was told 
about them. Hence the necessity for an 
advertising campaign of some kind to ac- 
quaint the public with the initiative of the 
trade. It is believed that such a campaign 
would produce splendid results, and as rea- 
son for this belief the business secured by 
the florists in the same sort of publicity is 
cited. Flowers are more popular than ever 
before, not only because they are beautiful 
and effective gifts, but because the florists 
have made it easy for the public to send 
flowers anywhere. There is no reason why 
the orders now being lost by jewelers be- 
cause of lack of this organization should 
not be handled. 

The florists’ organization was ‘formed 
largely to handle emergency orders, and an 
association of jewelers would do the same. 
In the jewelry trade, however, the plan 
could be stretched much farther. Even if 
the Chicago business man remembered his 
sister’s birthday a week ahead of time, in 
plenty of time to buy the pin in Chicago 
and send it to San Francisco, there is some 
doubt as to the wisdom of this course. A 
much simpler plan would be to place the 
order with a Chicago jeweler, with specifi- 
cations, and allow the latter to transmit it 
to a San Francisco correspondent by mail. 
This would save the expense of express or 
parcel post charges and insurance. An ar- 
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rangement might be made whereby the 
Chicago jeweler would receive a part of 
the profit on the transaction, though if the 
San Francisco member would reciprocate 
with an occasional order the scales would 
be balanced in the end. This could be 
worked out in any way the trade saw fit. 
The point is that jewelers should make it 
easy for the public to buy their merchan- 
dise for gift purposes, whether the recipient 
be in New York or New Orleans. Just 
now a present of jewelry involves alto- 
gether too much detail work for the sender. 
This detail should be lightened by the 
jeweler and when this is done the trade 
will be rewarded by a much larger volume 


of business. 





Substituting “You” for “We” 





cgi of store salesmanship will do 
well to give the pronouns “you” and 
“we” good thought in their application in 
sales conversation. It is a very simple mat- 
ter to use the pronoun “you” in place of 
“we,” and such practice may mean many 
dollars on the right side of the sales ledger. 
It is quite a common habit among sales 
folks to recommend articles by suggesting 
that “we” recommend them for sale or 
that “we” think they are good or that “we” 
bought them for stock only after careful 
consideration, and so on. While all this 
may be said with good intent and in many 
cases justified, the fact still remains that 
the customer is given a little more credit 
when “you” is used. 

When the salesman says “you” will find 
these goods satisfactory because they have 
only been selected after careful thought, or 
that “you” might appreciate the fact that 
they were highly recommended, or that 
“you” might have some means by which 
“you” would care to test them, a better 
sales impression is made. Apart from any 
psychology, the store salesman should re- 
member that he is not trying to sell “we” 
—the store—but “you” the customer, and 
whether or not a customer is fully qualified 
to do his own judging or selecting, he likes 
to at least be given credit for being able 
to do so, and it is just as easy to diplo- 
matically render the customer the service 
due by addressing him in the “you” fash- 
ion instead of the somewhat egotistical 
“we” form. 





The Retort Pointed 


AFTER a ruthless process of. rejection 

there were five applicants for the post 
of errand boy left for the head of the firm 
himself to interview. 

It was one of his flippant mornings, and 
he sought to amuse himself by asking the 
eager boys puzzling and quite irrelevant 
questions to test their general knowledge. 

“How far away from the earth is the 
North Star?” was the question he fired 
at the third shiny-faced youngster. 

“I'm sorry I cannot give you the exact 
figures offhand, sir,” was the reply, “but 
on a rough estimate I should say that it is 
far enough away not to interfere with me 
running errands.” 

He got the post—London Tit-Bits. 
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and 18% feet wide. 


The Store Arrangement 


[Ss Lewiston, Me., is the attractive store 

of R. C. Barnstone & Co., 90 feet long 
The fixtures are of 
mahogany finish, There are six show 
cases, each 10 feet in length. Towards 
the rear are wall cases, three on each side. 
These are arranged to form small room- 
like compartments, one of which is used 
for cut glass, another for hollow ware and 


Prospect’s Card System Very Serviceable 


What might be designated as a pros- 


pect’s card system is kept for customers 
who come in to make purchases, especially 
diamonds. 
keep in touch with the buyers and to write 
them when 
might be adapted to their peculiar needs. 


This system allows the firm to 


anything is secured which 


In referring to manufacturers’ dealer 


helps, Mr. Barnstone said: “I use consid- 




















INTERIOR OF THE STORE OF R. C. BARNSTONE & CO., LEWISTON, ME. 


silver flat ware, and another for chafing 
dishes, percolators, etc. All the wall case 
work in the rear of the front show cases 
is so arranged as to allow display space 
all the way down to the floor. Two safes 
are located in the middle of the store with 
two doors on the sides, one leading to the 
watch repairing department and the other 
to the diamond room. Excellent light is 
obtained in these two departments in the 
rear. Just over the safes and extending 
the entire width of the store is a balcony 
where the proprietor’s private office is 
located. 
A Judicious Advertiser 

The firm uses 3,000 inches of advertising 
a year as well as a few billboards \in promi- 
nent places in and near the city. A dia- 
mond exhibit is shown at intervals, and 
invitations are sent out to a well selected 
list. This is usually done after the busy 
season and always proves successful. No 
advertising is done in programs of any 
kind, R. C. Barnstone of the firm claim- 
ing that they do not give value for the 
money spent. 


erable of the manufacturers’ literature, also. 
window displays furnished by them, and 
believe that the literature is very helpful.” 
Uses Department Store’s Window Dresser 

A thoughtful and original selling plan 
adopted by this firm is that of employing 
a window dresser who is regularly em- 
ployed by one of the local department 
stores. This window dresser knows what 
the department store is doing and also 
knows what the jeweler aims to do, and 
his services are particularly helpful. This 
man takes charge of all the displays and 
leaves the proprietor free to carry out his. 
business policy. The show windows’ are 
seven feet long and four feet wide. They 
have sliding glass doors with plate glass 
above and mirrors below. The sub-ceilings 
of the show windows are covered with 
mirrors which, with strong reflectors, pro- 
duce excellent light. The lights are al- 
lowed to burn every evening and are shut 
off by an automatic clock. The expensive 
day merchandise is removed in the eve- 
ning, another display is put in and changed 
every night. 
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“In making window displays,” said Mr. 
Barnstone, “I believe in specializing on 
one particular thing. 


Record System That Tells the Complete 
Business Story 


“I have a recording system which I have 
been able to take up by following my trade 
paper. This system is doing excellent 
work’ for me. I use a card index and 
divide my stock into 15 sections. As I re- 
ceive the stock I have it entered on these 
cards. The number of every article which 
is sold is copied on the register slips. On 
the following day the slips bearing the 
numbers of the goods sold are checked off 
the card and the cost of the merchandise is 
taken at the time of checking. I use a 
large summary card from which I am able 
to determine at any time the amount of 
merchandise sold, the best selling merchan- 
dise and the merchandise that shows the 
largest profit. 

“T find that my cost of doing business 
is 22 per cent., and believe this a little 
lower than the average. I attribute my low 
cost of doing business to my card index 
system which I got from THE JEWELERS’ 
CircuLar, and try to push merchandise that 
runs into big money. I do not make any 
special effort to take in a lot of repair 
work—I want to sell, not repair. I handle 
only very few Swiss watches, none at all 
in men’s watches and only a few bracelets. 
I specialize in American watches. 


Side Lines and Mark-Up on Regular Lines 


“My profitable lines consist of hand- 
colored framed pictures and imitation 
ivory goods. In my regular lines my best 
sellers in their regular order are diamonds, 
watches and silverware. We are having 
splendid success just now with our silver 
in which we carry two or three different 
patterns. We are selling a larger amount 
of plated flat ware than solid silver. An- 
other side line which we carry is high 
grade umbrellas. 

“In all our advertising we feature the 
remodeling of jewelry, a special effort 
being made to interest the public in the 
modern gold and platinum settings. I 
carry an extensive line of these settings, 
and am therefore in a position to give the 
customer an idea as to what the ring will 
look like when completed. I try to learn 
the customer’s wishes and carry them out 
as far as possible. 

“IT figure my profits on merchandise on 
the selling price. They are: On diamonds, 
30 per cent.; gold-filled jewelry, 50 per 
cent.; solid gold jewelry, 40 per cent. to 
50 per cent.; on silverware, 40 per cent. 


Discourages Engraving on Merchandise 


“IT discourage having goods engraved; 
therefore, it is not necessary to do a great 
deal of free engraving. Thus far we have 
not charged for the engraving of one let- 
ter, and we charge 10 cents for each extra 
letter. 

“We are hopeful of eliminating many of 
the non-charging evils of the jewelry busi- 
ness through an association which has re- 
cently been formed by the jewelers of this 
community.” 
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An Original Watch Announcement 
[! is rather difficult to infuse originality 

into displays of watches, yet sometimes 
a simple little novelty will gain triple at- 
tention. While a continual practice of 
“stunts” is hardly to be recommended for 
the jeweler an occasional “stunt” is not 
harmful unless the novelty is too undigni- 
fied. Following is a simple little “stunt” 
any jeweler can arrange, yet it is very 
capabie of commanding a great deal of 
attention. The usual layout of watches is 
arranged on trays or on the floor of the 
display window while right about the dis- 
play a board is hung on which this an- 
nouncement appears spelled out in watch 
chains: 


A Watch for Your Chain | 








That is, by means of chains selected 
from the stock, the jeweler fashions out 
the letters, holding the chains in form by 
means of small invisible pins or clips. The 
board on which this announcement is 
spelled out should be covered with velvet. 
The first word is A, which is easily ar- 
ranged in this manner. The second word 
—WATCH—is not spelled out but repre- 
sented in an actual watch hung in place 
following the letter A. The word FOR 
can be either spelled out with a series of 
chains formed to resemble the letters or in 
the substitution of the figure “4” fixed that 
way. YOUR should be spelled out, letter 
by letter and “CHAIN” represented in a 
nice chain fastened so that one end will 
hang down and point to the watches.— 
C. Fed 


Clients Offered Counsel 

Desiring to impress upon his customers 
the purpose of his store to serve as 
“Jewelry Counsellors” as well as “Jewelry 
Salesmen,” an up-to-date jeweler, realizing 
the value of service, tried this plan. He 
arranged a window display of rings, stones, 
gems and small silver and gold articles of 
all kinds. Instead of spreading them about 
the window, however, he arranged them in 
the form of a large question mark. The 
arrangement made quite a novel window 
attraction. In the upper “loop” of the 
interrogation point a circular piece of gray 
cardboard was fitted bearing these words: 


Jewelry Counsellors 
WE are at all times glad to examine 
stones, inspect diamonds and answer 
questions. 

This jeweler did not stop here with his 
effort but also dwelt on the subject in his 
newspaper and other publicity. His point 
is to render full service in the jewelry line 
similar to the manner a banker does in the 
financial line and he wishes all town-people 
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in his locality to know that his counsel as 
a jeweler is at all times available without 
sales obligation. The “question mark” win- 
dow display was his first effort in the way 
of advertising this desire. 


Watch Your Sign 

iB you have an electric sign in front of 

your store do not let it get in as bad 
order as one which I noted not long ago. 
The man’s name, we will say, was 
“SOHMER,” but the little bulbs back of 
two of the letters had gone dead, and the 
sign read “OHME,” an entirely different 
“moniker” than that which the sign was 
supposed to convey. Somehow or other 
it demonstrated to me that someone was 
careless about that store. See to it that 
your electric sign is doing its full duty as 
a publicity agent, working at night. Make 
each letter do its share of the work, and: 
so earn its way. Do you ever take occa- 
sion yourself to see how attractive your 
store-front has been made for the view of 
people “that pass in the night,” or do you 


leave the whole thing to someone on the 
pay-roll ? A. H. W. 


Catering to the Foreign Element 


WEARLY every community, and certainly 

every city of any size, has its foreign 
element and in large manufacturing centers 
or places where considerable labor is em- 
ployed they are bound to be a factor in 
almost any retailing business. In tempera- 
ment they are different than the average 
American, and it is best for the dealer to 
study their peculiar characteristics in order 
to attract their trade. And it is a profitable 
trade. 

“We have them—hundreds of them— 
Hungarians, Poles, Greeks and Italians,” 
says a middle-west dealer who has been un- 
usually successful in attracting this kind 
of trade. “They are men who can speak 
little or no English, hundreds of whom un- 
derstand less than that of what the sales- 
men has to tell them. Yet these men seek 
out the best stores, judge them by their out- 
side and inside appeal and seek out the 
best merchandise in them. 

“They will come in groups of three and 
four; sometimes half a dozen or more. 
They like to browse along the aisles, and 
see for themselves what there is to see. 
Our experience has been that it never pays 
to interfere with their browsing around. 
Just let them alone. A question by a sales- 
man might intimidate any of them, and this 
most times leads them to believe that the 
salesman wants to get them out of the store 
as soon as possible. And then, they might 
not know just what they want when the 
salesman puts the question, get confused, 
and find an excuse to leave the store with- 
out buying. 

“Our experience has been that by prac- 
ticing this idea we have sold thousands of 
dollars worth of goods to these foreigners 
yearly, with the least assistance of sales- 


men.” J. KN. 








“Speaking of old families,” said the aris- 
tocrat of the party, “one of my ancestors 
was present at the signing of Magna 
Charta.” 

“And one of mine,” said little Ikey, who 
was one of the push, “vos present at the 
signing of the Ten Commandments.” 
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Gmerson Catch Cases | 


20-Year Gold Filled Quality, All Made with 
Solid Gold Bow and Catch 934 and 101, Ligne 
Above cases also made in 14K Gold 
These cases are symbolic of the Highest Grade Workmanship and Quality 
LOOK FOR THE 
Gilsey 
TRADE MARK 


JOBBERS AND IMPORTERS EXCLUSIVELY 
Immediate Delivery. Send for Samples. 


Emerson Match Case Company 


Office and Salesroom: 47-49 Maiden Lane, New York Factory: 481 Washington St., Newark, N. J. 
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extensive line 


Inquire of Your Jobber 
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pega“ salesmanship is the ability 
to sell, applied to the practice of selling 
at a profit, in strict accord with the ethics 
of salesmanship. Not all selling involves 
salesmanship, but salesmanship always in- 
volves selling. 

Selling, as it applies to business, is the 
transfer of property to another for some 
consideration, especially money. But sell- 
ing, as it is applied to salesmanship, is to 
persuade, induce, influence or convince an- 
other to purchase that which is offered for 
sale. A business transaction does not in- 
volve any degree of salesmanship unless 
some effort on the part of the seller is re- 
quired to complete the transaction. 

To illustrate: A customer enters the store 
and asks for a certain article which is in 
stock. This transaction does not require 
any degree of salesmanship to “sell” the 
customer the article asked for. But sup- 
pose the salesperson suggests another ar- 
ticle that the customer had not thought of, 
and then proceeds to convince the customer 
of the desirability of having this additional 
article. This transaction requires some ef- 
fort to convince the customer and to effect 
the sale. This is salesmanship. 


Not Mere Handling of Goods 

Salesmanship involves the selling of the 
goods and not merely handing out what the 
customer may ask for. .And not all persons 
who art engaged in the business of selling 
pussess the requisite qualities of salesman- 
ship. Succesful alesmanship involves a 
number of basic principles, and the success- 
ful salesperson usually adheres to these 
principles. 

Going back to the definition of successful 
salesmanship we find that it involves, first 
of all, the ability to sell. Ability is the qual- 
ity or state of being able or having suffi- 
cient resources of any kind to accomplish 
the object in view. 

Before one may acquire the ability to sell 
he should have a thorough and compre- 
hensive knowledge of the fundamental prin- 
ciples of salesmanship. Such a knowledge 
is obtained by studying the various prin- 
ciples involved. It is not enough to know 
that a positive suggestion is more condu- 
cive than a negative suggestion. One should 
know the purpose of the positive suggestion 
as well as the effect, and why it is more 
conducive. 

Science is the knowledge of principles 
and art is the practical application of that 
knowledge. Unless we are able to suc- 
cessfully apply our knowledge of the prin- 
ciples of actual selling, then our knowledge 
is of little use. 


Salesmanship Means Results 
Salesmanship is not merely going through 
the process of making a sale, but it is the 
making of the sale. There is no salesman- 
ship unless there are tangible results. It 
doesn’t matter how well equipped a person 


may be with the knowledge of salesmanship 
if he fails to produce results he is not a 
good salesman. 

Salesmanship does not only consist of the 
making of the sale. It also involves hte 
making of a profit on the sale. A sale, from 
a business point of view, is the transfer of 
property to another or to contract to do so, 
for a valuable consideration, representing 
a profit to the owner. If the product is sold 
at cost, or at a loss, then salesmanship had 
no part in the transaction. No high de- 
gree of salesmanship is required to sell at a 
loss, 

Ethics Also Involved 

Salesmanship not only involves the sell- 
ing at a profit, but it also involves the mak- 
ing of a sale in accordance with the ethics 
of salesmanship. It is a fixed business rule 
that a fair bargain must benefit both the 
buyer and the seller. There must be advan- 
tages on both sides. It is recognized today 
to be poor ethics and bad business to sell a 
person anything from which he cannot de- 
rive some benefit. This does not necessarily 
mean that both parties will derive some 
benefit, but it does mean that a fair bargain 
is a bargain that carries with it the oppor- 
tunity for benefit. 


Everyone Is a Salesman of Something 

We are accustomed to think of salesman- 
ship as applying merely to the personal sales 
of goods or merchandise through the per- 
sonal contact of buyer and seller. Prob- 
ably this calls for a more complete knowl- 
edge of salesmanship than some other occu- 
pations. But the selling of goods through 
personal contact is not the only method of 
selling. Selling through advertising and 
sales letters is equally important. 

Every person, sometime, sells his services 
or the ability to do a certain work. It may 
be your ability to keep books; or your 
ability to write advertisements. The pol- 
itician must sell his ability to serve the 
people. The lawyer who pleads before the 
jury is simply trying to sell his point of 
view. Every one can, therefore, profit by 
knowledge of the principles of salesmanship. 


Salesmanship Can Be Learned 


“You cannot teach a man salesmanship— 
it must be born in him,” is a statement that 
is sometimes made. But this is absurd. 
Persons are as susceptible to the study of 
salesmanship as they are to the study of 
any other branch of human knowledge. 
We have evidence on every hand that sales- 
manship can be learned. 

Great manufacturing concerns and most 
of the leading department stores are teach- 
ing the science of salesmanship to their em- 
ployes in regularly organized classes. The 
National Cash Register Company is spend- 
ing thousands of dollars each year to teach 
their salesmen the science of salesmanship. 
Would such a concern spend such vast sums 
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of money to teach salesmanship if it were 
not possible for men to learn this art? 
Hundreds of other concerns are doing the 
same thing, and consider the money thus 
spent as a good investment rather than an 
expense. 

The Three Methods 

There are three methods of obtaining 
this knowledge: Experience, study and ob- 
servation. 

Experience, although a fine teacher, is 
the most expensive teacher in the world. 
To gain a good knowledge of salesmanship 
in this manner would require too long and 
be far too costly. Neither is it practicable 
to rely on observation entirely in order to 
learn the science of salesmanship. 

Study is the only method whereby one 
may acquire a knowledge of the subject 
within a reasonably short time. The study 
of the science of salesmanship, along with 
experience and observation, will assist in 
developing a person into a good salesman 
within a short’ time. 

The day is passing when the business man 
will employ any person as a salesman. This 
policy has cost business men too much 
money. Competition is keener and the busi- 
ness man wants salespeople of ability. 

Thé great demand today is for trained, 
scientific salespeople who are capable of 
earning good salaries—R. H. B. 





Display Setting 


etter te 


IFFERENT room displays that furni- 

ture stores show might give the jeweler 
a display idea. A jewelry store has many 
articles for each room of the house. 

Just a suggestion of a room can be given 
without much furniture or the store can 
cooperate with a furniture store lending 
silver, etc., for displays at the furniture 
store in return for tables, etc., or the store 
can have the necessary articles. Various 
articles, such as toilet goods, jewelry, lamps, 
etc., for bedrooms; glass, silverware, can- 
dles, etc., for dining room; vases, trays, 
bookends, clocks, pens, etc., for library or 
living room. 

A dressing table or just a stand and a 
mirror, with toilet articles, will suggest 
the boudoir corner. A larger table is neces- 
sary for dining room. A table or stand, 
with books, lamp, vase, etc., and an easy 
chair will give the living room atmosphere 
and many ways of grouping small articles 
will suggest themselves.—H. H. 





Has Done His Share 


N old gentleman in the South Station 

waiting room, annoyed by some young- 
sters playing tag about his feet, exclaimed: 
“Stop that racket, children!” 

“Well, I like that!” said the mother in 
a loud angry tone. 

“Now, look here, madam,” said the old 
gentleman, “I’ve raised three families of 
children and not a single child was ever 
allowed to annoy people.” 

“Well,” replied the irate lady, “if you’ve 
raised three families you’ve certainly done 
your duty and I'll thank you to allow me 
to raise mine.’—Boston Transcript. 
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White Fans 


for JUNE 


No extra charge for 
dyeing special colors 


Send for our new Catalogue 


Established Since 1882 





rrellMaxe | 


COPTRIGNTES MAY 


7 East 37th Street New York City 





SIMPLICITY 


Soft Collar Pin 


EXTENDED 
. iy ——=J— — 
CLOSED 


46 POZO ON 
PAT. PEND. 








A new Idea eliminating all of the unpleasantness 
experienced in pinning the old style collar pin. The 
SIMPLICITY can be put on and adjusted with one 
hand, and can be removed by a slight sideway pull 
which frees it from the collar. The length is adjust- 
able to the width of opening of all styles and makes of 
collars. 

They are made in three qualities, 2 patterns and 2 
finishes, Green Gold and Regular Gold. 


Gold Filled Quality are put up 2 dozen on an 


attractive easel card at.............e000. $6.00 Doz. 
Gold Shell Quality are put up 1 dozen on 
CUCL Bee ee een eee ey eee 12.00 “ 


Solid Gold, 10k. are put up on single cards at 45.00 “ 
Prices subject to Jewelers’ Circular Key. 


Order today. Be one of the first to stock this pin. 
Order through your Jobber or direct, giving Jobbers’ 
names. 


Simplicity Collar Pin Co. 
125 N. Phillips Ave. Sioux Falls, S. D. 
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Ol 
Cabinet No. 21—Walnut—Height 143% in. Width, 13 in. 
Dial 5% in. Silver Circle on Brass With 
Gilt Corner Ornament 


Now is the time to place your orders for 
this $15.00 value clock. Close-out price 


SPECIAL $8.00 
J. J. SCHMUKLER 


The House of Service 133 Canal Street, New York 
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Jewelry Advertising from an Out- 
sider’s Viewpoint 


Written Expressly for The Jewelers’ Circular by the ‘‘Outsider.” 
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EWELERS sometimes get into a rut. 
J They get to writing advertisements of 
q certain style, and each one they write is 
a mere variation of the same kind, without 
originality, without any consideration of 
the local or general conditions of the time. 

Jewelers in towns where the working 
population now has the money to buy dia- 
monds are still advertising that class of 
goods in the same way and in the same 
mediums they were when the diamonds 














Money Savers 


ho there any other way of spending 
money for something you want 
without losing the money? When 
you buy a diamond, you get some- 
thing of great beauty and value and an 
addition to your personal appearance 
and style, and you get it without los- 
ing your money. Money invested in | 
diamonds is money you can get when | 
you need it. A diamond always has a | 
spot cash value, and that value tends | 
constantly upward. 

A little less money spent each week | 
on things that are not needed and that | 
are gone in a day will mean a nice in- | 
vestment in diamonds in time. We || 
never had as_ beautiful diamond 

| 
| 
| 
| 
| 


| 

| ° 

| Diamonds as 
| 

| 











|| jewelry as we have in stock right 
now. Buy it for yourself, for your | 
wife, for anyone of whom you are | 
fond. Whenever the diamonds re- | 
main in our own or in your family’s | 
possession, you have invested rather | 
than spent the money. You can buy | 
| on the easy payment plan from us. 


| 
| | 
| Greene, the Jeweler | 











were all bought by the few people repre- 
senting the local aristocracy. 

Jewelers in communities where the 
farmers’ trade is the big factor are forget- 
ting the increased sums of money the 
farmer is handling and are still advertising 
to him with an appeal to buy cheap 
jewelry. 

It is sometimes a little difficult to realize 
that factory employes who a few years ago 
had to be contented with pinchback can 
now buy the best stuff in the shop. In- 
stead of seeking now to interest those peo- 





ple in imitation jewelry, it is not difficult 
to interest them in the real thing. 

Jewelers who are playing up their win- 
dow displays to interest the new class of 
buyers are still forgetting to make any 
change in the style of their newspaper ad- 
vertising. 

In the first place, these new buyers of 
jewelry are to be reached through a differ- 
ent newspaper. Use the daily that circu- 
lates among the working classes of your 
city instead of the one bought by the con- 
servative old families. Take your space 
regularly on thé pages that will carry the 
most interest for your prospective custom- 
ers. When you send out any advertising 
by mail, give a thought to that part of the 
list that comprises the people getting the 








It’s the Real Thing 


| 
| ANYONE can buy and wear the | 
| 
| 
| 
| 








kind of jewelry that is displayed 
in bins in the “5 & 10” stores. If you 
are a millionaire you may be able to 
' get away with that shiny-today-and- | 
green-tomorrow kind, but if you are a | 
. millionaire you won’t want to. 





| 
| You know what a satisfaction it is, 

when showing a friend a new ring or 
| pin, to be able to say, “It is the real 

thing.” And you know how you hem 
| and haw about the imitation and hope 
| nobody will ask any questions about it 
| or examine it too closely. You can | 
| afford to buy real jewelry, jewelry 
that is worth money any time. 

——— | 

Let us show you how you can get | 
handsome jewelry piece by piece with- 
out having to put up a large sum of 
money at any one time. Add to your 
appearance and to your accumulated 
savings by putting what money you 
can into good jewelry. 











| Greene, the Jeweler | 
| | 


No. 2 


big wages for mechanical work, and fit 
your advertising to them. 

One reason for so small a proportion of 
the new and bigger earnings of the work- 
ers going to the jeweler, where such is the 
case, is that the jeweler has not gone after 
that business while the dealers in wearing 
apparel have. A large proportion of the 
extra money has been spent for wearing 


renames 


apparel, for such things as make for showy 
appearance, aiid the jeweler ought to be 
getting a larger share of that money. His 
line helps in creating showy appearance, if 
that is what is desired, and in addition it 
affords one means of saving the ‘money 
that is spent. Money well invested in good 
jewelry is invested where all or part of it 








A Diamond | 
Investment 


Why is a diamond the cheapest | 
| stone you can buy, even at prevailing | 
prices? 

Because diamonds always tend up- 
ward in price and because they are | 
| absolutely staple and salable at any | 
|| time for a minimum of discount, often | 
| with an advance. 

Diamonds give class to any style of | 

| dress. 

Diamonds are always in style. 

The money you invest in one or 
more diamonds is not gone after a 
few months like money invested in 
unnecessary clothes. 

For money spent on diamonds you 

| get a maximum of display with a 
| minimum of depreciation. 

When you buy diamonds, you get 
the pleasure resulting from spending 

‘|| your money for something you like 
|| without really losing the money. 

|| Let us show you what we can do 
for you in good diamond investments, 
and let us explain how you can buy on 
| the partial payment plan, just as you | 
| would invest a little money each week | 
| in any other good investment. 


Greene, the Jeweler 














‘ can be regained in time of need through 


the sale of the purchase. Money spent in 
showy clothes is gone forever. So, let us 
consider copy for some advertisements cal- 
culated to attract the highly paid working 
people. 

Diamonds naturally interest one first, 
as they are always the highest type of 
jewelry investment. It is said that in the 
American Army of Occupation the soldiers 
are investing their pay in diamonds be- 
cause diamonds sell there at a low price 
in marks. So, when a line of infantry 





Silas says: “Time to go into third speed for that June wedding business, Seth.” 
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Gold Leather Purses for Mesh Bags| 


Se OE OG GOONS ais nea cen ond $24.00 per doz. 
O58 354 x 25% inches... .....<<5005 $21.00 per doz. 
ee eee ee eres $16.50 per doz. 
oe ee. $12.00 per doz. 


Terms 3% 10 days, or net 30 days 





Send for Samples 


All sizes shaped as per illustration. 


Made also in French Cloth, GOLD or SILVER Finish 
Plain and Embossed Patterns. Prices from $8 to $15 per doz. Established 
1885 


John Stember & Co. 





36 E. 22d Street 
New York City 











Zionist Candelabra 











RELION 


PRICE The Only 
5 light—$20.00—list Candelabra W A T H 
3 light—$17.00—list of this kind 

Stamped made 

H. & Z. in the United States. 






Sheffield 


New York’s 


Ask 
Your 


Jobber 








\ Nickel and Gilt 
\ Plain and Radium 





Immediate Largest J. Gottlieb 
Delivery Silverware 49 
House Maiden Lane 





No. 283. Height 19 inches 
Controlled by 


HYMAN & ZASLAV °22owery 


New York 





























JUST A FEW OF OUR NEW NUMBERS IN 


White Gold Rings 


We Also Carry a Full Line of All White Gold Jewelry 


51-53 MAIDEN HENRY DAVIDSON NEW, YORK 


Samples Sent Upon Request 


Optical 
Goods 


Wholesale 
Only 














The Milwaukee Optical Mfg. Co. 


Stephenson Bldg. Milwaukee, Wis. 














NON-TARNISHABLE FLANNEL 


For Silverware, Watch Cases, Cutlery, Bags and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
112-114 ee Street 


Myron B. Levy Co., Inc.,'* "New York 
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Retail Advertising Department. 


————— 
at drill comes to “Present arms!” the 
front rank glitters like a row of jewelry 
show windows. 

But the returned doughboys, back in the 
mills and factories, pulling down their ten 
and twenty dollars a day are not investing 
so much although their much higher 
pay more than offsets the higher price of 
the stones in this country. — 

The money here, instead, is going down 
the alimentary canal or is being worn on 
the backs of the workers and their femi- 
nine dependents. 

One reason for people not buying jewelry 
the year around as they buy many luxuries 

















_ Aids to Beauty 


TTRACTIVE jewelry is always an aid to 
A the appearance of a woman. And men 
may add to their high class look, too. by 
using the right jewelry aids. 

Good looking rings help draw attention 
to good looking hands. A beautiful neck 
|| may be made more beautiful with the right 
'| necklace. 

Pretty rings and pins and earrings and 
bracelets and other such things are admired 
for themselves when worn, but that is not 
all They cause the wearer to be admired. 








Geo jewelry adds to the wearer’s 
H style. 

That indescribable something called 
|| “Class” is often just the result of the jewelry 
|| worn, 


We want every woman in Brookville to 
come into our store whenever she has the | 
| time and just look around, just as she would 
go into a department store and look around 
to see if there might be anything new in 
sight that would be a help to her appear- 
; ance. 





WE are here to show goods as well as 
to ‘sell them and our whole stock is dis- 
| played where it is easily seen and every 
|| item bears a plain price tag. You can see 
|| what we have and ask questions or not, as 
you wish. You will not be urged to buy if 
|| you merely want to look. 


Greene, the Jeweler 














No. 4 


and things merely for pleasure, is that 
many look at the jewelry store as a place 
to buy Christmas presents, wedding pres- 
ents and the like. They look upon jewelry 
as something to be bought when one has 
to give another person a gift. 

And then, people who have not always 
had money to spend for luxuries have a 
sort of ingrown opinion that really good 
jewelry is for millionaires, and they do 
not realize that with their own incomes 
amounting to so much that they have 
money to spend for many things they have 
always wanted and could not afford, they 
tan buy good jewelry themselves. 

There is no reason why people with 
plenty of spending money in their pockets 
should not buy pretty jewelry or hand- 
some watches and silverware just as they 
buy expensive meals and high-priced the- 
atre tickets, and otherwise spend money to- 
day that leaves nothing tomorrow but a 
recollection. 


THE JEWELERS’ 


The jewelers themselves are in part to 
blame for the fact that the business has 
such specially seasonal tendencies. They 
have so long made a feature of their adver- 
tising at Christmas, Easter, June and on 
some other special occasions and have neg- 
lected it in between, that they have helped 
educate the public to a feeling that a 
jewelry store is only a glorified gift shop. 

This feeling should be offset by the sort 
of advertising that keeps urging the buy- 
ing of jewelry for pleasure, for its real, 
intrinsic value for personal use and adorn- 
ment. 

Women go into a dry goods store ‘time 
after time when not in need of any definite 
thing, just to look about and see what new 
things are offered for sale that have a 
value as aids to personal attractiveness. 
But do they drop into your jewelry store 
in that way,.or do they to any great. ex- 
tent even pass through the department 
store’s jewelry section just to see what 
there may be there that would help them 
to present a more attractive appearance? 
People of a class will look over the chain 
store’s cheap jewelry store assortment in 
that way. Why should they not feel free 
to come to your store just to look around? 

Keep your advertising going strong 
through what have habitually been your 
dull seasons. It has been lack of good ad- 
vertising in off seasons that had made them 
as dull as they are. Advertise the more 
carefully and enthusiastically and diligently 
when business is hard to get. You may 
be sure that the mail order houses are all 
the time looking for the business of your 
people, and if you expect to sit back and 
take it easy 90 per cent. of the time and 
then get the bulk of the business going by 
hustling some the remaining 10 per cent., 
you lose. 

It is up to jewelers to make the sale of 
jewelry a constant, all the year around 
proposition by making the advertising just 
that. No advertising means no business. 
Slighting the advertising means being 
slighted by the people who have the money 
to spend. Get busy with the printer! 





June Advertising Suggestions 





i. the month of brides, is a big month 
for the jeweler. There are always a num- 
ber of brides during this month. There 
are engagement and wedding rings to be 
bought. Ag it is customary for the family 
of the bride to give the silver, the jeweler 
will naturally profit there. And, of course, 
the friends of the bride and groom will 
purchase a majority of the gifts from the 
local jeweler. Naturally he would get some 
business if he did not advertise, but he 
should use larger space in the papers during 
June. Advertise silver flatware, vases, 
bread trays, tea sets, china, cut glass and 
anything else which would make a suitable 
wedding gift. Write a personal letter to 
the bride and suggest that she call and 
examine certain patterns of flat ware which 
you carry. In this way you will attract her 
attention to the merchandise in your store 
and she will see many other pieces of silver- 
ware, etc., which she would like to own. It 
will be a very simple matter to suggest 
these articles to her friends who come in 
to buy gifts for her. Have your engraver 
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make sketches of several artistic mono- 
grams and submit them to her. Let her 
choose the one which appeals to her most, 
and suggest that all of her silver be en- 
graved just alike, and not with a conglom- 
eration of different monograms and letters.. 
This suggestion will appeal to her, and she 
will naturally send her friends to your: 
store to buy gifts so they will also be en-~ 
graved alike. ; 

From all indications, the business of the 
retail jeweler this Spring will be excellent.. 
For high wages which is being paid to 
skilled and common labor will make new 
customers for you. As we have said before, 
a man’s wants increase with his earnings. 
And he will indulge in luxuries for him- 
self and family which he would not have: 
been able to do several years ago. The- 
big stores in the South and’ West are able 
to show stocks of diamonds equal in im- 
portance to the large stores in the East- 
Fine ‘diamond pieces predominate. And 
they are being sold. A few years ago the 
average jeweler who was satisfied with $200 
or $300 sales, is today selling $1,000 and 
$1,500 diamond pieces, and even higher 
priced jewels. Selling a $100 watch a few 
years ago was considered something very 
rare. While today dozens of jewelers over 
the country are selling $200 and $300 men’s 
watches and $1,000 and $2,000 women’s 
watches and thinking nothing of it. 

But in this era of unprecedented pros- 
perity, when fine pieces are selling and 
every one seems ready and anxious to buy 
the finest you have, do not overlook the 
man or woman who has $50 or $100 or 
$200 to spend. Have a liberal range of 
diamond pieces, so they may be induced to 
buy. Their money is just as good as any 
one else’s. There are today several lines: 
of platinum top brooches, rings, pendants,. 
scarf pins, etc., which are almost equal in 
workmanship to the finer all platinum 
pieces. And there are many men and 
women who cannot afford all platinum 
jewelry who will purchase these pieces. 
Later they may be induced to buy all plat- 
inum jewels. It will be an excellent plan 
to advertise these pieces and show the pub- 
lic that you carry medium priced pieces 
as well as high priced goods. 

Let’s all pull together for a 1920 which 
will eclipse 1919—the most notable year 
in history of the jewelry business. Let’s 
advertise judiciously — persistently and 
continuously, for no other business needs 
advertising like the jewelry business, and 
your store and your competitor’s store is 
no exception. N.C. A. 








The other day a woman entered the office 
and asked him to be her lawyer 
She said she had been 





of 
in a divorce case. 
married only a day. 

“Married only a day, and you want a 
divorce?” gasped the lawyer incredulously. 

“Yes,” insisted the woman, and ex- 
plained: 

“When my husband came home from of- 
fice I was crying. He asked me why, and 
I said: 

“Oh, John, I baked a lovely cake and 
put it out on the porch for the frosting to 
dry, and the dog ate it.’ 

“And John said, ‘Don’t cry, dear, I know 
a man who will give us another dog.’ ” 


















































Reliability of movement com- 
bined with complete assortment 
of best makes of cases. 


Selection on Request. 


Manasseh Levy & Co. 


26 W. 36th St., New York 
















Window Displays, Stands, 
Novelties a Specialty 


S. Szymanski 
66 Beekman St., N. Y. 
Phone, Beekman 9640 



















For Jewelry Novelties 
at 
POPULAR PRICES 












visit 
SHAW’S 
INCORPORATED 


1482 Broadway, New York 
WHOLESALE IMPORTERS 
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Chas. E. Klein & Co —— 
Manufacturers of “res 39 years of Our facili- 
, satisfactory ties for de. 
Genuine Ivory eervice to an signing and 
Cigarette and Cigar Ph nt Oe 
ce on re. 
Holders tomers quest 
in Great Variety Penet Fraternal 
Will make from your original « Emblems 
designs, if desired. Be oe .G. ‘ Medals and 
197 William Street, alr & rices Class Pi 
New York City Goods of NEW ORK el Sapo 
Tel. 5712 Beekman Quality 10-12 > J Meiden Lane Dept. Badges 
JEANNERET ——— 
cee Precious and Imitation 
: Stones 





also all kinds of 


Necklaces and Pearls 
We undersell the Market 


L. SCHENKER 
201 Greene St. New York, N. Y. 
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Cortlandt 4115 


M. Seiger & Son 


93-95 Nassau Street, New York 


We Have a Complete Line of 


Diamond Jewelry | 
— 
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Exclusive Lines 


In Gems, Antique and 
Modern Jewelry 


We carry the finest selection of real old Onyx Jewelry. 
Unusual variety of long earrings, cameos, jade, ame- 
thysts and lapis beads, brooches, lockets, etc. Memo 
selection sent to reliable concerns. 


SAMUEL GOLDBERG 
ANTIQUE COLLECTOR 


65 Nassau Street New York City 
Tel. Cort. 705 
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The Ingenuity of the Watchmaker 


Some Methods and Tools That Make This Trade Rank as a Profession 





From the Scientific American, May 1, 1920. 














NE can learn to take an automobile 

engine apart and put it together again 
properly in three months, and even in less 
ime than that by intensive training. But 
not so With a watch. Few of us who look 
at our little timepieces every day think of 
the remarkable patience and ingenuity re- 
quired by the skilled watchmaker. Unlike 
the machinist in other 
lines, he must work 
largely with a mag- 
nifying glass in order 
to see the minute 
garts of the watch. 
If he is a real watch- 
maker and not a 
tinker, he must un- 
derstand a good deal 
about the theory and 
practice of horology. 
Strange as it may 
seem, we do not in 
this country empha- 
size horological edu- 
cation as is done in 
England, Switzerland 
and France. As much | 
attention is devoted | 
to horology abroad | 
as to law or medi- | 
tine in this country, i 
and sometimes even | 


more, é eae = 
Here in America 
we have but few men who might be 


termed expert horologists. Even effi- 
tient watch repairers are becoming scarcer 
Wery year, although nowadays _ splen- 
tid opportunities are offered to capa- 
te men. Salaries range from forty to 
itty dollars and even more per week. The 
watch repairer who, some years ago, had 
act as engraver, optician, salesman and 
eteral major domo is at last coming into 
his own, For crippled soldiers desiring a 
sedentary occupation the field is particu- 
lly inviting, the only objection being the 
lmgth of time necessary to master the 
sience, which is at least two years. It is 
Worth the effort, however; for besides af- 





fording a congenial means of livelihood, 
the watch repairer’s training opens up 
numerous other opportunities in the ma- 
chine world. Most of the repairers of 
the altimeters used on airplanes during the 
war were watchmakers. 

The efficient watch repairer must know 
something about higher mathematics, pos- 


Show Your Patrons This Article 


They will then realize that you are entitled to adequate 
compensation for satisfactory and accurate watch repairing. 

To the author’s knowledge this is the first article of its kind 
ever published in a periodical outside of the jewelry industry 
for the enlightenment of the lay reader. Your watch repairing 
department should earn you a profit and should not have to be 
conducted merely as a service department. 

Another function which it is hoped the publication of this 
article will perform is the arousing of interest in horology and 
thus be of some service in overcoming the increasing scarcity 
of watchmakers. At any rate the public has too long been kept 
| in the dark as to the requirements of a technical side of the | 
| jewelry industry requiring exceptional skill, long training and 
| natural ability. —Robert F. Nattan 
| 
| 





sess a peculiar sensitiveness of touch in 
his deft fingers, and have a resourceful and 
inventive turn of mind in order to meet 
the many snags that frequently arise in 
his work. Many of the so-called compli- 
cated watches evince marvelous mechanical 
and horological genius. It is interesting 
to recall that the mechanical world is 
indebted to the watchmaker for the scien- 
tific method of making rifle bores. The 
revolving gun is fed up to a reamer, which 
follows the center of motion; and thus 
marvelous accuracy is insured. Watch- 
makers of the old school, and even many 
today who do not possess an American 
lathe, turn holes in a staff in which to 


insert a pivot in exactly the same way, 
drawing the old-fashioned bow across the 
small pulley-wheel in the little pivot drill- 
ing tool illustrated herewith. 

Watchmakers are obliged to handle a 
great deal of their work with special tools 
which they must make themselves. Wom- 
en’s wrist watches, which are so popular 
_. now, are perhaps the 

| most trying of all on 
the eyes and nerves 
of the repair man. 
The parts of these 
watches are so small 
\that it requires the 
patience of a Job to 
do the work as it 
should be done. 
Most watch parts, as 
mentioned before, are 
repaired under a 
| magnifying glass, be- 
ing handled with pli- 
ers, tweezers, holders, 
etc., in order to op- 
erate conveniently and 
without damage. The 
watchmaker’s tools 
are indeed unique and 
numerous, owing to 
the multiplicity of 
| operations required. 
Some important ones 
are illustrated. 

No wise man will for a moment tamper 
with his own watch when it gets out of 
order, for there are few other machines 
that can be put so easily out of adjust- 
ment. Perhaps the commonest causes of 
defective time-keeping or total stoppage in 
a watch are worn pivots, broken jewels, 
broken mainsprings, broken winding mech- 
anism, wheels out of round, defective ad- 
justment of the balance, broken roller 
jewel, worn pallets, congealed oil, or oil 
containing acid. Mainsprings frequently 
break in very good watches, but this does 
not argue against the workmanship of the 
watch; for it has been proven that these 
breakages are often caused by electric 
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Radium Watches and Clocks 


A Suggestion to Dealers 








It is important that you make sure that the radium watches 
and clocks which you buy from jobbers and sell to your customers 
are licensed under the patents owned by the American Radium 
Company. 


If they are not, you may find yourself in the undesirable 
position of an infringer of our patents, in which case you would be 
liable to suit under these patents. 


Our patents relate to the combination of radio active salts and 
other materials which form a permanent luminous compound— 
fixed upon the dial and hands of watches or clocks. 





The patents include :— 


Number 789,811 . . . * May 16, 1905 
“789,812 . . ‘ May 16, 1905 
“911,401 . . , Feb. 2, 1909 


Further information will be supplied to any dealer in radium 
watches or clocks desiring it, upon application. 


AMERICAN RADIUM COMPANY 


ORGANIZED 1912 


7 EAST FORTY-SECOND STREET 
NEW YORK 
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thunder showers, etc. Watch- 
lled upon to replace more 
+ eoeings in certain seasons of the year 
eae carly fall, for instance. When 
such replacement is necessary, the first con- 
sideration is to select a suitable spring. 
Mainspring gages are now made by which 
the watchmaker can measure the old 
ng and thus order a_new one with 
assurance that it will fit. The interchange- 
ability of parts which so characterizes 
American watches, it should be said here, 
has of course greatly facilitated their re- 


storms, 
makers are ca 


spri 


Men the repairer secures his main- 
spring, he has a special tool known as a 
mainspring winder for winding it up into 
its proper form and then forcing it within 
the mainspring barrel of the watch, where 
t belongs. When a mainspring has to be 
inserted in a watch, one of the mainspring 
winder barrels should be selected that will 
just fit into the mainspring barrel of the 
watch. The watch tinker will twist the 
mainspring into the barrel with his fin- 
gers—a most inaccurate operation. It is 
interesting here to note that an attempt 
was made some time ago to compel watch- 
makers in Wisconsin to undergo an ex- 
amination before being allowed to prac- 
tice their trade. Inaccurate time has 
caused many railroad disasters. 

For punching holes in the mainspring, 
4 mainspring punch is used. The tool il- 
lustrated has five different styles of 
punches for different styles of main- 
springs. This tool may also be used for 
punching a new tongue in the edge of the 
barrel to engage what is known as a slip- 
end spring. The punches are not only 
of various sizes, but of different shapes 
also—round, square or oblong; and the 
tool of course can be used not alone for 
making holes of various sizes and shapes 

in mainsprings, but in thin metal for other 
purposes. 

There are various methods of attaching 
the spring to the barrel. Its end may be 
aT-end, fitting into small holes bored in 
the barrel. In cheap watches the spring 
issimply bent back to form a tongue, and 
this style is known as a slip-end. The 
spend rests against a tongue formed in 
the barrel. In many fine watches the end 
of the spring simply has a hole punched 
in it, and fits over a plug screwed in the 
end of the barrel. Or this style is often 
ued with a plug on the end of the spring 
anda hole punched in the barrel. 

Where very great accuracy is required 
in measurements such as the diameters of 
pivots or pinions, the thicknesses of plates, 
etc, a micrometer or a douxieme gage is 
the reliable tool. The short end of the 
douxieme gage, as seen in the illustration, 
terminates in two jaws which embrace 
the work to be gaged. Fixed to the long 
end of one of the limbs is the scale, and 
the long end of the other side ends in a 
pointer, so that the size of any object in 
the jaws is exaggerated on the scale. The 
fame douxieme gage applies only to those 
instruments that register twelfths of a 
In some gages 
the inch is divided into tenths and hun- 
dredths, and in other cases the millimeter 
is used. 

In fitting a new balance staff into a 
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tooi before mentioned is really considered 
the best to use for removing rollers and 
is a very necessary tool for the watch- 
maker, as it is used for removing the old 
balance staffs, restaking them in the bal- 
ance, and for riveting. When a new staff 
has been selected and properly fitted to 
the jewels, it is placed in the proper hole 
in the die of the staking tool, then a suit- 
able puncher is selected and the staff is 
quickly riveted or staked into the balance. 


watch, a number of different tools are 
required. A small thin-bladed implement 
is used to remove the hair-spring and 
coilet from the staff (the axis). Then 
the roller-table may be removed with 
what is known as a roller remover, al- 
though there is also obtainable a staking 
tool which is provided with stumps and 
punchers for the same purpose. The roller 
remover is operated by placing the roller 
into the hollow end of the device and then 

















A COLLECTION OF CURIOUS TOOLS FROM A WATCHMAKER’S BENCH 

1. Pendant bow and ring bender, for closing the watch bow or ring back into place after it has 
become loose and dropped out. Patent watch-rings that stay fast are lessening the need of this tool. 
2. Douxieme gage for measuring small pivots, pinions, thin plates, etc.; its scale is divided 
into 144ths of an inch. 3. Hand device for drilling pivot holes. 4. Mainspring winder, for winding 
up a Mainspring prior to inserting it in its place in the barrel. 5. 3ezel chuck for cutting or opening 
up the groove in which the crystal fits. 6. Mainspring punch for making new holes in a mainspring 
alter the old ones “tear out.” 7. Claw-like device for removing the hands of a watch. 8. Balance- 
poising tool, used to determine whether the distribution of weight in the balance wheel is even. 
9. Calipers for truing balances and wheels. 10 Pallet-jewel setter for dealing with loose or broken 
jewels of this type. 11. Roller remover, for removing the roller from the balance staff. The hollow 
end of the tool is placed over the roller and the lever pressed. 12. Lathe tool for enlarging roller-jewel 
holes, an extremely delicate operation. 13. Rounding-up tool for shaping the teeth in the train wheels 
or for slightly reducing the diameters of their pitch circles in order that they may mesh better. 14. The 
fountain-pen-like device at the left is a jewel gage; in the center is a mainspring gage, and at the right 
a device improvised for putting a hairspring on the balance 


pressing down the lever. Thus the roller 
is forced out. This part of the balance 
designated as the roller is a little disk on 
the arm of the balance wheel, and con- 
tains what is known as a roller jewel, 
usually made of sapphire or ruby. This 
latter gives the impulse to the fork, which 
forms part of the escapement of the watch. 
The escape wheel of the watch is some 
times called the fifth wheel. The staking 


After the staff has been securely staked 
in the balance, the balance-truing calliper 
is used to “true” the balance in the round 
and also in the flat. When a balance has 
been fitted with a new staff, it is essential 
that it be made to run perfectly true. 
Otherwise a close rate cannot be obtained 
from the watch. Much skill and patience 





(Continued on page 135.) 
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refining 
points 


WORTH STICKING 
TO—AND PROVING 





I 


DON’T belittle your sweeps “invest- 
ments”—they’re convertible into CASH. 





II 


DON’T send them ‘“anywhere’”—ship 
them where you know they’ll be refined 
right and with best returns for you. 





Ill 
SHIP THEM TO LELONG—the house 


with a 62-year name for consistently 
intelligent refining service, where every 
move’s made under skilled direction of 
those long trained on efficiency lines, 
where every mechanical aid is scientif- 
ically sure and structurally NEW. 


L. LELONG & BROTHER 


FOUNDED 1858 Refiners of Precious Metals 
Assayers and Sweep Smelters 


Halsey, Marshall NEW ARK, N. J. 


& Nevada Streets 
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Get the Most 
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Your Sweeps 
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Send Them to Us for 
Refining and Selling 





Maximum returns—because we 
use greatest care in handling. 


Write today for shipping tags 


AMERICAN PLATINUM WORKS 


225 Railroad Ave. 
NEWARK, N. J. 


UIUGRUIECUOCCUUUUOUT UTE 





N. Y. Office: CHAS. ENGELHARD, 30 Church St, 
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Refiners 


Gold 
Silver 
Platinum 











HANDY & HARMAN 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
































[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 
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edge aperture, a works-frame adapted to be in- 
serted into and removed from said casing through 
said edge aperture, in alinement with the mean 





plane of said casing, and means for detachably se- 
curing said casing and works-frame together, said 
casing forming the case for the works-frame, for 
the purpose described. 


The Ingenuity of the Watchmaker 





(Continued from page 133) 
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UNITED STATES PATENTS. 





Issue of May 11, 1920. 


CUFF-BUTTON. Ovip Putten, Har- 
mony, N.C. Filed June 6, 1916, Serial 101,935. 
Renewed July 8, 1919. Serial 309,530. 1 Claim. 
A cuff button comprising a pair of heads, 

a U-shaped neck having longitudinally curved re- 

silient arms connecting the heads, a shank secured 

at one end to the inner side of one of the heads, 

a tongue extending from the other end of the 

shank in a direction away from said arms, and a 


1,339,713. 





keeper bar carried by the opposite head and im- 
movable with relation thereto, the curvature of said 
arms forming binding shoulders for engaging the 
cuff to hold the edges thereof close together, when 
the arms are flexed to engage said keeper bar with 
said tongue, said arms exerting an outward pressure 
on the heads to maintain said keeper bar in en- 
gagement with said tongue, and each head and arm 
forming an integral structure. 

1,339,896. BRACELET-GAGE. Cuarvtes H. Kemper, 
Oakland, Cal. Filed Nov. 30, 1917. Serial 
204,560. 1 Claim. 

A measuring device of the character described 

comprising a band having overlapping ends, a 

guide member attached to one of said ends and 





having loop-like guide portions and a top plate 

and a cam lever pivoted to said top plate, the 

top plate and contiguous portion of the end to 
which said guide is attached having registering 
slots to receive said cam lever. 

1,339,941. WATCH-BARREL. Hetce A. Borre- 
seN, Marquette, Mich., assignor of one-half to 
Edward R. Hills, Chicago. Filed July 10, 1916. 
Serial 108,290. 19 Claims. 

A watch having a plate member and a bridge 
member, an annular sleeve carried by one of said 
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members, a main arbor supported by said members, 

and a winding arbor carried by said sleeve, said 

winding arbor being out of contact with said main 

-arbor. 

1,340,003. WATCH. Puuitie Benjamin, New 
York, and Samuet Burcer, Brooklyn, N. Y. 
Filed Sept. 18, 1919. Serial 324,354. 5 Claims. 
In combination, a watch casing formed with an 








are required to true a balance properly, 
and the work is invariably done under a 
magnifying glass. 

The roller-table is staked on the staff 
after the balance is properly trued and the 
balance is then ready for “poising.” In 
order that the watch may run accurately 
in different positions, it is essential that 
the weight of the balance rim be evenly 
distributed. This condition is attained by 
placing the balance on the knife-edge 
planes of the poising tool. The heavier 
part of the balance naturally swings down- 
ward. The watchmaker secures the proper 
distribution of weight by removing a 
small amount of metal from the slot of a 
tiny screw in the balance rim, or by add- 
ing to these screws wee washers, gener- 
ally of gold, platinum or copper. As the 
specific gravity of these metals varies, the 
particular metal used depends upon the 
exact amount of added weight required. 
The skillful watchmaker with his sensi- 
tive fingers.is able to tell which metal to 
employ. When a balance is carefully 
poised it will rotate freely. 

A roller-jewel setter and a pallet-jewel 
setter are two very necessary tools. The 
former may be easily made by a watch- 
maker by bending a piece of brass wire 
into the form of an elongated “U” and 
then shaping the ends to fit over the 
roller-table. In use, the end of the loop 
is held over a flame, a small amount of 
gum shellac is applied to the jewel hole, 
and the jewel set in place. 

If we look in our watch, just near the 
balance, we shall see, at either end of the 
fork that plays into the escape wheel, two 
little stones. These may be of sapphire, 
ruby or other hard stones. As we watch 
them they seem to strike the escape wheel. 
These are known as pallets and some- 
times become loose; the tool known as 
the pallet-jewel setter then comes into 
play. The pallets are put on this device, 
which is then placed over a flame. Ce- 
ment is put on each side of the pallet 
stones, which in this way become cemented 
into position. 

In fitting a new crystal into a watch 
bezel, the watchmaker often finds bezels 
which are badly nicked and bent out of 
shape. Then he must turn a new curve 
for the crystal and for this purpose a 
bezel chuck is required. This bezel chuck 
is also used for a number of other opera- 
tions, such as holding a watch plate for 
recessing, turning, étc. Then, too, the ring 
or bow on one’s watch comes loose and 
often falls out; and probably the majority 


135 


of watch owners have convinced them- 
selves by trial that when this happens the 
offending member cannot be replaced by 
unskilled labor without damaging it. The 
watchmaker does the trick by aid of the 
odd-looking pliers known as the pendant 
bow and ring bender, with which he 
tightens the ring again into its position. 

The watchmaker has a very bizarre little 
device for removing the hands from a 
watch. The two jaws at the lower end 
of the tool clutch the center of the hand, 
the top of the handle of the tool is pressed 
down, and the hands come readily off. 

Some workers put the hair-spring on 
the balance with pliers, but in this way 
they are apt to scratch or scrape the little 
cap, known as the collet. To avoid this 
trouble a watchmaker named Gilstad in- 
vented an ingenious little contraption that 
operates somewhat as does the staking 
tool. The balance is placed on a little 
plate containing two holes, one for the 
pivot and one for the roller jewel. The 
handle of the tool, containing the little 
spring, is forced down on the balance and 
the hair spring is thus firmly put in its 
place. 

Every one who has examined the move- 
ment of a watch must have wondered at 
the little holes in the jewels. The same 
Gilstad devised a novel device for meas- 
uring these holes. In the picture, with 
the cap removed, the tool looks like a 
thermometer, but protruding from the 
upper section is what suggests a fine wire. 
The shadow of this is plainly visible in 
the picture. Under the glass, however, 
this apparent wire will be seen to be coni- 
cal in shape. This tapering member is 
inserted in the hole of the jewel as far 
as it wili go. The measurement is then 
taken by pushing down the sliding index- 
finger, which may be fixed in this posi- 
tion by a small screw until the instfu- 
ment can be moved into a spot where the 
reading can conveniently be taken on the 
scale, which is plainly to ‘be seen. 

An operation that few watchmakers 
attempt is that of enlarging the hole for 
the roller jewel, in order to insert a larger 
jewel. This is sometimes done in high- 
grade watches having three corner roller 
jewels which play into the slot of the 
fork and eventually wear out the sides 
of this slot through friction. This is a 
very delicate operation, and a New York 
watchmaker, George Bergleitner, has in- 
vented for the purpose a special tool which 
may be attached to an ordinary lathe. To 
do the work by hand would not be nearly 
so accurate, and would moreover be very 
difficuit on account of the hardness of the 
metal to be drilled through. Mr. Ber- 
gleitner has frequently changed the posi- 
tion of the roller jewel, which requires 
readjustment of the whole watch, hence a 
thorough knowledge of horology. 

A quaint tool, not used very extensively 
nowadays, is known as the rounding-up 
tool on account of its being used for 
rounding up wheels which, after several 
years of use, have become quite worn. 
The tool is also supplied with disk- 
shaped cutters for increasing the distance 
between the teeth of the wheels and in 
this way allowing them to mesh better 
with their neighboring wheels or pinions. 
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Better Acquaintance 
Leads to Better Understanding 





Our returns on your WASTES 
Gold, Silver and Platinum will en- 
able you to better understand why a 
concern 


Once Our Customer Is 
Always Our Customer 


PEASE & CURREN 


REFINERS 
403 Richmond St., Providence, R. I. 





Assayers Smelters 
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Circular Sie Straight ‘Line 


ENGINE TURNING MACHINES | 


We are now in a position to make prompt deliveries 
PRICES ON REQUEST 


F. A. HALL CO. 


36 Garnet St. PROVIDENCE 


























EMBLEM DESIGNS 








1480 1694 1695 
x 8 F 
1667 1678 

BG (L) 
1692 1693" 





MADE IN GOLD, SILVER AND BRONZE 
ENAMELED AND UN-ENAMELED 


HERPERS BROS., NEWARK, N. J. 





THE CONCORD 


A 12 Size Movement 


Fitting American Cases 


Of High Quality 
15 and 17 Jewels 


CONCORD WATCH CO. 


15 MAIDEN LANE NEW YORK 
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Webster-Whitcomb, Magnus and Elect 
Watchmakers’ Lathes 





Manufactured by 





F. W. DERBYSHIRE Waltham, Mass., U. S. A. 
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